





























































DJ James Angel 
J Rave Production 


It's the year 2000 and your laptop has a Y2K glitch. Introducing the hip and 
compact Disc-O-Mix package. Small enough to sit on your lap. strong enough to 
lock a party. This revolutionary package comes complete with two high tech 
!>ip loading CO players featuring pitch control, one PMX-40 streamlined 2 
channel mixer, a DJ headphone with boom mic and carrying case. We even threw 
Jji a free Gemini basebalT cap. 

Now get down to business, 'Unit requires audio and power source, 


1999 Gemini Sound Products Corp. 8 German Drive. Carteret. NJ 07008 
Phone: 733 969 9000 Fax: 732 9B9 9G9Q 
i-mall sales^genwiidj.cofn Visii our website at wwwgeminidj com 
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Sound at the 



<DCD4ftOU9S 


ft* WOT t CONTROL UNIT 


DCD-PRO 50 Q 


st»ai? 




>Dual Compact Disc Player 


plays samples in forward or reverse 
80 storable & recallable samples, loop 
6 “flash start” buttons per side - recall 
or samples instantly & on the fly 
Anti-Skip protection 

backlit rubber play, cue & flash start fa 
true instant start 

pitch bend & pitch control on samples 
6 different speed scans 
direct track access buttons 
20 programmable tracks per side 
silver brushed aluminum face 
plays (CDR) discs 
& much more... 


Endorsed by Priority Records 
recording arlist DJ Tony 3! 

tony h -lien to nctj co m 


M Take the DC D-PR0500 for a tost drive at your local American PJ 

__ * * dealer and e-mail us what you think ^ djt□ moricndj.cnm 

^ Visit our web site and see what other DJs are saying 

^ www.nmerlcnndj.com/clitalk 

DJ Melissa 

The Countess of Spin ■ 

dlmdissjt; dimercom _ _ m dl 

www.americandj.com ■ 

contact us today for an authorized American DJ Dealer or for 
more info on the new DCD-PROSOO and the entire 
American DJ audio & lighting lines* 


800 . 322.6337 * 

Distributed in Canada by Sounds Distribution 
tel: 416.299.0665 * e-mail: salessoundsdlst.com 
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EQUIPMENT 


It's Hot.... 20 

Scoops: 

Pi 126 sub.29 

netDrive Brujo MP3 CDP..32 


COVER STORY/LAS VEGAS DJ SHOW. 

.PAGE 36 

BUSINESS 




DJ Waldo... 

.18 

DJ Shopper 


Computerized DJ.. 

...... 74 

CD PLAYERS . 

..24 

Reality Check. 

__ 80 


Take a look at two new CD players on the market: the American DJ 
Audio DCD-PR0500 and Pioneer’s CMX-5000. 


MUSIC 


PSWCDT 

SOCK HOPS....83 


Jay Maxwell steps back in time to the 1950s, when guys and gals were 
cool and rock ’n’ roll was hot! Got a Sock Hop coming up? Check out 
Maxwell s must-have song list just for this type of event. 


MP3 Update.78 

Music News...90 

Crowd Pleaser.. 86 

Club View. 99 

DMA Top 50 Chart..105 


KARAOKE 


Crowd Pleasers 

AT THE HOP!......86 


Sing-Along Essentials 


102 


What good is working a Sock Hop if you don't know how to dance? 
Mike Ficher leads you step by step through some of the greatest 
dances from the 1950s. He'll have you doing the Lindy in no time! 


Special Feature 

OJ AUCTIONS.68 


ETCETERA 


Feedback... 8 

Juice. 12 

Ad Index.112 

Nightmares & Historic Affairs. 113 


The Internet has become another worthwhile route specializing in 

services for DJs, such as auction sites to sell your gear and browers to IT'S TIME TO REGISTER FOR 
assist you finding specific DJ-related information. Read up on how best MOBILE BEAT'S SUMMER SHOW 
to access this valuable data. IN CLEVELAND! SEE PAGES 52-54 
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A stunning effect that utilizes 1$ lenses 
and special reflectors to create 30 mul¬ 
ticolor flower patterns that crlss cross 
each other to the beat of the music. 
Fan cooled. Includes two 120 volt, 300 
watt 64514 lamps and a mounting 
bracket. 16” x 16” x 16”,14 lbs. 

, - Saftey Cables included. 


This heavy duty Aluminum CD case 
holds upto 150 CDs, Great for mobile 
DJs. Made in the USA, Available in three 
colors. Red, Blue & Black. 


MAGIC SPHERE 


PARTY BLASTER 


dance 

Rotating clockwise & counter¬ 
clockwise. One 120V, 300W 64514 
halogen lamps included. 
17.5”x 16”x 11”, 281bs. 


■^This lightweight stylish silver fog machine is 
Vperfect for smaller venues. It features a 800 

■ watt heater, hanging bracket, .5 liter tank 
I capacity, and 3,600 cubic ft. per minute output. 

■ Remote control included. 120V/60HZ 
1 Free scented quart. 


16814th Street, Brooklyn , NY II2I5- (718)499-8075 • Fax (713)499-8057 All Prices in this ad are good until 5/15/00 


This heavy duty — 
turntable case is £ 
great for mobile DJs. m 
Made in the USA. J 

Also available DJ Coffin " 
which holds 2 turntables and 
a mixer. 

0 OA Af L 


rhis heavy duty record case holds upto 100 
LPs, Great for mobile DJs. Made in the USA 

klso available 200 LP case. $114.95 


Sprays out 60 multicolored 
, beams that dance to the beat 
|f of the music. 3x 120V, 300W 
ill EHM halogen lamps included. 
Ji, Fan cooled. Sound Activated, 
’' sensitivity controlled. 15”x 
17”x 11”, 21lbs. 


Two GO watt strobes incased in lightweight 
high tech plastic. Compact for easy transport. 
120/220 volt, 21bs. Two Color domes, 30 ft 
wired control and Safety cable included. 


Visit Us an the Web & vwmv. taviiqhtinq.cam Email: sate sftot in ihting. cam 
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MARKETING 
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Increase 
Your Profits 


Increase Your Bookings For: 

• Weddings 

• School Dances 

• Corporate Parties 

• Bar/Bat Mitzvahs 


with professional brochures and 
postcards for DJs. 


Visit our website to view our entire product line now! www.breakthroughbrochures.com 


To Request FREE SAMPLES: 

Toll Free: 1-800-810-4152 
Phone: 515-276-9266 
Fax: 515-276-4267 
E-mail: info@bmi-info.com 
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TheQJ Magazine 


june/July 2000 / Issue #60 


Publisher 

LA Communications Inc. 

Editor-In-Chief 
Robert A. Lindquist 

Editorial / Production Coordinator 
Renee Lassial 

Advertising Sales Manager 
Art Bradlee 

New Products Editor 
Dan Walsh 

Graphic Artists 
Andrew Schmitz 
Jeff Marinetti 



Contributing writers for this issue 

Anthony Barthel • Henry Collins 
Mike Hcher • Reid Goidsborough 
Dave Kreiner • Mark Johnson 
Jay Maxwell • Dan McKay 
Fred Sebastian • Greg Tutwiler 
Thomas Edison 


Mobile Beat Di Show and Conferences 
_Producer Michael Buonaccorso _ 

How to reach Mobile Beat Magazine 

For subscriptions, change of address or back issues, 
you con contact us by mail at; 

P.0, Bo* 309, East Rochester, PLY. 14445 
Shipping Address: 

1 Mobile Beat Tower, 1782 Pcnfleld Rd, Penfield, NY 14526 

tel: (716) 385-9920 * fax: (716J 385-3637 

or via the Internet: 
email; mohllobcat&aoLcom 
The Web; http://www.mobnebeat.com 

Back issues of Mobile Boat Magazine 
are available (subject to availability) 
at $5 (In Canada: $6/US funds). 

Mobile Bent Magazine (ISSN 1058-0212) is published 
seven times per year by LA Communications lac., PO. Box 
309, East Rochester, PLY, 14445. Ground shipments to: 
1782 Penfield Road, Penfield, PLY. 14S26, Periodical post- I 
age paid at East Rochester, N.Y, and additional malting 
locations. 

Subscription rates - U.S. and possessions: $23 for one year, 

$40 for two years or S55 for throe years. Canada: $33 for 
one year, S50 for two years and $75 for three years. All 
other countries: $60 per year. Subscriptions outside the 
U S. must be paid in U S, currency. 

Postmaster - Send address changes to Mobile Beat Maga¬ 
zine, P,0. Box 309, East Rochester, PLY. 14445. 

Copyright € 2000 by LA Communications Inc, All rights 
reserved- Reproduction of copy, photography, or artwork 
prohibited without permission of the publisher. All adver* 
Using material subject to publisher's approval. 
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DJ DUAL CD DECKS CD-302 




TASCAM's DJ mix champion 


The TASCAM CD-302 was introduced at the DJ 
Expo in Atlantic City, New Jersey on Aug. 24, 
1999, where it was the hit product of the show. 


Scratch mixing, braking and beat matching are all uniquely 
possible with the TASCAM CD-302 on CD - with the full, 
authentic sound of vinyl. 

With the CD-302, DJ mixing with digital sound finally goes 
head to head with the best vinyl decks. But don't just take 
our word for it, check out what the DJs opposite said about 
the sound and feel of scratching on the CD-302, at the DJ 
Expo in Atlantic City. 

But the CD-302 doesn't stop there. With typical TASCAM 
genius it has some other very cute tricks under the hood. 
You can mix and match BPMs the traditional way, like on 
any top vinyl deck, with full size 100 mm + I - 32% pitch 
sliders - or hit a button and the machine will do it for 
you. And if you like, it will listen in on the tracks and 
match the beats as well! A 10 second sample function on 
each deck can be spun into the mix, even when the 
sampled CD is removed, and there's a seamless "loop" 
capability and a 10 second shock and knock proof memory 
to prevent "jumping", while the instant start function 
allows the frame accurate cuing-up of tracks from the 
jog wheel controls. 


Derrick Perkins; Orlando, Florida 

"It's the new front runner in CD DJ'ing. Closest thing to 
analog feel and sound when it comes to scratching. Great 
sample and loop functions." 




Joey Jam; New York, New York 

"I love the scratch feature on the cd player. A tot of 

people have tried it, this is the first one I've seen do it. 



Scotty O’Brien; St. Louis, Missouri 
"I'm completely amazed! The scratch feature is amazing. 
Others have tried it before but nobody else has been able 
to accomplish this until now. Oh Amazing!! Finally a 
company has thought about what DJ's need. This brings 
back the old school of DJing... Digitally !!!* 





The CD-302 takes DJ mixing with CDs to a 
new level of skill and possibility. 
TASCAM's first ever DJ product represents 
the highest standards of quality and 
construction - and exceptional value. 


TASCAM 


TEAC America, Inc., 7733 Telegraph Road, Montebello, GA 90640 

323-726-0303 web; www.tastam.com faxback; 800-827-2268 


a whole world of recording 





LEND ME YOUR EAR 

I will share with you a few secrets. These principles 
have helped me earn a national name over t he years. 
There are those who are striving to make a name for 
themselves in this unpredictable, changing industry 
and others who just don't get it or don't know how to 
manage it... yet. 

9 business mistakes 
you should avoid 

1. The delusion that personal gain is made by crushing 
others. 

2. The tendency to worry about things that cannot be 
changed or corrected, 

3. Insisting that a thing is impossible because you cannot 
accomplish it. 


4. Refusing to set aside trivial preferences and 
competitive differences for positive results. 

5. Neglecting development and refinement of the 
mind, not acquiring the habit of reading, and 
studying industry related materials, and not 
supporting mobile DJ conferences, events and 
industry-related workshops. 

6. Attempting to compel others to believe and live as 
you do. 

7. Allowing jealousy and envy towards you peers, for it 
destroys good will and opportunity. 

8. Investing time and energy in those multi-system 
operators and agents who have a BA in BS. 

9. Bargaining with your ego, pride or fear at the sales 
table. 

Mike Mireles 



A few of my personal.. 


FAVORITE MIXES 


1. Gettin’ Jiggy Wit It (Will Smith) / Stayin' Alive (N-Trance 
remix) / Play That Funky Music (Wild Cherry) / Best Of My 
Love (Emotions) / Got To Be Real (Cheryl Lynn) 

2. Wild Thing (Tone Loc) / Push It (Salt-N-Pepa) / Diamond 
Girl (Nice & Wild) 

3. Zoot Suit Riot (Cherry Poppin’ Daddies) / Mambo No. 5 
(Lou Bega) / Swing The Mood (Jive Bunny) 

4. Grease Megamix (various) / Dancing Queen (ABBA) / 
December '63 (Frankie Valfi) 


From DJ Davey D • Sound Express DJ Service * Rochester, NY 


READERS! 

Got a hot set? We want to include it an upcoming feature. 
Mail your best mix to Mobile Beat Magazine. Po Box 309, 
East Rochester, NY 14445 or e-mail it to mobilebeat@aol.com. 


WE WANT YOUR FEEDBACK! 

We want to hear from you. Mail your letter to Mobile Beat Magazine 
c/o Feedback, PO Box 309, East Rochester, NY 14445 or via the 
Internet at Mobile beat.com 


GIVE ME THE BEAT 

First of all, I’d like to thank you for your 
wonderful magazine. I look forward to 
reading every issue from cover to cover 
because it offers such great advice. I can tell 
the magazine is written by individuals who 
truly understand the Dj business like no one 
else could. The suggestions that I've seen in 
the past Issues have given me a competitive 
edge that really helped my business grow by 
leaps and bounds over the last few years. Ust 
year was a record setting year for me finan¬ 
cially! 

I have one suggestion for you that I'd like 
to see in a future issue. I'd like to have a list of 
dance songs dating back to the 70s, includ¬ 
ing the BPM. 

1 saw your article in January's issue that 

listed the top 50 songs of the ’90s and it 

included the BPM of each song. For those of 

us who own CD players that don't display the 

BPM, a list like that is quite handy. I tore it 

out and immediately added it to mv music 

^ * 

list to use as a reference. I look forward to 
seeing something like this in the future. 
Thanks for vour consideration. 

Tony Malec 

Hitman Entertainment DJ Service 
hitmantp richnct.net 
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Uur SRM450 has re-defined compact active speaker 
sound quality. Now the first 2-way system accurate enough 
to be called a monitor is joined by the bone-shaking 
SRS1500 Active Subwoofer. 

Thanks to fiOO watts of internal amplification, electronic 
equalization and weapons-grade 15” IF transducer, it 
has the most low bass output of any “small'' 

SR subwoofer. You get tight, baseball-bat-to-the-gul 
response down to 25Hz - at up to 127 dB SPL! A 
special 3" surround-wound voice coil dissipates heat 
and lets the SRS1500 crank all night at max volume. 

Plus it has a built-in electronic crossover system 
so you can shore up passive systems' low end, too. 

Hear the SRS1500/SRM450 combo at a Mackie 
dealer today. And then start shoving your audience around 

SRS13DQ Active Simwooler Takes up less than 3 sq. ft. o f stage space 

• 600 watts of high-current FR Series amp power built in 

• 15 ” LF transducer with 3” inside-outside-wound high temp 
voice coil • Electronic phase and time correction circuitry 

• Built-in electronic crossover for active or passive systems 

• Level and phase controls • Built-in pole socket and carry handles 

SHM430 Active 2-Way SR Speaker Ultra-wide audience coverage via 

multi-cell high-dispersion horn • 400 watts of FR Series amp power 
• Damped titanium HF transducer • Easy to cam' -three balanced 

ergonomic handles • Easy set up - pole mount + 

'f- _ multiple fly points • Makes a superb floor 

v monitor, too. 
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TRACKONE 



Tom Magic in the Night 
ightropes & Glowsticks to 
I lats, Maracas, Glasses, 
Tambourines & more 

Making your event memorable. 



moffnmm 


^TY D I VIS IO N 

Phone: (800) 645-6513 ext.302 
Fax: (516) 546-7024 



YOU GET PAID 
HOW MUCH? 


At some point in recent history, when the whole Mobile DJ concept was 
first being tested, conventional wisdom dictated that DJs playing recorded 
music should cost less than a live band. The reason being that musi¬ 
cians spend years in practice and study before they can play profession¬ 
ally. A DJ could literally buy his gear on Thursday and play a gig on Friday. 
While that may have been true for a few early Mobile Jocks, it's certainly 
not the case anymore. Today, if you are going to be in anyway competi¬ 
tive, you need to offer a high-quality sound system, a big selection of 
music, and customer service. As a result. DJs (as well as live entertain¬ 
ers) who are dedicated to providing a quality service are entitled to be 
paid accordingly. 

In this issue we take a look at just what you should be charging for your 
service. Our special guest contributor is Mark Ferrell, His three-part semi¬ 
nar at the recent Mobile Beat DJ Show in Vegas (and who will also appear 
at the Cleveland Show in June) was a major hit. Mark's mantra Tm a DJ. 
not a veggie platter” hits home the fact that, with all the expenses of a 
wedding reception, DJs are still allowing themselves to be sold short. 

In regards to mobile gear, the 19-inch rack- 
mountable dual CD player has become the 
most popular machine for programming 
music. In this issue we present the first of 
a two-part feature on these units with the 
spotlight on the new CMX-5000 Stealth from 
Pioneer and American DJ’s DCD-PR0500. 
While it's apparent that, for the time being, 
CDs will remain the DJ s music medium of 
choice, we're keeping our eye on MP3. Dan 
Walsh Is in the house with a report on the 
topics discussed at the recent Hew York 
Music & Internet Expo; and Mike Erb takes 
you inside netDrive's Brujo MP3 player. Just 
as the world spins, the DJ business is 
changing. 

Speaking of change... meet the newest 
members of the Mobile Beat staff: Maria 
Jepson will be heading up the circulation 
department. Andy Schmitz takes on the 
graphics department by day. and is leader 
of the band Bughouse by night. Christine 
Wagenblass joins our team as production 
coordinator for Mobile Beat and Karaoke 
Singer, and is also a graphic artist and illus¬ 
trator. Christine is taking over the position 
field by Renee Lassial for the past 7 years. 
Renee has been very instrumental in the 
growth of Mobile Beat and will be missed. 
We offer her or sincerest thanks for all the 
time and talent she has put into Mobile Beat 
and wish her our best in her new endeavor. 



Andy Schmitz 
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Chris Wagenblass 
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Renee tassial 


R. A. Lindquist 
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Whatever You Need In A Dual CD, 

We Got Your Back 
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NCD -7000 
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Need even more 

FEATURES THAN 
THE NCD-6000 
TO KICK IT? 

Check out the 

LATEST AND THE 
CREATESi - THE 
NCD-7000! 


■ 




Seamless Loop BPM Counter Direct Access Keys 

seamless loop 

■ ■ v; * *»' ■ 


Relay Playback 
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NCD -6000 
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Want to be down 

WITH ALL THE 
NCD-5000 
FEATURES PLUS 
A JOG SHUTTLE? 

Check out our 

NCD-6000! 


'r 



Auto Cue 30 Programmable Tracks 


NCD-5OOO 
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Need a phat 

PERFORMANCE 
WITHOUT A 
FAT PRICE? 

Check out our 

NCD-5000! 


Whether you’re an aspirin* 


BEGINNER OR A TOP PRO. OUR 


NEWLY REDESIGNED BLACK 


AND SILVER LINE OF DUAL 


CD PLAYERS HAVE GOT YOU 


COVERED. ALL THREE PLAYERS 


FEATURE INSTANT START, 


Sony“ Drives, and digital 


OUTPUT TO GIVE YOU 


WHAT YOU NEED NO MATTER 


WHAT YOUR STYLE. OR BUDGET. 


And EVERYTHING IS COVERED 


BY A 





THREE-YEAR 


WARRANTY. HEY. LIKE WE 


SAID 


WE GOT YOUR BACK. 


Auto Cue 30 Programmable Tracks 


Be sure to check out more DJ gear from next! at WWW.Stantonmagnetics.com 

A division of Stanton Magnetics, LLC • 2821 Evans Street,Hollywood, FL 33020 
954 . 929 . 8999 * Fax 954 . 929.0333 « e-mail: info@slantonmagnetics.com 

Available in Canada from Erikson Pro Audio, St-Laurent 800,667.3745 
fax 888 . 918,2244 e-mail: eriksonpro^'jam-ind.com > web: www. jam ind.com/eriksonpro 

£>?DQO Sum on Mapnefifv LLC 
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Mhaf Great Collaboration Sounds Like. 




















E very spring, just as the snow begins to melt, the Canadian music industry gathers in 
Toronto for Canadian Music Week or CMW, as it's best known. This year's powwow, held 
the first week in March, attracted delegates and tradespeople from around the world with an 
intensive schedule of awards programs, planning sessions and seminars. After dark, attendees 
were treated to a buffet of independent artist appearances, with over 250 bands at 35 clubs 
throughout Metro Toronto. 

Capping off the weeklong celebration of the Maple Leaf music industry was a three-day 
exhibition featuring live 
performances, demos and 
displays by a variety of 
music products sources. 
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PCDJ Digital 120011" 



UK IT 
VINYL 


Pack the floor with PCDJ Digital 

1200$l software and get more ^ 

gigs. This is the all-powerful MP3 ^ , 

performance software DJs Q j C| 1t d 

everywhere are raving about. - 4 ' 

Made by pro DJs for pro DJs, the 

Digital 1200s! is fast/ simple, and 

easy to learn. This is the rock-solid performance 

software that can make you a better DJ. Keep your attention 

on the dance floor, and not on the mechanics of DJing. 

Store your entire collection of music on a single hard drivel 

you'll keep the crowd dancing all night, and get them 

coming back for more! 


Download your FREE full trial copy today at 


Call 1.877;778*4746 33# 

for a FREE DEMO CD. 

Or stop by your local music retailer. 


mm 


Space Opera ™ 

The incredible performance 
system featured on BBCl, 
Scratch digital files and add 
over 60 effects like flange, 
filter, and more! 
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OFFER! 


Regular Price 




ext. 339 

.com/al 


Cooftrf^ ■ 2000 Vmovjrc 
PCDJ Digital tZ00»i «xl V-vow* *xjo 









JUICE 



American DJ Pro DJ2 In an Innovative case not yet seen in the US (price is Canadian). 


Unique to CMW is the fact that it's the one show where 
artists, DJs, and music industry professionals are all in the 
same place at the same time. 

According to exhibition manager Dennis Hampson, "This 
event gives DJs a chance to not only hear new artists, but to 
meet them as well. It introduces DJs to the music of new 
independent artists and makes the artists aware of the 
promotional power of DJs." 

Hampson says that the focus of the CMW show is 
broadening as the event moves toward establishing itself as 


Canada's largest music and home entertainment expo. As 
the scope of products widens, more attention will be placed 
on DJ and karaoke. In addition to 12 DJ-specific exhibitors, 
the 2000 CMW show included a sampling of DJ-related 
seminars. 

NEVADA'S NEW DJA 

A group of Nevada DJs have announced the forming of an 
association to promote the positive advancement of the DJ 
industry within their state. NDJA president Larry Williams 
explains, "Our state has a tremendous volume of special 
events from weddings to corporate conventions... from car 
shows to lounge entertainment showcases, and this activity 
is statewide from Reno and Lake Tahoe to Las Vegas," 
Williams says the main goal of the group is to boost the 
standards of professionalism through communication, 
education and dedication without dictating how companies 
should operate. For more information, visit ndja.com, e-mail 
info@ndja.com or call (775) 267-1353. 

GOING, GOING... GONE! 

Looking for a way to turn your used gear into cash? DJ 
Auction World has created an environment for DJs to buy 
and sell gear via an Internet auction. 1'he site, which went 
online April i, can be located at wivw.djauctionworld.com. 



CALL 800-32A-2673 FOR OUR LATEST GEAR GUIDE 

OR BMABL OS ATi sales@thccoreston.com 




We want to offer you the 
LOWEST PRICE POSSIBLE! 
^^We'll beat any competitor? 

n advertised price! EVEN 
VoURS? CALL! You'll be 
very glad you did! ^ 

EVERYTIME! 


ANY advertised 
PRICED YOU'LL SEE 


Sound, Lighting & Accessories 


OUTFITTING THE TOP NIGHTCLUBS & DJS 
FROM COAST TO COAST FOR IS 
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SOUND AT LIGHT 

Toll Free (888) 429-0418 / Fox: (303) 429-1242 

^ Web Site Ordering: www.csnl.com 

TrussLite 16 — $1199 ^ 

12" Aluminum Anodized Trussing System with 16 Aircraft lamps! Easy & Fast Setup! Tgta 

720,000 c.p. Red-Blue-Amber-Magenta gels X/Y Aiming Capability. 8 AC outlets prewired. 


World's Lightest EqulpM^i ' 'M 
Console with Pull-out DrawerHT' 

* Features pu// ouf locking drawer 

• Five Models to choose from!! 


CSL Martin 
MX-1R $589 

250 Watt halogen lamp 
18 gobos/10 colors 
3 spit colors 5 white. 

230 degrees ef pan. 


Mega Strands Panel — $999 

552 lights Red, blue, amber, magenta • 4 ch. chase 12 w x 8'h • Suspends between tripods 
* Carry bag included - tripods optional 

Stage 4 — $399 Stage 4+ — $499 ^H^p| 

4-Par 38's Halogen Capsylite 2000 hr. spotlamps * CSL shock MS 

m ount suspension • Multi-pattern sound sync controller 
■ Tripod included * Roadcase 43"W x 12"H x 12"D 

* Stagelights in Black or Chrome 


Optional controller—$199 
MX-4R Hardcase with tnpod mt 


STAR GALAXY 


I Star Galaxy I 

I Patterns to the ajdio beat—5169 

| Star Galaxy II 

Slow rotating colored patterns—$219 

Star Galaxy III 

Audio beat/variable speed remote—$269 


Digital Computer 
Systems — $1399 

• FAST AMO K6-2 450Mhz with 3D Now! 

■ 17 GB Hard Drive 

• 48X CD-ROM - 3.5" 1.44MB floppy 

• 15” SVGA B’ack Monitor 

■ Extra Removable HD System 

• 64K S-DRAM - 4MB Video Card 

• Dual Turtle Beach Sound Cards 

• Dual USB Pori - Dual Fan Coding 

■ 105 Keyboard 8 Trackball mouse 


ACL-24 Aircraft 
Lighting — $1099 

24-28V Aircraft Laser-Type Beam lights 

• 1.2 Million Candle Power 

• X/Y Aiming • Red-BI ue-Ye I low-Magenta 
■ 2 AC effects outlets on back 

• Roadcase with effects mounis 

• Clamps together as travel case! 

• 4 Min. Setup. One-Year Warranty 


A SK APOUT THE NEW J Spac e Rac k Computer 
featuring Intel Motherboard + Celeron 500Mhz. I 

• 27 GB Hard Dnve - 64K S-DRAM 

* Dual Sound Blaster Pro Sound Cards + more 


Numark Mix-1 

240 Case Logic Pro Sleeves 
CSL Roadcase with recessed latches 


obi/e Pro Stage Mortars 

Professional Streamer Launcher 


Pro Handheld 1” X 17”* 12 Loads 
Pro Remote 2” X 17” + 12 Loads - 


Workstation III — $299 
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supplement your DJ income! 


when you buy 


■ Electronics 
Just about anything! 

www.Supersite.Bigsmart.com 

For information e-mail: 
Bigsmartlady@aol.com 
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JUICE 


START. 

ProDJ.Com 



David Doane (center) was congratulated by Ryan Burger of 
ProDJ.com (right) and Robert Lindquist (left) of Mobile Beat 
Magazine at the Mobile Beat 2000 OJ Show In Vegas 


IT'S 
WHAT 
YOU 
KNOW 

David 
Doane of 
Concept 
Mobile DJ 
Service in 
Spring 
Valley, Calif, 
is the big 

winner of ProDJ.corn's Mega System trivia contest. The 
contest was advertised in several issues of Mobile Beat. Doane 
won by surfing the Internet (and using some of his own 
knowledge) for the answers to the 40 trivia questions. The 
contest was sponsored by ProDJ.com, Mobile Kent, and 
several of ProDJ.com's advertisers. The grand prize included 
gear from American DJ, ESC, Crown, B-52, 1 Jheap Lights, 
Shure, Woodworks, Sherman Specialty, The Source, Creative 
Imagineering, and Vengeance Cable. Doane was announced 
as the winner at (lie 2000 Mobile Beat DJ Show in Las Vegas 
held February 22-24. ,y* 

/5S 


“Best New Lighting Product! 

^ - Music & Sound Retailer 



LSI-6 
Includes: 
six different colored Unk-A-Spots 
and one chase controller 



Like building blocks, connect the Unk-A-Spot In various 
configurations to add unlimited imagination to your show. 
The six channel chase controller can respond to the music 
+ hrcugh its audio function or adjustable speed control. 
No wonder you voted It #1. 





Division of MBT International... We've got it! 


Call Toll Free 1-800-641-8392 • Toll Free Fax 1-800-874-5774 

Charleston, SC • Fishers, IN • Reno, NV 
www.mbtinternational.com 
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’$ are discovering what record producers have known for a very long time: that kicking it with the Aphex 
Aura! Exciter ' gets your music noticed. Our latest version-the Aphex 104 Aural Exciter with Big Bottom* is the most 
dramatic addition you can make to your system. Simple to set up and use, yet so unique it's covered by three U S. patents! 

The 1045 Big Bottom circuit kicks the bottom end to sound like a much larger sound system without straining 
your amps, speakers, back or wallet! And the Aural Exciter will give you the clarity and extended highs you've only dreamed 
of. All this adds up to an excitement level that will make your mixes jump right out of the speakers and the audience jump 
right onto the dance floor. 

If you want to get heard-Aphex is the word! 







Improving the way the world sounds SM 

11068 Randall Street, Sun Valley, CA 91352 U.S.A. 

818-767-2929 • Fax: 818-767-2641 • http://www.aphexsys.com 

Aphex, Aural Exciter and Big Bottom are registered trademarks of Aphex Systems Ltd 




















DJ WALDO 


E-MAIL YOUR QUESTIONS TO 
DJWALDO@MOBILEBEAT.COM 



Dear Waldo: 

How essential is a limiter/compressor 
lor a mobile DJ setup? I hear mixed 
answers about this. Some of the local 
DJs use them, some don't. I DJ at a few 
outdoor functions as well as some 
pretty large rooms and do worry about 
"clipping" the amp while I'm speaking 
into the mic, or while playing a 
particularly "thumping" song. Is it 
worth the investment? Thanks for your 
help with this. Keep up the great work! 
Harry Uambardclla, HU Entertainment 

Harry: 

From talking with my sources about 
limiter/compressors my conclusion is this: 
If you are the type who likes to push the 
envelope (volume levels), I recommend 
having one. The limiter sets restrictions 
on the volume going to your amp, 
saving it from harm. If you are a multi¬ 
unit operator, I would also highly 
recommend it. The compressor can be 
set to even out the high and low points 
of your signal which provides a level 
volume. They are also very handy if you 
do many karaoke shows and have to deal 
with a lot of different people using the 
mics. 

Dj Waldo 

Dear Waldo: 

I live in Michigan, halfway between 
Detroit and Chicago, and I'm consider¬ 
ing buying a cargo trailer to haul and 
store my equipment. The trailer will be 
parked in a very clean and dry self- 
rental garage. Given the season 
changes in Michigan, with lows down 


to 10 degrees in the winter and up 
highs up to 90 degrees in the summer, 
can this damage the equipment? 

David Dykema, Dykema's Mobile DJ 

David: 

I would try to get a space away from 
direct sunlight. That would help reduce 
some of the heat in the summer months. 

I wouldn't recommend storing your 
music media in the trailer. Vinyl will melt 
and disks could also be affected. If the 
temperature stays below 115 degrees in 
the trailer, I think you will be OK. 
Remember, however, that the air 
temperature may be 90 degrees, but 
inside the trailer could reach much 
higher. 

For your winters, I would bring a hair 
dryer to your jobs to warm up your CD 
players. There won't be a heater in the 
trailer, so when you arrive at your job you 



will need to let your equipment "thaw 
out" for at least 20 minutes. No matter 
what you do, repeatedly taking electronic 
equipment from cold to hot will allow 
condensation to impede the quality and 
' life of your components. 

I would also question security at your 
storage facility, especially if you advertise 
on the trailer. I'm not saying don't do it; 
just be aware of the possible conse- 
. quences. 

D] Waldo 

« f 

Dear Waldo: 

I have two Moon flower effects from 

% 

American DJ and spent the extra 
money to add new color dishes. Since I 
am running the same lights from the 
opposite side of the room, it would be 
nice if they matched. They don't. One 
sends a tight tunnel of bright multicol- 

• ored light from it (very cool); the 
second sends a very wide colored effect 
from it. i have tried moving the bulbs' 
positioning with no luck. What should 
Ido? 

’ DJ Otto 

DJ Otto: 

First, go to the store where you pur¬ 
chased the lights and see if someone 
there can adjust the light or exchange it. 
If you have no luck there than I would 
contact American Dj and see if they 
might have a solution. You may be able 
to exchange the light with a friend who 
has the same kind of light. It may be that 

• no two lights are alike. 

! DJ Waldo .-s*. 
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when it 

comes to 
live sound 
be direct. 
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ALL COMPONENTS D.A.S. MANUFACTURED 
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Energy Series Amplifiers 


nf 


Tie powerful new Energy Series amplifiers are built to withstand the rigo,* u , g YTAR 
louring and fife on the ro<id Each employs computer-assisted design, and offers ^'mirmiiit 
back-to-front fan cooling, XLR and 1/4' inputs, toroidal transformers, true clip 
and idle lEOs, and a rigid 2mm thick chassis All models are 2 tack units in height, 


PM 12 


PI-115 


P1112 


PI-21S 




■ t 


Sub 15 


P | j 





PHIS 




E-2 

E-4 

E-S 

E-12 

For low power uses 

Mid-powai arnplih- 

A perfect amp fot 

High power amplili* 

like nearfield mom- 

cat on with high 

general live sound 

cation for use with 
full range or multi 

tors and foreground/ 

heiitlr [jcmti and full 

reinforcement and 

background re in- 

dynamics 

fixed installations 

amplified systems 

forcement systems 

* 225 watts/ 

* 450 watts/ 

* 650 watts/ 

• 125 watts/ 

channel |4 ohms) 

channel {4 ohms) 

channel (-1 ohms) 

channel {4 ohmsi 

* Weight 

* Weight 

* Weight 

* Weight 22 7 lbs 

25 3 lbs 

32 811k 

3S lbs 

Aetnit prico $579 

Raimi prico: $679 

Roiml pneo 1949 

R«t«i! price It 179 

Direct Price: 

Direct Price: 

Dlrvc f Price: 

nirni-t Price: 

$333 

$469 

SGSB 

$81B 


Rf Series Loudspeakers 

An exceptional senes cl high Quality, high-performance loudspeakers that are 
also very affordable. Us ng all D A S components, the Pf Senes features Active 
Safely Circuit (ASCI protection, Kapron voice cods, full compression drivers, and 
Comp In x Aggregate Board <GAB) enclosures with carpet covering 



Rf-112 

Pf-IIS 

Pf-183 

Rf-215 

Rf-012 

Rf-OIS 

Sub-IS 

* 2-way operation 

* 2-way operation: 

* 3-way operator 

* 2-way operation 

* 2-way operat on 

* 2-way operation 

* One 15‘ woofer 

XT woofer and 

15’ woofer and 

LF core speaker, 

two \ r S woofers and 

12’ woofer and 

15" woofer and 

* GOO watts program 

2' titanium-diaphragm 

2' litaniutn-d aplwagm 

8' mid cone speaker. 

2' litanium-d aphragm 

T titanium-diaphragm 

7 titanium-diaphragm 

power handling 

compression driver 

with r exit 

compression driver 
with 1 1 exit 

7 titan um diaphragm 
compression driver 

compression driver 

with 1 H exit 

compression driver 
with r exit 

compression driver 
with r exit 

• 8 ohms impedance 

* 500 watts program 

* BOO watts program 

with Y exit 

• 1000 watts program 

* 500 waits program 

* 600 watt*-program 

* Weight 

57 2 lbs 

power handling 

power handling 

* 700 watts program 

power handling 

power handling 

power handling 

• 8 ohms impedance 

■ B ohms mpedance 

power handling 

* 4 ohms impedance 

* 0 ohms impedance 

* Bohms impedance 


* Weight: 

• Weight: 

• 8 ohms impedance 

* Weight: 

* Weight: 

* Weight 


48 4 lbs. 

61 6 lbs 

• Weight 91 lbs 

90.2 lbs 

46 2 lbs. 

57 2 lbs 


Retail pries: $499 

Retail pries: $549 

Retail price 5699 

Rerail price $749 

Retail prico: $499 

Rfitaif price $549 

R#1*i! price; £449 

Ofreel Price; 

Direct PHcc: 

Direct Price: 

Direct Price : 

Direct Price: 

Direct Price: 

Direct Price 

$349 

$379 

$489 

$519 

$343 

$373 

$303 



One Enterprise Drive, Old Lyme, CT 06371 * Tel: 860434-9190 * Fax: 860434-1759 * Distributed in the U.S. by Sennheiser Electronic Corp 

Manufacturing plant: Pol, Ind Fuente Del Jarro C/.lslas B a lea res r 24 46988 Paterna Valencia—SPAIN 
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(i Is for Gobo 



The Vortex/G is a new DMX-compatible intelligent mini 
gobo/scanner from American DJ. The “G" in Vortex/G 
stands for gobo, the latest addition to the popular 
Vortex’s alphabet of fun. Like the original Vortex, the 
pint-sized (8 lbs., 19.25" x 8.5" x 10.75”) Vortex/G features eight brilliant 
dichroic colors plus white, activated by the beat of the music or a DMX 
controller. It comes equipped with eight gobo patterns plus spot. The unit 
is fan-cooled and comes with a ZB-EXY 82V, 250W lamp and a hanging bracket. It also features 
a strobing effect, as well as two DMX channels. Multiple Vortex/G units can be linked together 
via XLR cable. An optional Vortex/C controller for blackout function is also available. Gimme a G! 

MSRP: $349.95 (Vortex/C Controller - $49.95; Vortex/G/Sys - $1349.95, package including 4 
Vortex/G units. 1 Vortex/C Controller and 3 XLR cables) 


American DJ 

4295 Charter Street, Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site: www.americandj.com 


Catalog! 

JBL 

EON POWER 15 
Portable, Powerful and 
Affordable! 

NEW LOWER PRICE! 
NOW ONLY $529.99 



CERWiN-VEGA VIS2 
CER WIN-VEGA VI S3 
GEMINI GSM-1232 
JBL TR-125 
JBLTR-225 
JBL MR-925 
MACK IE 5RM450 


$323,99 


$139,99 

5259,99 

$329,99 

CALL 

CALL 


AMDJ V'1000 
CREST VS-450 
MACKIE WM409I 
MACKIE M-26M 
GSC PLX24Q2 



sm 99 

1459.99 

559999 

CALL 

CALL 

\ TECHNICS 

I SL-1200MKIIS 
ON SALE 

CALL FOR PRICE 

GEMINI XL-5C0II (199.99 

' NUMARK TT1520 (179.99 

NUMARK PRO TT-1 (399.99 

STANTON STRS-SO (159.99 

TECHNICS SL-1200MK3 CALL 
VESTAX PDX-A2S (519.99 


PIONEER 

CMX-5000 STEALTH 
DUAL CD PLAYER 

NOW SHIPPING! 
CALL FOR 
LOW PRICE 


AMOJ DCD-PR0300 (499.99 

AMDJ DCD PROMO CALL 

DEMON DNZOOOFMKIII (799.99 

DENON ON2600F (NEW!) CALL 

NUMARK CDN-34S (699.99 

NUMARK CON-32S ON SALE 

NUMARK C0N-22S (399.99 


AMERICAN DJ 

DJ-SCAN 
AFFORDABLE 
PRO SCANNER 
7 COLORS + WHITE 
It GOBOS + SPOT 

ONLY $299.99 




AMDJ LASER WIDOW S 64.99 

amdj mmm i s 59,99 

EUTION EL-1803 5169.99 

MARTIJ CX-2 5499,99 

MARTW JUGGLER 5359.99 

MARTW MX-1 SCANNER 549939 

PAARTtJ STARFLASH MC 5179.99 


VISA 


McrdorCCTt* 


OP 


Call Mow For The Lowest Prices On The Planet! 

1 - 800 - 404-8230 

3050 Mill Street, Reno, NV 89502 

(Mall order prices may not be available in retail stores) 


Shop Online at 
www.planetdj.com 
or e-mail us at 
lnfo@planetdj.com 
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Exalting the Lower Frequencies 

Community Professional Loudspeakers has introduced the XLT415, a fully horn loaded 
subwoofer designed to complement the XLT Series of full-range loudspeakers. With 131 
dB SPL output {138 dB peak) at 600W RMS (4 ohms), this sub will make your 
dancefloor rumble, be it a mobile or club situation. Four compression 
loaded ferrofluid-cooled 15" drivers with two sealed compression 
chambers pump out the low endRbetween 35 Hz and 250 Hz. The 
XLT415's steel input panel has two Neutrik Speakons and two 1/ 

4" jacks. For optimum operation and performance, an electronic 
crossover and a separate amplifier are required. PowerSerse™ 

DDP (Dynamic Driver Protection) is built in to guard against exces¬ 
sive input current. The XLT415's black carpeted, Luaun core plywood 
enclosure is solidly braced and supports speaker stacking. You (and 
your roadie) can carry it with four all-steel bar handles. Dimensions are 
33” x 26.5” x 42”. An optional (CASTER415) with four 4” casters is 
also available. The XLT415 carries a 5-Year warranty. MSRP: $1,400 

Community Professional Loudspeakers 
333 East 5th Street, Chester. PA 19013-4511 
Tel: (610) 876-3400 • Fax: (610) 874-0190 
Web site: www.community.chester.pa.us 





m m 


It’s real simple 


s 


you can wait for the next 
catalog or Logon and 
Shop Right Now! 


Unlimited Access to Technical 
Information and Instant Shopping 
for All Your DJ Equipment is Now 

ONLINE... 

Call toll free 

1 - 888 - 454-6863 ™ 




s: * 


www.connectsound.com 

“Where Technology and Sound Connect * 



Cdnnectsound 
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CE the Power 


Crown International has launched its most powerful amp to date, the CE 
4000. Designed with a variety of applications in mind, including Mobile DJ 
and club use, this unit is particularly suited to driving your subwoofers. The 
new monarch of the CE series, the CE 4000 delivers 1800 watts per 

channel into 2 ohms, 1200 watts into 4 ohms, and 600 watts 
into 8 ohms. Even with these hefty numbers, its Switch Mode 
power supply makes possible a weight of only 34 pounds in 3 
rack spaces. Its Balanced Current Amplifier (BCA®) technology - 
a switching rather than linear amp design - generates just one 
tenth of the heat of a conventional design, according to Crown. 
Like previous CE models, it has front panel level controls, 
function indicators, proportional fan assisted cooling, and short 
circuit protection. Inputs are Neutrik combos and barrier block 
while outputs are Neutrik Speakons, with barrier block or five-way binding 
post connectors as options. MSRP: $2,199 



Crown International Inc. 

1718 Mishawaka Road, Elkart, IN 46517 
Tel: (800) 342-6939 • Fax: (800) 294-4094 
Web site: www.crownaudio.com 
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The Sound You ve never Heard 
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Sound Inc. 
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the sound has a new level of clarity and definition. It is as though someone 

lias removed a blanket from in front of the speakers.” Mobile Beat 
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Sound Inc, 
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CHiaiplL ll 


Tel: 714. 897 
In Canada 


.6766 Fax: 714. 896.0736 
Please Contact Sounds Distri 


Web: www.bbesounil.com 
tion Tel: 416. 299. 0665 
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SoundTech 


DJ 


System 


Here at SoundTech, we've built our reputation on providing integrated sound systems for the professional audio 
market. Now, we have used that know-how to create systems for you, the DJ. From a small home set-up to a 
killer club rig, SoundTech's got you covered. Set yourself apart with a coordinated SoundTech DJ system. 




CLU 


Sound System 




Specifications; 

System designation: C15DDJ 
Power output 

@4 Ohms: lODw 

Components: QM6 powered mixer 

w/reverb 

(2) Q1 10” 

2-way speakers 

Free dynamic mic 
w/ cables 

Applications: Home use, 

small party 


Application: 


Playback 500 

1600W 

DJ6 mixer 

(2) PS 802 digital 
switching power amps 

(2) DS5C15" 

2-way speakers 

X234 crossover 

T8+18" subwoofer 

Large club 


Specifications: 
System designation: 


Power output 
@ 4 Ohms: 


Components: 


Specifications: 

System designation: 
Power output @ 4 Ohms: 
Components: 


Applications: 


Playback 400 
800w 
DJ6 mixer 

PS 802 digital switching power amp 
(2) DS5C15" 2-way speakers 
Large party, small club 


SoundTech 

PROFESSIONAL AUDIO 

SoundTech Professional Audio • 444 East Courtland St. Mundelein, IL 60060 Phone: (847) 949-0444 Fax: (847) 949-8444 
World Wide Web: http://www.washburn.com Email: washburn@washburn.com In Canada: Distributed by Erikson Music 
620 McCaffrey, St.Laurent, Quebec H4T INI Phone: (514) 738-3000 Fax: (514) 737-5069 Email: EriksonMl@jam-ind.com 
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THE 19-INCH DUAL CD PLAYER CAME! 
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'Ove 
the past 
decade, we've 
seen CD players 
for pro DJs go through 
many changes—from the 
early tabletop units by 
Technics and Denon to the first 19 
inch units by Numark. Problems such 
as skipping, cueing to music and frame 
accuracy are things of the past. Now it's a 
battle of who can put out the best, feature-laden, 
most-reliable units at acceptable prices. You have a lot 
of choices, and weTe here to help. 

In this issue, we're kicking off a D] Shopper two-part look at 
the world of 19-Inch rack-mountable dual CD players. Our aim is to 
bring you up-to-date on what's new and what's tried and true, with an 
eye towared helping you decide which models best fit your erformance 
style. Whether you're looking for an upgrade or not, you'll at least get to see 
how far these mobile CDPs have come over the last few years. 

We start with American DJ Audio's DCD-PRO500 and Pioneer's CMS-5000 Stealth. In 
the next issue of Mobile Beat, we'll take a look at players from Numark, Denon, Gemini, 
Vestax, and next! by Stanton. So let's rack 'em up! 
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AMERICAN DJ A UDIO 'S 
DCD-PROSOO MAKES IT 
ALL SO EASY. 


by Robert A. Lindquist 


I n the ever-broadening spectrum of compact disc players (CDPs) 
purposely built for DJ use, a few really stand out American DJ 
Audio's DCD-PROSOO is most certainly deserving of member¬ 
ship among the elite, It's well designed, well crafted and comfort¬ 
ably priced for such a well-endowed player. While it stands out, it 
does not stand alone. There is a lot of competition for your CDP 
dollars. Other major DJ product manufacturers—most notably 
Gemini, Denon, Numark, Pioneer, and Vestax—are burning the 
midnight oil to keep their products fresh, fun and functional. Across 
the board, we are seeing constant improvements in reliability and 
roadworthiness. With each new player introduced comes a cho¬ 
rus of new bells and whistles. 

In the chase to stay competitive, each manufacturer has been 
looking through the windows of their R&D centers to the outside 
world where their products are put to the real test. In an effort to 
better understand the end-user's needs, all major companies have 
added one or more working DJs to their staffs. As a result, you 
have a friend on the inside looking out for your best interest. You 
are now being viewed as a very special consumer who needs a 
CDP that does more than just start, stop and cue. 

When American DJ decided to jump into the audio pool, 
Numark, Gemini, Denon, Pioneer and a few others were already 
enjoying a good soak. As a result, AMD] had to really put the 
pedal to the metal to catch up. The DCD-PR0500 illustrates the 
fact that at the root of every superior product is a hunger to un¬ 
derstand the market, backed by people who can deliver what the 
market demands. 

Blue Light Special 

The feel and response of the DCD-PROSOO is fast and precise. All 
controls are well marked and easy to find, even in dimly lit condi¬ 
tions. Of particular note are the essential transport controls for 
Pause/Play and Cue. They have the same comfortable, "squishy" 
feel introduced by Denon some years back, but instead of being a 
solid green or red, back lighting and black masks have been added 
to enhance their functionality. To the left of these main transport 


switches is a jog wheel for rapidly finding any given point in a 
track. To the right of the large Play/Pause and Cue are more but¬ 
tons facilitating a seamless loop, bending the pitch to match beats 
and fast track selection. There's also a slider for selecting a plus or 
minus pitch change of from 8-16 percent. 

Each transport is equipped with a home-theater sized LCD dis¬ 
play that shouts whether a deck is tn play, pause or cue. There are 
also indicators that show Program Mode, Single Play/Continu- 
ous, Time, BPM, Pitch Change, Loop, and which samples are stored 
in the sample banks. 

In the center of the controller is a cluster of buttons placed 
identically to that of a typical touch-tone phone. These are used 
for ultra fast-track selection. In fact, the machine consistently finds 
the track and cue point regardless of how fast your fingers fly 
punching in your demands. As we have come to expect, the DCD- 
PROSOO—-like virtually all other pro players—cues tightly to the 
music. 

Above the phone buttons are the controls for the built-in BPM 
counter with two cool blue lights that flash to the beat. The de¬ 
signers must have been taken by the cool blueness of these lights 
as the same color was used for the main front panel indicator. 
Obviously, the color of the bulb has little or no effect on the func¬ 
tion of the player. It does, however, show that the manufacturer 
was interested in saying "We think this player is... special." 

Who Put the Bop? 

Among the many controls of special interest are Bop and Flip Flop. 
The Bop effect button serves two purposes. First, it will instanta¬ 
neously return you to the last cue point. Secondly, it can be used 
to create a st-st-st-st-st-utter effect. 

Flip-flop (Gemini, Numark, Denon and Pioneer offer a similar 
feature) is a feature provided primarily so wedding DJs can grab 
some eats from the buffet. Simply set the button, load both trans¬ 
ports, set them to single play, and you are ready to go. Start the 
first deck and the drives will play back and forth until you get back 
from washing the grease from the baked chicken off your fingers. 

Two noteworthy features on this player are the built-in BPM 
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Call us at 1 -800-773-4235 
for a FREE DJ Tools Catalog. 

Our 20 page, full color catalog features tons 
of the latest DJ gear at the best prices around. 
Compare different models and styles to 
choose the gear that’s right for you. 


ONLINE 



Visit us on the internet at: 
www.DJtools.com 

Our website features secure online shopping 
and super discounts on new, demo and 
pre-owned D| gear. Check our site often 
for the most up to date info on what's hotl 


du Covered! 
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■ 77-13 E. Garvey Avenue Rosemead. CA 91770 


Make Music CDs 


DART PRO 98 • New Releasel 

* Clean up and record music from any source - CDs. records, or tape 

* New and Improved Features, Better than Ever 

* Realtime* DeHum, Noise Studio, Unpack, Equalizer, & more 

* The most complete audio restoration and recording system for the PC 

Lift audio tracks from CDs to make a customized 
pfayfiSlS and bum a CD with one button cl Ck. Or. 
connect your stereo to the sound card using a 
standard RCA audio patch cable. Start-up DART PRO 98 
and play the music from the Stereo. DART PRO 9fl will 
use the sound card to capture the audio and wnte it to 
hard disk using wav file formal. Unpack the audio into 
separate audio files automatically. With a few Dutton 
clicks dean up the audio, add audio effects and filters 
il desired and then organize the tunes into a playlist. 

Adjust the restore functions in real time while listening 
to the audio. Then have DART PRO 98 record the 
playlist on CD using standard Redbook audio formal 
and with Just the click of one button, ft works with 3 \\ 
types of music media ard different CDR or CD RW 
devices, DART PRO 98 s a complete audio system 
that produces high quality audio reliably, The CDs 
can be used in any standard CD player - m your car, 
at home, or at a party. 

DART CD-Recorder 

* Make Music CDs from CDs. Records, or Tape 

* CfrRecordor has many unique features and 
produces high quality audio CDs 


For a free demo of DART software & more Information: 

800-799-1692 or www.dartpro.com 

DARTECH. LLC • 7600 France Avenue • Suite 550 • Minneapolis. MN • 55435-5939 
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counter and the looping function. To find 
the BPM of the track playing, simply tap the 
counter button along with the beat. Within 
just a few taps, the display will provide you 
with a good indication of the BPM. 

The other five-star feature is seamless 
looping. Not only does this DCD-PR0500 
provide you with consistent, glitch- and 
dick-free seamless loops; the procedure is 
so simple and foolproof you could do it with 
half a brain tied behind your back. Using 
the three buttons (IN/R Cue, Out/Exit, 
Reloop), which are placed in perfect finger 
tip position, you simply mark the start and 
end points of the loop. It's all done in real¬ 
time, so you can easily do it on the fly. You 
can also use these three buttons to get an 
ultra-fast stutter. 

Get to the Points 

If you desire a CDP that will open all the 
doors and windows of your brain, this unit 
is sure to give your gray matter a good air¬ 
ing out. For example, with the Memory Cue 
function you can easily store up to seven 
cue points per disc. What's even cooler is 
the fact that you can take the disc out and 
the player will remember the cue points. A 
maximum of 40 cue points per side can be 
stored. 

If your mixing needs are more "tradi¬ 
tional" (weddings, etc.), you're sure to ap¬ 
preciate "Q-Start." Paired with any of Ameri¬ 
can DJ Audio's Q-Start mixers, you can fire 
off the disc in either transport by simply slid¬ 
ing the crossfader left or right. Should you 
need to quickly restart a disc, just slam the 
crossfader back to zero for a split second 
and the disc will re-cue to the last point. 
Another plus for mobiles is the machine's 
anti-shock transport system. American DJ has 
opted to use a mechanical shock system as 
opposed to a memory buffer system. We 
have tested both types of systems and found 
them to be adequate in virtually all situa¬ 
tions, with the exception of trying to DJ while 
riding a mule to the base of the Grand Can¬ 
yon. 

After putting the DCD-PR0500 to the 
test, our conclusion is that it's worthy of its 
name. Does it stand alone in the market¬ 
place? No. In our next issue, we'll give you 
a rundown of just how many choices you 
have in 19-inch rack-mountable, dual CDPs. 
Considering that not long ago your options 
were limited to four or five at best, you 
should be quite surprised. 
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A bout five years ago t predicted that, by the year 
2000, DJ mixers would feature automated mix 
ing capabilities. Well Y2K is here and I was wrong... 
sort of. Dj mixers still do not have automated mixing 
capability. The feature has, however, found its way into 
a dual compact disc player (CDP) from Pioneer: the CMX- 
5000 Stealth. Reportedly, it's the world's first CDP with 
automated, hands-free mixing, 

DJs for hire 

Now you are probably thinking, "This is going to put 
me out of a job." However, after spending nearly two 
weeks with the CMX-5000 Stealth, my conclusion is that 
this revolutionary CDP is not a Dj "killer" but a DJ "en¬ 
hancer." 

The CMX-5000 is a modular, dual CDP with slot-load¬ 
ing design that offers fast and fumble-free disc cueing. 

There is a monitor section complete with headphone 
jack, pushbutton source selection and level control. With 
it you can listen to selected tracks from either drive with 
the push of a button. The Mixed Out option enables you to monitor 
the program mix without a mixer. There is also a main power switch 
with LED indicator and disc eject buttons. You can manually eject 
CDs from the drive transport, in the event of a power loss. 

In control 

Moving on to the controller, there is an impressive array of lighted 
buttons and controls. The layout of the controls is very intuitive and 
its function is easy to operate. The controller's work surface is divided 
into three zones: left, right, and center. The center portion contains 
the player's Auto-Mix controls and BPM functions. The left and right 
sections feature the transport controls, jog dial and information dis¬ 
play for each corresponding drive transport, 

A major innovation found on the CMX-5000 is its anti-shock buffer, 
which offers 8 seconds per deck. The CMX-5000 also features an oil- 
dampened suspension, which isolates the CD transports from me¬ 
chanical vibration and shock. After pounding on the player chassis 
and dropping it from a height of 6 inches to the tabletop, I was un¬ 
able to make the unit skip during playback. 

The CMX-5000 also sounds good. In an A/B listening test with the 
CMX-5000 and my Marantz PMD850 5-channel preamp/tuner/CDP, 

I heard increased clarity and spatial separation in the upper frequency 
range. 

Transport 

The transport controls on the CMX-500 are virtually a carbon copy of 
those found on Pioneer's CD|-700S, with the exception of the jog dial 
control. The see-through jog dial provides a large, unobstructed view 
of all vital track, frame and status information. This is a brilliant ex¬ 
ample of ergonomic design since all display data is located inside the 
jog diai control for optimum eye-hand coordination. The display's 
larger size and bright illumination provide comfortable viewing un¬ 
der poor lighting conditions. 

Cueing up tracks for normal playback or looping is a trivial affair 



With Pioneer's "MX-5000 
Stealth ( DP, they won't hear you 
coming... until it's too late. 


with the CMX-5000. For example, pressing the forward or reverse 
search button and rotating the jog dial enables you to perform high¬ 
speed cue searches in either direction. Using ihe jog dial in conjunc¬ 
tion with the track search button also enables you to fly through track 
selection in an instant. This is a very handy feature when you're search¬ 
ing for track 89 on your sound effects CD. 

The CMX-5000's instant-start design enables you to cue to the 
exact point where you want playback to begin. You don't have to 
compensate for any access or playback delay time. Creating seamless 
loops in real-time Is fun and easy. You are also able to edit the loop's 
exit point in real-time using the jog dial to achieve studio-quality re¬ 
sults. 

Auto mixing 

The Auto-Mix feature offers you a choice of three Play modes and 
four Mix effects. Your Play mode options include Disc, Track and Pro¬ 
gram. When set to Disc, all track selections on the first disc are played 
before playback switches to the other disc. The Track mode alternates 
playback from each disc one track at a lime. In the Program mode, 
you can create a playlist of up to 50 track selections for automated 
playback in the sequence you selected. 

The four Mix effects include Cut-in, Zip, Echo and Crossfade. The 
Cut-in mode provides an immediate transition from one selection to 
the other without a change in program level. This is often referred to 
as "slam" mixing. The Zip mode emulates the slow braking effect 
that is popular among vinyl-mix DJs. The next selection cuts in at the 
end of the break effect. 

In Echo mode, an echo effect is applied at the end point of the 
current program before mixing in the next selection. The effect is 
very impressive. The Crossfade mode, as the name implies, crossfades 
from the current program into the next selection automatically. A 
separate Mix Time control lets you adjust the mix time duration when 
performing crossfades. There's even an Instant Change feature, which 
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Pioneer CMX-5000 Stealth CDP continued 


lets you immediately mix into the next selection with the push of a 
button. 

To test the CMX-5000's Auto-Mix capability, I loaded two discs 
and set the Auto-Mix for track playback with no Mix mode selection. 
The player cycled through the track selections on each disc and per¬ 
formed mix effects of its own choosing. The result was very impres¬ 
sive. 


Auto beat mixing 

With the 8PM detection and Beat Sync features you can program the 
player to perform beat mixes of selected tracks automatically. It does 
a (airly good job of matching the tempo of two selections within 16 
percent of each other. In the Beat Sync mode, the CMX-5000 senses 
the BPM count of the current selection and then attempts to adjust 
the tempo of the next selection to match the first. If the difference in 
tempo is greater than 16 percent, playback of the next selection will 
occur at its original tempo. 

There is one serious limitation to the CMX-5000's Auto Beat Mix¬ 
ing capability. While you can program track selections for Auto-Mix 
playback, you can't program the exact cue point of each track. In 
other words, playback of each programmed selection always starts at 
the beginning of the music track. This is undesirable when mixing 


selections with fade-in or non-music intros. If the Auto Cue feature 
could be defeated in the Auto Mix mode and track selections be pro¬ 
grammed with their cue start positions, then the CMX-5000 could 
perform mixes with even greater accuracy. You can, on the other hand, 
cue up the next programmed track that's in the standby mode wait¬ 
ing to be played. 


Tool or toy? 

With so many automatic mix functions, its easy to overlook the CMX- 


5000's manual mixing capabilities. When you load a CD, you get a 
display of the BPM count for the current selection within 3 seconds. 
This is very helpful when mixing under poor lighting conditions. 

If your primary business is weddings, then you'll love the Auto Mix 
capability. You just put the player in Auto Mix, load the CDs and 
program the track selections. If your mixing style is largely crossfading, 
you can set the Mix Effect to Crossfade and not bother with the mixer's 
crossfader at all. The player also features a separate Mix Out jack that 
provides a mixed output of both decks without the use of two mixer 
channels. In fact, you can bypass the mixer altogether and connect 
the CDP straight to your amplifier. j 

The CMX-5000's multi-read capability is also worth noting. The 
player has no trouble playing CD-R and CD-RW discs, in addition to 
commercial CD-DA audio CDs. 

If you are a D) who frequently beat mixes, you will love the sliding 
Tempo control. It is very responsive thanks to its 6-, 10- and 16-per¬ 
cent range setting. The addition of the 6-percent setting provides 
finer, more precise tempo control for the more exacting beat 
mixologist. This combined with the see-through jog dial and Master 
Tempo offers a high level of CD mixing control. 

Worth every cent 

Granted, the sticker price of the CMX-5000 Stealth is a little steep at 
$1,699. If the bulk of your Mobile DJ business is weddings and corpo¬ 
rate events, however, you will find the CMX-5000's slot-loading de¬ 
sign and Auto Mix feature worth every cent. 

The advent of the CMX-5000 Stealth says a lot about the future of 
CD mixing and the Dj industry. Those with a firm grasp on the indus¬ 
try and its technology wilt see the path carved out by this product 
and where it will lead. The implications are very exciting and not far 
off. It looks like the future is here! 




Get Ready To "i Go Karaoke" 





• CD + G Karaoke 

• 100+ Most Requested 
Karaoke Tracks 

• Song Search/Song Book 
Publisher CD-ROM 


• CD + G Karaoke 

• 400+ Most Requested 
Karaoke Tracks 

• Song Search/Song Book 
Publisher CD-ROM 



CD| Credit Card Converter 

CD-G Converter Decoder 


• Converts selected CD & DVD Plavers to Plav CD + G Discs 
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Reads Disc 
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Twinology 

CD + G Converter Decoder 


• Converts selected CD & DVD Players to Play CD + G Discs 

• Works with Single or Dual Decks 

• Rack Mountable 


Professional CD-Graphic Decoder MK-I 
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L et's face it. The older (and lazier) we get, the 
more we want a sound system that's light, 
portable and affordable. But it's still got to sound 
great. The people at Music Industries Corp. are 
apparently thinking along the same lines. They 
shipped me their latest portable speaker system, 
the Pi 126, for inspection. 

The system arrived in a single box slightly larger 
than one typical size speaker. You can pick up the 
whole system with one hand. The package 
consists of four pieces. The largest is the 
subwoofer (horn loaded 10-inch speaker) which is 
curiously shaped like a step stool. The shape lends 
itself to neatly holding the two full range boxes 
and speaker cord cabinet. This design makes an 
easily transportable rectangular box (26H x 16W x 
21). The cabinets are made of lightweight marine 
grade plywood and are attractively finished with 
carpet covering and plastic corners. Overall, they 
are good-looking speakers with good quality 
workmanship. Two tripod stands are part of the 
deal. 

Setting up and positioning the system is a 
breeze, due to the small size of the components. 
The manufacturer 
suggests experimenting 
with subwoofer 
placement. The top 
boxes are about the size 
of a dozen magazines 
stacked together, and 
have mounting sockets 
for use with supplied 
quality speaker stands. 

The top boxes have an 
unusual center hinged 
plastic reflector (bam 
door) that flares out to 
reveal the 6-inch 
coaxial speakers. The 
manufacturer says the 
adjustable reflector 
doors can disburse 
sound up to 180 


The Pi 126 
stereo 
subwoofer 
speaker .sys¬ 
tem is a gift 


degrees. The system comes with four speaker 
cables to connect amplifier to jack panel on the 
sub box. The jack panel has a low loss internal 
crossover and an additional pair of jacks to carry 
signal to the top speakers. 

I tested the system both in stereo and mono, 
using a 300-watt per channel QSC amplifier. The 
brief but well written manual explains that the _ f 

system will run at 6 ohms in stereo or at 3 ohms in $t)( 

mono, which is well within the limits of most |_ 

professional amplifiers. Surprisingly, the system is 
rated for use up to 600 watts per channel. 

Whenever I test a system l always set all of my 
settings flat (no equalization) to see how natural 
the sound is without any enhancement. I played 
my usual mix of test tracks with the reflector doors 
set at 45 degrees. There was good sound from the 
low-end, which is surprisingly room filling 
considering their small size. The more I increased 
the volume the better the sub sounded. Again, it's 
probably the best component of the system. The 
top coaxial speakers have a nice clear high end, 
and the vocals cut through, but the midrange is 
not as pleasing as other systems I have heard. I 

then unleashed 
300 watts per 
channel to the 
system. With this 
amount of power 
the system was 
very loud with no 
distortion, as the 
internal crossover 
is excellent 
without bleeding 
off any excessive 
energy. Next I 
placed the amp in 
Bridge Mono 
mode which sent 
600 watts per 
channel to the 
system. It handled 

this easily as well. gY j AMM)N > J, M 

Kerins 
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CASE LOGIC DIRECT, INC 

order now www.caseiogic.com or call toll-free: 877-227-3347 

* Otter valid unfit August 15, 2GO0 1 


Bulk packs of CD storage 
sleeves available at special 
discounts. Free shipping and 
handling,* Just use the 
keycode S001. Order online 
at www.caseiogic.com 
or call 877-227-3347 to 
receive a free catalog. 



19 Industrial Lane • Johnston, RI 02919 
Phone:(402)274-181 a ■ Fox:(401)274-9878 
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I was skeptical of the unusual reflector doors, so I plugged 
in a microphone and fired up a karaoke track to explore the 
fringes of speaker dispersion, and to amuse myself with a 
mediocre vocal performance. The speakers reproduced the 
vocal range with good quality at high-levels, but there were 
some qualities in the mid-range that were hollow sounding. 
To the designer's credit, you could stand almost parallel to 
the speakers and clearly hear the upper frequency range. 
This would be very beneficial at a karaoke show. (i.e. Singers 
can hear themselves without being in front of speakers.) 

Because many of the features of this system are so 
intriguing—small size, high power handling and good 
looks—I was determined to see if I could fix my perceived 
annoyance with the mid-range. I placed in line a very 
inexpensive 31 -band graphic equalizer and within two 
minutes the system had much more clarity, less midrange 
"honkyness" and more low-end punch. Everyone knows 
that accurate equalization will help almost any speaker 
system. Even the world-renowned speaker manufacturer 
Bose uses a processor/ equalizer (similar concept) to make 
their systems sound great (albeit at three times the cost). 
This small addition to the system would certainly make it a 
keeper. 

If your needs require a high output portable sound 
system that can do most small and many midsize jobs 
without the need to upgrade to the Dodge Caravan, this 
may be the system for you. In my opinion, the addition of a 
small equalizer can make this a real attractive package that 
will also work well as a karaoke system. 


P1126 PA SPEAKER 

1 P E C S 


MSRP $399.95 

Mid/High: 6-1/2" mid with tweeter 
Sub: ! 2" woofer in a 4' folded horn 
Sensitivity: 98 dB @ 1W 
Power Handling: 600W (300W p/c) 
Weight: 60 lbs. 


-r;- - 


You way e-mail [annum' fim <?’ Jamsoundteaoi.cow with 
comments or questions regarding this review: 




30 


MOBILE BEAT 





























































BPM counter 
Large back lit display 
True continuous play 
1 mic and 2 phono/line inputs 
for external devices 
Balanced output, master EQ, 
stereo / mono control 
Self carry handles 
12V DC input 


Dual CD players and mixer combo 
Front load transports with 30 second 
door close protection 

Track programmable 
±16% Pitch/jog wheel 
±12% Pitch control 
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This 

combo 
unit plays 
the format 
of the day 
and for¬ 
mats of 
the ft i ture. 


T hings are changing rapidly in the music delivery 
world. Just when you think you've seen it all, 
something new pops up on the radar screen. Lately, 
all eyes have been focused on the MP3 revolution. 
This highly efficient method of compression works 
particularly well on the bloated files created when 
music is converted to digital form. A 50 MB song file 
in AIFF or WAV format can be compressed to a more 
manageable 2-3 MB file in the MP3 format. The 
sound quality of this highly compressed format is 
surprisingly good. 

The main problem for you as a DJ is how to easily 
incorporate MP3 into your existing sound system. Up 
until now, MP3 required that you be tethered to a 
personal computer. This format requires software to 
decompress the file and a sound card to convert the 
digital information to analog which can be sent to 
your sound system. You have essentially two options. 

Option one is to lug around a laptop computer 
with a large hard disk chock full of MP3s. Employing 



by Michael R. Erb 


a combination of software and hardware, you can 
then connect the computer to your sound system, 
using the laptop as the controlling device for MP3 
playback. 

Option two is to use one of the new breed of 
portable MP3 players such as the Diamond Rio, or 
RCA Lyra. These use expensive memory cards that 
hold only about an one hour's worth of music and 
new music must continually be uploaded into the 

devices. 


A better option 

Now there is another option that is sure to garner 


attention. NetDrives, a division of Glyph Technolo¬ 
gies in Ithaca, N.Y. has brought to market the Brujo 
(pronounced brew-ho), a CD MP3 audio player. This 
unique device, intended for the home audio market, 
is designed to support several formats including CD, 
CD-R, CD-RW. 

One incredible advantage of MP3 is that it makes 
a CD able to hold over 11 hours of music. That is not 
a misprint! We're talking about 11 hours of music on 
a single CD. 

How do you get MP3s onto a CD? Good ques¬ 
tion. In order to do that, you will need a CD-ROM 
burner. Many computers now come with them as 
standard equipment. You can also add an internal or 
external CD burner for a very modest price (under 
$ 200 ). 

Once you own a CD burner, you can obtain MP3s 
in several ways. You can download MP3 files from 
the Internet, or rip songs from CD and convert them 
to MP3, then burn (transfer) them to a CD-R or CD- 
RW. Similarly, you can convert WAV or AIFF files to 
MP3 and burn to CD-R. Incredibly, you can fit up to 
250 MP3 songs on a single CD, CD-R or CD-RW. 

Familiar face 

The Brujo looks and acts like a typical home CD 
player. There are controls for Headphone Volume, 
Mode, Memory, Eject, Previous, Next, Play/Stop and 
Power. Since the unit was originally conceived for the 
home market, it is not built to be as roadworthy as 
you would expect in a piece of professional Dj 
equipment. The buttons lack a positive feel, although 
they do "dick" nicely when you push them. There 
are LEDs indicating the status of the various modes 
and there is an LED track index display. 

One of the player's strong features is the Program 
feature. This enables you to program up to 63 songs 
for playback. This is a fabulous feature for program¬ 
ming a large block of music. Imagine being able to 
program over 4 hours of music from a single CD! 

The player also has several options for shuffle play. 
In addition to playing a disc straight through, you 
can program a random shuffle play and a repeat 
play. There is also a scan mode which lets you listen 
to just the first 10 seconds of a track for previewing 
before moving on to play a sample of the next track, 
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Srujo MP3 CD PJayer continued 



Nowadays, it seems like everyone 
Is boasting about their great 
selection, lowest guaranteed prices 
and great service - it’s getting to be 
old news. Don’t get us wrong, those 
are great things - things we offer 
as well. 

But what sets American Gear 
apart? It's our team of Sales 
Professionals. Our Sales Pros are 
not just operators waiting to take 
your order, but working OJs, studio 
professionals and product 
specialists who have real life 
knowledge and experience working 
with the gear. 

So whether you're just starting 
out, need a little help in choosing 
the product that's right for you, or 
simply want some help in 
troubleshooting a problem, give us 
a call and let us help! 


f ' .7/4 


Tall Free: 1-80Q-700-45< 

I pi emit mm a iner ican-pcar.c \ 


or vii&it us online ^ www.amertcan«gear,com 

it you find yourself in the LHC. drop by our warehouse direct pro shop at 

4321 Atlantic Ave„ Long Beach. CA 00007 


Takes the hits 

The Brujo seems relatively resistant to shocks and vibrations. Because 
of the inherent nature of MP3 playback, the song is being decom¬ 
pressed and stored in a buffer in real time so a bump to the player 
during playback is not going to cause a problem. Power is supplied tc 
the Brujo by an external power supply of the wall wart variety. 
Opening and closing of the CD loading tray is downright snappy, f 
was also pleasantly surprised at how fast track access is. I 

What's lacking in the Brujo? There is no pitch control, for instance. 
Also missing is something to indicate remaining track time or a display 
of track information such as song title. With the ability to hold over 
250 songs per CD, it is obvious why the addition of an enhanced 
track listing display would be welcomed. NetDrives says that an 
enhanced display will be offered in a future product but gave no time 
frame for its release. 

Another minor gripe is the non-standard size of the unit, but that 
will soon change. NetDrives has indicated that they will soon be 
offering an optional 19-inch rack-mount kit. Future improvements to 
the player will include an internal power supply (bye-bye wall wart). | 

Also of note is the fact that you must use the supplied infrared j 
remote control to access the features of the Brujo, particularly direct I 
track access and programming. It would be much better to have a 
direct access pad on the faceplate of the unit. 

In flic balance 

In considering these shortcomings, it is important to remember that 
this is one of the first devices of its kind on the market. It was not 
originally conceived for the professional Dj but rather for the home 
audio enthusiast. NetDrives will surely be moving forward with more 
offerings as the product matures over the coming years. For now, the 
Brujo is one of the new breed of audio devices that blurs the line 
between computers and home audio. It is cool. It is cutting edge. It 
should prove to be a very helpful addition to a DJ's arsenal and, 
thankfully, is priced very competitively, lit could be just what you are 
looking for if you are experimenting with MP3 on the road. 




Brujo MP3 CD Player by netDrives i 

Tel: 888 556-5650 • Web site: www.netdrives.com | 

FEATURES | 

CD Format Auto-detection: CD or MP3 media 

Memory Capacity: 63 memory locations 

Play Modes: Single track, Sequential, Shuffle, Repeat, 10- 

second beginning of track sampling 

Audio Output: Earphones, multimedia speakers or RCA 

Remote Control: 31 -key infrared remote control 3 

SPECIFICATIONS I 

Input Voltage: 100-240 V ±10% v 

Input Frequency: 47-63 H/ 

Enclosure: Metal base and cover 

Dimensions: 10.52 x 13.252 x 2.752 j 

Weight: 6.45 lbs. 1 

Audio Output: Back panel RCA plugs I 


Michael Erh is the owner of Michael F, Mobile Sound in Ithaca, NY 
anti C NY weddings.com, tin Internet Wedding Services Directory 
serving the Central New York region. 
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Grundorf, the leader in case 
construction and design 
technology, offers a complete 
line of case products for the 
professional DJ. You know when 
you buy a Grundorf case, 
you get the quality and reliability 
that professionals demand! 

Ask about our new line of 
Flite Cases for the Pro DJ. 
See your Grundorf dealer 
for more information! 


piindor 


FAX 712.322.3407 

Visit us online at www.grunilorf.coni 
Email:information@www.grundorf.com 

721 Ninth Avenue * Council Bluffs, IA 51501 
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SEMINARS 



THIS YEAR'S SEMINAR SCHEDULE OFFERED A POTPOURRI OF 
THOUGHTS AND IDEAS FROM PROFESSIONAL PRESENTERS. 


W hile the nights were filled with 

frequently futile attempts to score 
some cash or packed with merri¬ 
ment at one of the on-site bashes, the days at 
the annual Mobile Beat DJ Show w'ere brim¬ 
ming with networking opportunities, informa¬ 
tive workshops and inspiring seminars. 

The common area in front of the Tropicana's 
conference rooms (just beyond the endless rows 
of slot machines) morphed into ground zero for 
hundreds of Djs, entertainers and hospitality 
industry professionals renewing old acquain¬ 
tances. All were busy making new friends or 
gleaning a nugget of information from a vein of 
gossip. 

Inside the conference rooms, Mark Ferrell of 
MarBecca Entertainment and DJ Consulting/ 
Creative Answers was the star of the three-day 
conference in Vegas, captivating standing- 
room-only crowds with his crusade to lift the 
image, standards and prices of the Mobile DJ 
industry. In his three seminars, "Getting What 
You're Worth," "Negotiating What You're 
Worth" and "Being What You're Worth,” the 
Southern California entrepreneur outlined a 
blueprint designed to showcase the value of the 
mobile entertainer in today's market. 

Ferrell, who seeks to lift the standard D| 
event cost to $1,200 and who averages $2,000 
per MarBecca event, mixed contemporary 
philosophical inspiration with comparative cost 
analysis of other wedding vendor's services to 
support his proposed pricing structure for DJs. 

HELLO, ROAD SERVICE? 

if you need advice on crisis management, Keith 
Alan of Keith Alan Productions in Prospect, 
Conn, is a great guy to know. After listening to 
his myriad of creative and helpful suggestions 
on devices, techniques and reactions for 



Tim Schneider, president und founder ot Soaring 
presented his seminar "Great Lesions from Dogs 


virtually any 
disaster that may 
befall a DJ, Alan 
might be nick¬ 
named the 
"Survivalist DJ." 

With the 
sometimes harsh 
wintry conditions 
in the Northeast, 

Alan often supplements his DJ gear with 
shovels, blankets, car power converters and a 
seemingly SUV-full of other gadgets designed to 
assist in emergency situations. After this 
seminar many jocks from the western United 
States expressed a renewed appreciation for the 
temperate climates in their areas. 

Co-hosting with Alan, Dave VanEnger of 
Music in Motion in Sacramento, Calif., offered 
a quick wit and numerous topical thoughts on 
extras to ease event preparation for you and 
your clients. 

LATIN HUSTLE 

While New York DJ Jose Otero offered a no- 
nonsense approach to conquering the burgeon¬ 
ing Latin music market, the majority of 
attendees appeared to seek advice on filling the 
increasing number of specific 
Latin dance requests at 
weddings and corporate 
parlies, rather than a primer 
on denting the Spanish¬ 
speaking demographic. 

Cumbia, Merengues, 

Rancheras, Bandas, and Salsa 
are becoming increasingly mainstream. 

Jumping from the front of the mixer to the 
inside of the amplifier, three informative 
sessions offered technical views of the DJ 


Itglt Enterprises* 
the Show. 
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SEMINARS 



business. If math and toys are 
your forte, Boh Lichty from 
Crown and Dave DeLeon of QSC 
presented enough computations 
and technical food for thought to 
fill your idle moments during 
dinner music programming. 

lapping into a rich vein for 
more interactive entertainment, 
Mike Ficher of Dance Express in 
San Mateo, CA and Kellie 
Medrano of Swing Out in San 
Ramon, CA, shared four popular audience-engaging line 
dances before an enthusiastic standing room-only crowd. 

The dancing duo shared classic dances, including the Hand 
Jive and the Hustle, debuted the Motown Shuffle and taught 


Robert Bell gives business advfee 
to D|s in bis seminar "From 
Copyrights to Contracts." 


the country favorite, Cotton Eye Reggae Cowboy. 



In addition, 
they offered 
valuable tips 
gleaned from 
years of experi¬ 
ence as DJs, 
instructors, and 
performers, to 

increase the chances for success of dance segments in DJ- 
based shows. 


WOOF! 

If the DJ biz often seems like a jungle, Tim Schneider offered 
"Great l essons From Dogs" to deal with the hounds on your 
porch. 

Emphasizing leadership strength, communication skills 
and the characteristics of success, Schneider, president and 
founder of Soaring Eagle Enterprises Inc., captivated the 


Amid the abundant neon signs of Las 
Vegas, more than a few minds were illu¬ 
minated with the offerings at the annual 
Mobile Beat Show and Conference. 


audience with good motivational content and a powerful 
delivery. 

w 

Amid the abundant neon signs of I .as Vegas, more than a 
few minds were illuminated with the offerings at the annual 
Mobile Beat Show and Conference. 



With Mark Ferrell and Peter Merry 
already signed on for the Cleveland 
show in June, the future is indeed 
looking even brighter for Mobile DJs. 
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discount on 
DJ Signs! 


Point your party in the right direction! 

DJ Signs energize the dance floor and add 
spectator participation for the total party 
atmosphere! Liven up prize drawings, fashion 
shows, gifts and awards presentations! DJ 
Signs create sensational suggestions that 

bring about the reaction 
every DJ looks for! 

Only $25.00 each, but if you mention you saw tl 
ad in Mobile Beat Magazine, receive 20% off! 

Each sign is double-sided with a different messa 

Choose from 

APPLAUSE / LOUDER 
FOLLOW ME I HOT HOT HOT 
KISS HER I KISS HIM 
CLAP ALONG / SING ALONG 
THIS WAY / THAT WAY 
OOH/AAH 

MAKE SOME NOISE / HANDS UP! 

....and more 


Finally, a poster sign yon can bang on your dj'booth to answer some of 
the dumbest things ever said to a DJ! Make 'em THIS K before they SPEA 









































"FERRELLIZATIONS" 


Wliat's a DJ really worth? 

Ten things to consider when valuing your DJ service . 

by Mark Ferrell 


COST OF LIVING 



PRICE COMPARISONS 


The Consumer Price Index is an economic in¬ 
dicator. published by the U.S. government, con¬ 
sisting of the averaged costs of a variety of 
goods and services. IB 

In 1984 the index was adjusted to 100. Today's 
index is 174.4. This is an increase in the cost 
of living of 74.4 percent since 1984. In 1984, 
the average rate for a professional Mobile DJ 
was about $400 for a 4-hour party or around 
$100 per hour. Today, the average rate for a 
professional Mobile DJ is about $400 for a 4- 
hour party or around $100 per hour. 

In today's economy, a professional Mobile DJ 
charging $400 is making a gross income that 
is 74.4 percent less than it was 16 years ago, 
which equates to $102.40 for a 4-hour party 
in today's dollars. 

HOURLY RATE 



When compared to other party related expenses, a 
Mobile DJ is a bargain. Based on a wedding recep¬ 
tion with 200 guests held at a Southern California 
hotel, a reception coorxJinalor goes fo> $950, a cake 
ranges between $300 and $1,500, meal service 
averages $6,000, gratuity is $1,080. and sales tax 
is $1,550 for the day. 

At $400. a professional Mobile DJ is a steal. 

THE PIE 

In 1995 the national estimated average cost of a 
wedding day was $18,000. The average cost of mu¬ 
sic at that time was $910, Today, the overall ex¬ 
pense is closer to $20,000. If your service fee is 
only $400, not only is your fee less than 1995's 
average for music, but your "piece of the pie" is 
only two percent. 

Are you responsible for only two percent of the 

event's success? 


Are you really being paid for just a 4-hour shift? Or do your fees take into 
account the hours you spend on event planning, meetings, transporta¬ 
tion, setup and tear-down, music research and acquisition, accounting, 
marketing, etc.? If you work a 40-hour workweek operating your business, 
work one party per week, and charge $400 you will gross—before ex¬ 
penses, insurance, benefits, and taxes— $10 per hour. At two parties per 
week, that’s $20 per hour,., before paying business expenses! 

Wal-Mart pays better and has more benefits! 

THE 3X RULE .. ,. 


SCARCITY 

There are 52 weeks per year. Most events happen on the weekends and 
most of those take place on Saturday. Most of these events are wedding 
receptions and weddings are somewhat seasonal. This limits the amount 
of time a DJ has in order to create an income. 

Hotels plan their year around these seasonal trends and factor in an occu¬ 
pancy percentage ratio that fulfills their budgetary needs. They don’t de¬ 
pend on filling all the rooms to make ends meet. Anything overthat ratio is 
considered a good year. 


If you’re leaving employment to start your own business, a commonly held 
business guideline states that in order to maintain your current pay rate 
you must multiply your current wage by a factor of three. This means that 
if your business is grossing $20 per hour, the adjusted rate based on the 
3x Rule is $6.67 per hour. (S6.67 per hour times 40 hours - $266.80 per 
week times 52 weeks per year - $13,873.60 gross annual income before 
taxes) 

Did somebody say McDonald’s? 

RETIREMENT M 

To retire in 20 years with $1 million (which won’t be a lot of money by 
then), you must invest $1,317 into a tax-free account bearing 10 percent 
every month for 20 years. 

JOB DESCRIPTION > 

As professional Mobile DJs we are: Announcers, Masters of Ceremo¬ 
nies, Music Programmers, Audio Technicians, Lighting Technicians. 
Event Planners, Coordinators, and more. How much would these 
individual professionals charge for each service? An MC alone 
commands between $300 and $1,200 per event. Michael “Let’s 
get ready to rumble ' Buffer gets an estimated $10,000. 


TALENT 

Not everyone can successfully DJ a party. Most people do not have the 
music knowledge, technical skill, sensitivity, motivational skills, music pro¬ 
gramming skills, announcing skills, etc. to do a professional job. Most 
people do not have the experience necessary to read an audience and 
respond or to move them emotionally. In other industries, talent and knowl¬ 
edge warrants a premium fee. 

Would you go to a cut-rate cardiologist? 

NO. 1 FEAR IN AMERICA 

The No. 1 fear in America today is public speaking; getting up in front of 
large gatherings and talking on a microphone. Sound familiar? Not every¬ 
one is willing to do what we do routinely. In other industries, this fact alone 
dictates a high value-added fee. I 

Would you become an underwater welaerTor $10 per nour? 

Sooner or later you’ll come to the ‘iFerrellization" that you're worth much 
more than you’re currently charging. 
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FREE EXTENDED 
6 YEAR WARRANTY. 

When purchased by 4/30/2000. 
$100 Value! 
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Muscular Power Plant 

Thepowerjupply is the heorf of an amplifier, converting taw AC power 


high-current toroidal transformer and ample filter capacitance to 
ensure generous energy reserves. This motes a criticol difference in 
sound quality, allowing the omp to effortlessly punch cut h : gh level 
transients, even when driving abusive 2-ohm speaker loads. 


Model 

8Q 

40 21 

lit 

Bri«5ccd 4£1 

MSRP 

RMX 850 

200 

300 

4 

30 

830 

$54? 

RMX1450 

280 

450 

□ 

of 

1400 

$649 

RMX 2450 

500 

750 

12 

00 

f 2400 

$899 


Superior Performance 

RMX amplifiers deliver true studio-quolty so„nd. A full complementary 
output circuit using the highest grade linear output devices delivers 
ultra-lav distortion (<0.05% MW & o wler-flct frequency response SATT 
(Surface Mount Technology! triples smali-sigm 1 component density, 
enabling ustopart up to24O0wmofpw/erinachassis only 2rack spaces 
& less than 16' deep. And unlike other designs, RfM output devices ere 
direct-mounted to the heat sink for optimum thermal couplinggi cooling. 

Comprehensive Features 

The RMX Series is patted full of professional features that Increase 
performance and flexibility: 

• Independent defeatobte clip limiters reduce distortion without 
sacrificing peak performance 


range to the loudspeakers. 

Barrier strip. Xlfi and I/A" balanced Inputs plus Speokon and binding 
post outputs prowde easy connections. 


and rocks coof. 

Proven Reliability 

With over 30years of buiidingomplihen for the Idlest touring companies 
and venues around the world, you can count on QSCs reputation for 
designing the most reliable amps available. 


0X0 


Conjuration Speakon output, channel Binding post outputs, 
switch 1 plus channel 2 channels 1 and 2 

_ l __ ^ _ ^ - 


Circuit breaker 


IEC connector for 
detachable AC 
power cable 


Barrier stop 


* ■' 


F-a a £~-~ 


Hear the rower of Technology. 


Speakon output channel 2 


Configuration iwiicfi chart 
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EXHIBITS 



VEGAS EVENT OFFERS HANDS-ON TRAINING IN THE DIGITAL ARENA 

by Anthony B. Barthel 



T i 

i 


l he 

reviews of 
the 

SuperBowl 
advertise¬ 
ments are in 
and it was 
most defi¬ 
nitely a dot 
com year, 
Internet sites 
outbid each 
other and 
traditional 
advertisers to 
get their 

message across to football fans. This year's 
Mobile Beat Conference wasn't tremendously 
different... technology was king in the exhibit 
halls. 

One of the stalwarts of the Mobile Beat 
Conference, DJ Power is now an established 
name in the computer-based DJ system cat¬ 
egory. But this year that company had over a 
half-dozen competitors to contend with. 

Computer-based DJ systems weren't the only 
form of high-tech at the show. ProDJ.com also 
had something interesting for every DJ who has 
Internet access. Start.ProDJ.com is a no-cost 
start page that is specifically designed for DJs. 

Its intention is to 
keep DJs informed 
of the latest in the 
music and mobile 
entertainment 
industry. 



provide at least two output channels through 
leading-edge soundcard technology. PC-based 
DJ systems allow the user to play two sources at 
once, like with a dual CD player. The software 
generally encompasses a built-in mixer, two 
source players and several other controls. 
Essentially, you could show up to an event with 
just a PC and two powered speakers and 
conduct an entire show. As of yet, however, a 
traditional mixer is still required in most cases. 

The MP3 format that they all support allows 
sound to he compressed so that more music fits 
onto the hard drive than it would without 
compression. I .aura Betterly of Visiosonic 
indicated that MP3 compression does result in 
some loss of sound quality but is not detectable 
by the average listener’s hearing capacity. 

One of tlie hot issues to date is the legality of 
this new format. This was touched on by 
several of the software vendors at the seminar 
"Future Formats." No real solutions were 
offered at this seminar. However, at a question 
and answer session with MC Hammer, someone 
asked him if he would spearhead the issue for 
the DJ industry. Hammer's response was 
basically, you wash my hands and I'll wash 
yours. 

One of the first to come on the scene with a 
workable DJ music player for the PC was DJ 
Power (www.djpower.com). This year the 

software has been 
polished further 
and the company 
has a single-rack- 
space PC for use 
with their system. 
Combine this 
with a flat-screen 
display and the 
software can 
easily be part of a 
complete DJ 
system. Several 
other companies 
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EXHIBITS 




have also come onto the scene. One of the 
more interesting applications is Mix USA's 
Quattro (vvwvv.niixusa.com) which affords 
control of four music tracks at one time 
through a "Denon-like" (their words) outboard 
19-inch rack-mount control unit. The unit is 
like a CD controller and allows access to 
virtually all the software's features. The system 
offers 10 cue points per song, BPM matching 
and several other key features. 

VisioSonic is definitely going to be a big 
player in the market with their PCDJ 1200SL 

software available 
in free trial form 
on their Web site 
(vvwwvisiosonic.com). 
Like others, PCDJ 
offers the ability to 
play two sound 
tracks at once. 
Using an outboard 
controller, their DJ 
Professor Jam 
demonstrated 
some of the effects 
possible with the 
system and the 
outboard control¬ 
ler. 

Once the legal issues are resolved, these 
systems may become much more common in 
nightclubs; due to their ease of being tracked 
for licensing purposes. 


"flash start" buttons allow the Dl to instantly 
go to various cue points on a CD. One can 
reverse loops and samples, making this new 
American Dj player a tool for noi just playing 
music, but for creating music, too. The speed at 
which the buttons respond is simply amazing. 

It also comes with basic features that make it 
a serious player including anti-skip memory, 
fader "Q" start and the ability to automatically 
flip-flop between sides. This feature allows you 
to play two CDs continuously for up to 160 
minutes of automatic sound with two CD 80s. 
It also features up to 30 programmable tracks 
per side, direct access track buttons, a beat 
counter and several other useful features. 


Denon 2600F 



CD PLAYERS 

When dual CD players first hit the market, 
instant start and pitch control were big features. 
Now, those are the basics for getting into the 
market and other features separate the various 
CD players. 

1 liree new CD players were on display at the 
Mobile Beat Conference that showed just how 
diverse this technology is becoming. The 
diversity of features on these CD players is 
amazing and allows each to target a specific 
market without much overlap into other 
markets. 

American DJ DCD PR0500 

American DJ has become much more than j ust 
a lighting provider with some very good 
products under 
their audio 
banner. Their new 
DCD-PR0500 CD 
player features six 
buttons per side 
that can access up 
to 80 samples, 
loops or cue 
points. These six 



Denon was the first to offer a feature-packed 
serious CD player in their 2500 model and now 
thev have raised the bar. Their new 2600 scries 

J 

CD player incorporates a number of new 
features that could make it a standard in the 
mixing environment. 

The 2600F features two hot starts per side, 
track reserve, which lets one instantly go to a 
specific point on the CD, a sampler and three 
on-board effects: filter, reverb and flanger. But 

what might really 
attract the pro DJs is 
some of the Denon 
2600F's mixing 
features. 

For those scratch 
mixers who have 
always wanted the 
convenience of CDs 
but like the effects of 
vinyl, this might be 
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Playing music at events is much more 
than just spinning CDs now. There are 
a tremendous number of options avail¬ 
able to the professional DJ. 


their player. Denon lias incorporated real-time scratching 
effects into their player. Using the jog wheel one can actually 
"scratch" the CD with the same audio results as a record on 
a turntable. There is also a "platter stop" feature that 

emulates a 
turntable being 
shut off. 

Denon has 
polished or 
modified many 
of the other 
features that 
were in the 2500 
including the 
300-CD memory 
that allows cue 
and loop points 
to be stored in 
nonvolatile 
memory. Also 
useful are the 
lighted drawers, 
where a very 
bright blue LED 
illuminates over 
the CD drawer 
that is being opened. There is also a 10-second real-time 
memory anti-skip feature. Other items of note will be 
highlighted in an upcoming review of this product. 

Pioneer CMX 5000 "Stealth" 

Pioneer fias introduced its first rack-mount dual CD player. It 
incorporates all the features of their high-end CDJ-70QS and 
then some. For those who have difficulty mixing music, the 
Stealth might be the ticket. 

The Stealth can be set to mix music from one CD to 
another and can even beat match the two songs. There arc 
four different cross-fade options with this feature; cut-in, 
echo, zip and cross-fade. The Pioneer can also provide 
continuous music from two CDs, allowing for up to 160 
minutes of music from two 80-minute CDs. There is also a 
beat counter and there are slots lor the CDs like in a car CD 
player rather than drawers. 

Playing music at events has become much more than just 
spinning CDs. There are a tremendous number of options 
available to the professional DJ. It can also be argued that 
the software-based systems are going to be continually 
updated at a rapid pace since there is no hardware that has 
to be altered. Software or hardware, DJs can now- take 
advantage of things that were only a dream just a few years 
ago. 




ClubScan 


•Aluminum/Steel Casing ■- 
■DMX or Internal Supersound ■ 
•Sotlwnro Controlablo 
*11 Motorized Gobos (plus open) ’ 
*11 Motorized Colors (plus white) 
*170 Degree Pan / 100 Degree Tilt 
•150W 500 Hour Halogen Bulb 


Disc-0-Mix 

CD Player Package 


2 CDJ-10 Top Loading CD Players 
1 PMX-4Q 2-Channel Stereo Preamp Mixer 
1 CDJ-1040 Carpeted Road Case 
HPM-8Q single cup stereo headphone w/mic 
6 dual RCA cable 
Includes Free gemini hat 

Compact Size: 277/' W x 127/' D x 67= H H, 29 lbs 


5000 


Pioneers 1 st Ever Rack Mount QH 

Dual CD Player Featured BHH|BBi BIB|BHB 

* Auto Mixing - mixes your CD's BIB 

autornnticaWy according to BPM i*, * * — * 

* Back Cueing, Cue to Music and Cue Point Sampling * Instant Fade* Slmt 

■ large* Jog Dial * Master Tempo - Changes the tempo without the pitch arid vice versa 

* Now also reads CD-R discs and even CD-RW 

* Rea^Time Seamless looping & Re-Looping 


DENON 

DN2600F 
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by Anthony B. Barthel 


W hile the Mobile Beat Show has always 
been a place to meet and greet the 
"stars" of the DJ industry, this year it was also a 
chance to meet a mainstream star. Music icon 
MC Hammer was on hand to deliver the final 

address to the conventioneers. 

There's no doubt that Hammer lias been a 
figure in the news since he entered the scene in 
1990. He has made the front pages for the 
immense sales of his music, and for his per¬ 
sonal and financial problems. 

CAN'T TOUCH THIS 

By the late 1980s, Hammer had already estab¬ 
lished the upbeat, hip-hop style that made him 

so famous. 
With some 
effort, panache 
and chutzpa 
he got his first 
album pressed. 
He then went 
and distributed 
copies by hand 
to record 
pools, DJs and 
anyone else he 
could find who 
would spin the 
vinyl. 

This 

exposure was 
the ticket to 
stardom for 
the rapper. His 
was the first 
rap album to 
ever be a big 
hit on the 
mainstream 
music charts, 
with a position 
in the lop 10 
charts. 

Hammer 


also toured in those days. At the show, he made 
an impression with his story about one particu¬ 
lar 50-city tour. 1 le was originally third on a list 
of 10 artists. Hammer requested that he be 
placed last on the bill so that audiences would 
be too pooped to party afterwards. Sure 
enough, his performances were so high-energy 
and interactive, all anyone could do after the 
shov\ T was go home to bed! 

While the big concert days are the highlight 
of Hammer's history, the low point has to be 
his recent filing for bankruptcy. After listening 
to his speech and spending some time with 
him personally, it is clear that Hammer pos¬ 
sesses intelligence and motivation. Still, a 
combination of had business decisions and 
questionable advice took their toll on the 
artist's bank accounts. 

This hasn't dampened Hammer's spirits one 
iota. He indicated that his new album will be as 
high-energy as the first one. Though not meant 
to be a spiritual album, his intent is to spread a 
positive message. 

Hammer lias received a great deal of notori¬ 
ety as a preacher, which was part of what 
brought him to the show. His appearance w-as 
sponsored by CrossMix, a Christian-focused DJ 
organization. 

During his presentation, Hammer emphased 
the importance of Jus faith and closed with a 
prayer. During the Q&A session lie was asked 
his opinion of the current licensing situation 
and if he would be the spearhead for change. 

Ilammer replied that he would help the DJ 
industry if the industry would help him. He 
also took everyone's business card after the 
session, promising to repeat his earlier practice 
of providing his upcoming CD to DJs. 

As a showman, business person and Chris¬ 
tian role model, MC Hammer made a big 
impression at the Mobile Beat DJ Show and 
Conference. Anyone who missed the talk really 
missed out on an inspirational look into the 
realities of the music industry and the experi¬ 
ence of one of its icons. 
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Other Brands 
just don’t 
measure up! 


Products: 


Value 

Innovation 

Performance 

Durability 

Selection 


Company: 


• Commitment 

• Service 

• Tech Support 

• Quality 

• Growth 


Why Buy other Brands ? 


D 


ENtANO 



F 

© 


Designed and Developed in the 


3000 North 29th Ct. 

HOLLYWOOD, FLORIDA 33020 
Phone: 1-800-762-1084 ■ 954-929-1115 

1-800-544-4898 ■ 954-929-5560 





Plug in to Chauvet at 

www.chauvetlighting.com 

E-mail: safes@chauvetfighting.com 


For your nearest Dealer, Contact CHAUVET 









































































































EVENTS 




E ntertaining in front of a typical group in your own hometown is one thing. Doing your shtick 
for a crowd of professional entertainers is something different altogether! To do so takes a 
healthy ego, nerves of steel, a great act and a heavy dose of insanity. In recognition of those up to 

the task, Mobile Beat created the DJ All Stars and the DJ All Star Revue. 

At the first gala All Star event held at the Mobile Beat Show in Las 
Vegas, DJs from the United States, Canada and Mexico brought their 
wildest routines and wackiest outfits. From the opening bursts of 
confetti and streamers, the stage was alive with DJs and dancers in 
garish costumes. There was lots of singing, joking, teaching dances and 
keeping the party hot hot hot! Routines included lip syncing, the 
interactive Napkin Game, Dancin' Through The Dances, the Dollar 
Wine dance, the Snowman Game, the newly recorded and arranged 
"Hokev Pokey 2000’' and much more. It was an entertainment barrage 
that tested the senses with frequent interruptions for giveaways and 
special awards. 

The DJ All Stars is not a competition. It's a unique way for DJs from 
all over the world to show off and cut up while sharing ideas and 



TO PARTICIPATE IN THE 
CLEVELAND ALL STAR EVENT 
ON JUNE 26, CALL (978) 
597-6344. A VIDEO TAPE OF 
YOUR IDEA IS REQUESTED, 
BUT NOT MANDATORY. 


performing signature 
dances. The platform 
gives show attendees a 
forum to demonstrate 
new line dances, games, 
props and interactive 
audience routines 
without the stress of a 
competitive environ¬ 
ment. 

To participate in the 
Cleveland All Star event 
on June 26, call (978) 

597-6344. A video tape 
of your idea is re¬ 
quested, but not 
mandatory. 


Vegas 2000 Mobile Beat 
DJ All Stars 

Ken Cosco, Marlboro, MA 

Electric Blue DJ Service, Tinley Park, IL 

Mark Weinstock, Ft. Lauderdale, FL 

Graham Stiver and Company, San Diego, CA 

Paul Dailey, Boston, MA 

Fiz-Nik Rick Minnivere, Cotati. CA 

Craig Taylor, Middletown, MD 

Jeff Goodwin and Company, Penngrove, CA 

Shane Norton & Company, Marrietta, OK 

Mark Klatskin, East Windsor, NJ 

Larry Rodkin. Coral Springs, FL 

Ron Waterfield, Edmonton, Alberta, Canada 

Zepplin Guys, Guadalajara, Mexico 

Russ Flams, Chicago. IL 
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THE POWER OF LIGHT AND SOUND 


(118) 292-5912 « (118) 292-1916 


www.gemsound.coni • 6991 156th Street, Bronx, NY 10455 
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24 Hour Shopping 
7 Days a Week 
Many Search Options 
Secure Ordering 
E-Mail Sales Flyer 
Web Only Specials 
and Clearance 
Technical Talk 
Many Great Products 



OTHERVEGASHAPPENINGS 




AWARDS GALA HIGHLIGHTS THE BEST OF THE MOBILE DJ PROFESSION. 


by Anthony B. Barthel 


T he aid adage "Practice 
makes perfect" best 
illustrates the 2000 American 
DJ Awards show, held the 
evening before the Mobile 
Beat I )J Show's opening day. 

This year, the competition 
to determine who would vie 
for the award in each 
category was held before the 
show ever started. Once the 
preliminaries were done, the 
show was put together and 
timed. 



DJ Hall of Fame inductee Bernie Howard. "Silver Man 
and Alan Cabasso at the Awards 


The first category was Male Entertainer of the Year. This year's winner, Primo Desideria 
put on quite a show. As soon as his name was announced he bounded from back stage with 
a skateboard in hand and hit the dancefloor in a flying leap. He demonstrated his phenom¬ 
enal energy and first-rate skateboarding talents first, which got the crowd of entertainers on 
their feet and ready to party. 

DJ Primo's (his professional name) acceptance speech went on and on as did his 
enthusiasm. Finally, he was literally carried off the stage. 

I Janette Koharchik also demonstrated the level of energy and style that won her the title 
of Female DJ of the Year, in this reporter's opinion, the dances each of the females taught 
were comparable in style and energy but the level of happiness demonstrated by Koharchik 
put her over the top. "It was a dream of mine to get this award,'' said Koharchik 

Although the category of Club DJ of the Year is decided in advance of the evening, 
winner Ronnie G demonstrated his award winning skills. Using four Pioneer DJ700S 
players, he had tile crowd on their feet and moving without ever saying one word to the* 
audience. "1 want to bring the profession of DJ'ing into the 21' 1 century," he commented, 
when asked why he used 

J 

CD players instead of 
vinyl. 

An academy votes on 
all the awards that are not 
decided the night of the 
show, giving more 
credence to receiving such 
an award. The categories 
of Propmaster, Male and 
Female DJ of the Year and 
Dance team are all decided 
the night of the show by 
an audience vote. 



\ American D^Awards 

— 

categories and this 

year's winners 

Best Country DJ 

(fcjsry Orr 

Best Tech 

Saiej^Motaei 

Online Industry Service Award 

Glenn Miller 

Best Club DJ 

l^oonie G 

Karaoke 

~Bill Smith 

Michael Butler Humanitarian Award- Professor Jam. 


Ray Martinez 

Hall of Fame 

Bernie Howard 

Dance Team 

Brian Tucker 

Propmaster 

Micahel Brame 

Female 

Danette Koharchik 

Male 

Primo-Desideria. 

Audio Rep of the Year 

- 

John Brown, American DJ 

Outstanding Sound Award 

_ Ladd Temple, Peavey 
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The new RANE MP 2016 may look like a retro rotary 
mixer, but there's nothing retro about it, except the 
looks. Rane has incorporated state-of-the-art 
componentry to provide you with the classic rotary 
look and feel, but the very latest in technology 



For the ultimate In mixology, invest in the 
optional XP 2016 for added features such 
as 3-band full cut Accelerated-Slope 1 tone 
controls on each input bus, A-POST-B assign 
switches and Active-Crossfader’' with 
contour control. Also included is a Stereo 
Master/Cue Meter with Peak Hold. 
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By the Best in the Business 
Don't miss the special 

presentation that packed the house 
ot once, but THREE times in 
Jas Vegas. Regardless of the 
market you are in, you are worth 

now. 
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ONLINE 


www.mobilebeat.com/dishow 




TELcCHARGE ONLY) 

716-385-9920 

(W*f 9om-5pm ED 



FAX THIS FORM 
716-385-3637 



MAIL THIS FORM 

Mobile Beal Magazine 
PO Box 309, E. Rochester, NY 14445 


4 WAVS TO REGISTER 


for the 



</yes, 


June 26’27‘ 28,2000 


I want to save by pre-registering! 


PERSONAL INFO: 





Name__ 

Co. Name ___ __ ... . .._ 

Address._ 

City _ __State_ Zip 

Tel_ 

E-mail - 


CREDIT INFORMATION: 

credit card 0 





Please make checks payable to: Mobile Beal Magazine 


exp, d ote 


cardholder's name (print) 
cardholder's signature 


Refund policy (lot nonottendees only): Musi be in writing and include proof of payment (less $25 processing fee). 


CONFERENCE FEES 


Register Now! Here's the Deal! 



When 


ALL-INCLUSIVE PASS M-T-W . cter by JUNE 1, 2000 

(SEMINARS, EXHIBITS, PARTIES) ReS lS BY JUNE 21 

ATTHE DOOR 

or 


he How Much 


UST $99 



EXHIBIT HALL ONLY PASS T-W 

(EXHIBITS OPEN JUNE27-28) . re r by*‘JUNE 1, 2000 

ReS l5 BY JUNE 21 

AT THE DOOR 


JUST $40 

$50 

$60 


Registration and Badge pickup 
begins at 5pm, Sunday, June 25. 
Entertainment from 7-11 at the 

Holiday Inn. 

Registration at the Convention 
Center opens at 8 am Monday 

June 26 



AIR TRAVEL 

Continental Airlines 
(800) 468-7022 
Discount ref. #ISTZEP 


Jjr 

Swa: 


New 

for 


Brought to you by.. 

Mobile 


. ■ HOTEL 

lioTady Inn Select - City Center lakeshore 
Special Room Rate $109/per night 



Magazine 


1 -1 Call (216) 241-5100 

For updates and the latest info go to www.mobilebeat.com/djshow 



























































































































• DENON* 




From the first name in digital audio comes 
the ultimate DJ instrument. 


Denon, the undisputed industry 
leader in dual CD players for profes¬ 
sional DJs, elevates the performance 
standard with the new DN-260GF. 
Offering a multitude of features and 
functions previously unavailable on 
any dual CD player, the DN-2600F is 
the world's most advanced pro dual 
CD player. 

At last—turntable effects go 
digital! Real-time Digi-Scratch, 


Platter Start, Platter Stop, Platter 
Hold, Brake effect, and Pitch Bend on 
the jog wheel. In addition, the DN- 
2600F includes these brand new and 
incredible "world's first" 
features: two Hot Starts per drive, 
two A-B seamless loops per drive, 
dual stutter points, seamless track 
jumping, frequency filter, reverb and 
flarger effects, and 300 custom 
memory points. To make better use of 


these features, we've added backlit 
action buttons and illuminated drive 
trays. Of course, we also have 
digital outputs, Key Control, Key 
Adjust, and 20 seconds of uncom¬ 
pressed Shock-Proof Memory. The 
large, bright FL tube displays give the 
user total control of the most 
advanced dual CD player on the 
market. Denon is the reference. 



DENON 

The First Name In Digital Audio 

Denon Electronics, 222 Hew Rd, Ppj^pparty, MJ 07054,(973) 396-0810 

Denon Canada, Inc., 17 Denison St Mm, Ontario, Canada L5R! IS, (905) 475-4QB5 

Labrador, SA de C.V , lmor$ No. 154,06140 Mexico, D F„ (52) 5'286-5509 


Number 

One 




Wwww.del.denon.com/ 


• DENON 
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lupft low 45-WaWi 500 


Island Cases 

1121-20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free: 800-343-1433 • In NY: 516-563-0773 

Fax: 516-563-1390 


5 Row (frjwlft 

-tart lift 


Turntable Cme 


4ScwCD-.Hbtt JJfi W 


rifenenoe 


The Mobile Beat DJ Show is always searching for new and creative SEMINAR topics! 


CLEVELAND 

Convenlu hi Center 

[une 26 * 27 * 28 2000 


Our new SHARING SESSION format allows the presenter a forum whereby a full-time 
moderator controls the tempo and brings in more participation from the audience. 


If you specialize in a particular area that you think would be of interest to other DJs 
and feel you are qualified to present it, we would like to hear from you! If you have 
submitted a topic before, and it was not used, send it again for reconsideraton. 
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m 1 WE WELCOME 

{Jk ■■III DJs, NITE CLUBS. 
r 1 r^* t ■ Tl CONTRACTORS, & 

DEALERS 

OR OF BRAND NAME PRO AUDIO SOUND & LIGHTING 


NEW! 


NEW LAPTOP 
FOI1 IMS! 


With Ant IS hot k) 

FALL FOIL (il AltAMT I II 


CALL FOR GUARANTEE 1) 


CALL FOR GUARANTEED 


PACKAGE 


LOWEST PRICE! 


LOWEST PRICE! 


14001 

SIKIO 


CALL 
VI) K 

GUARANTEED 

LOWEST 

IMUCEI 


CALL 

FOR 

GUARANTEED 

LOWEST 

PRICE! 


I Vestax 

CALL 

nt 

tl^UUMlEP 
LOW ESI 

PRICE r 

Oil PRO II 


CALL FOIl GUARANTEE0 
LOWEST PRICE! 


T>fl mow si s i i m 2 


NEW! Ao/rec 

a77; : -■ Calling 

* MS; ah 

t: >; j ii — 

• * Serious 

....... i^j S i 


EFX-500 

EFFECTOR 


DUAL 15 


■ CALL 
fr VOR 
OlABANTEED 
LOWEST 
PRICE! 


D.I150 


SINGLE 15 


D.M O.MHO W 

NOW AVAIL ABLE! 


NAVIGATOR 


All ColtilE 
AvfllUblc! 


LP CASE | 

80 (d|). ■ 

Li>t & 193.90 .1 


MORI CASKS IU 4 - SOIUHI 

0>' MT.BSIT) Ml 0 - SIM.EH) 

EtmunMu.coN id n - si 37 .to 


CALL FOIl GUARANTEED 
LOWEST PRICE! 


CALL FOR GUARANTEED 
LOWEST PRICE! 


It'ARAM'KF.D LOWEST PRICE) 


EXPLORER 


COMET 


MINI LINEDINCI-R 


CALL FOR GUARANTEED 
LOWEST PRICE! 


121 E. 11th ST. SUITE #101 LOS ANGELES, CA 90021 
Tel: (213)488-0198 Fax: (213)488-5187 www.sixstardj.com 


We Wilt Meet or.Beat 
Any Advertised Price 
From Any Competitor. 

Call Us Today! 
Visit Our Website For 
Lowest Prices 4 
Special Deals! 
www.sixstardj.com 




A/e Stock a Complete Line of Pro Audio & Lighting Equipment & Accessories. All Orders Shipped Daily! 
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ODYSSEY INNOVATIVE DESIGNS 
. ASPAN AVE. AZUSA, CA 91702 U.S.A 
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www.ooyssey-cases. 
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B ob Riley has been called " The King of 
Nostalgia," "Boston’s Answer to Elvis 
Presley," and "Mr, Entertainment." He's 
recorded over 500 songs, had national 
releases on five major labels and per¬ 
formed with hundreds of stars. 

In fact, you may have music in your collection on 
which he either played or sang backup or was in the 
control room during the recording session. When you 
talk about the sock-hoppin' fifties, there's little Riley 
doesn’t remember because he lived it, both as an artist 
and a DJ. Now at age 67, music is still what keeps him 
going. 


THE LIFE OF RILEY 

Riley, who currently resides in South Weymouth, Mass., 
has been around the music business since the days his 
dad performed in Vaudeville. He began playing banjo 
professionally while still in high school and joined the 
staff of the WCOP Hayloft Jamboree—New England's 
answer to the Grand Old Opry—while in college. 
Following a stint in the Air Force, he returned to Boston 
and earned a degree in communications from Emerson. 

Riley’s recording career as a pop/rock singer took 
flight in the late 1950s, and while he had national 
releases on Dot ("Baby Sittin'"), Coral ("Hey Mr. 
Bluebird"), MGM ("Wanda Jean"), London ("Memories 
of Home") and Carlton ("Sylvie"), he was never able to 
score a national hit. "1 just never happened to be in the 
right place at the right time," he recalls. In Boston, 
however, Riley was responsible for countless award¬ 
winning singing commercials, including one that holds 
the record as the longest running radio spot in 
Beantown broadcasting history. One of his best selling 
singles was a song called "Gone" which sold over 
50,000 copies after being played by WBZ's Larry Glick 
on a late-night talk show. 


The DJ Magazine 
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...Bob Riley 


"I ought to know the 


music, I was there 



Riley's Rig 

2 EV PSX2000 stereo/powered mixing consoles 
Yamaha EMX640 stereo/powered mixing 
console 

4 EV SX300 speaker cabinets 
EV Sbl2la powered bass module 
2 EV FM12-C Stage Monitors 
Plus wireless mits, various music decks. 
Optima aluminum speaker stands and more. 




NOT THE ORIGINAL ARTIST 

Ironically, some of Riley's most commer¬ 
cial work was done for labels such as 
Promenade. "I used to make all those I Ps 
that supermarkets used to sell for a buck,' 
he remembers. "I would go in the studio 
and, in just a couple of hours, record a 
whole LP of pop songs in the style of 
Ricky Nelson, Elvis or other pop singers.! was either 
playing guitar, singing or in the booth." 

I hrough his studio work Riley developed an apprecia¬ 
tion for great sound. "God didn't give me much of a voice 
to start with," he admits. "But I feel I have mastered and 
perfected what 1 have. A lot has been through practice and 
training and a lot has been through knowing how to get 
the most out of a microphone and sound system." 

Riley kept up a rigorous performing schedule with 
v arious groups until 1988, when he suffered a heart attack 
on stage. “I finished the show and drove myself to the 
hospital. After that I had several procedures, triple by¬ 
pass surgery, hip replacements... the 
writing was on the 
wall, it 


was ti me for me to do 
something else, but 
bagging groceries at the 
local supermarket was 
simply not an option." 

So Riley entered the 
mobile music business. 

By combining his 
knowledge of music, his talent as a singer and his experi¬ 
ence as a recording engineer, he created a copyrighted 
concept called Bob Riley's Legends of Music. "My audio 
system is state-of-the-art," says Riley. "I have a music 
library that spans a half century with all types of music 
from early big band to hit parade to country' and classic 
oldies." 

A typical Legends of Music show includes a live set by 
one of Riley's top shelf entertainers, followed by Riley's DJ 
mix of tunes from the '40s, '50s and '60s. "I often gel 
booked to do a dinner/show/dance program and will start 
off with background music until after dinner. Then I bring 
out Marc Poulin who does an amazing Roy Orbison, or 
Barry' Mooney who does Neil Diamond, or George Lyons 
who does a tribute to Sinatra or Cyndi Phillips as Patsy 
Cline or a comedian, juggler, magician... whatever they 
want. Sometimes I’ll bring two acts. My rates start at 
for four hours and go up into the thousands 
depending on what they want." 

So now, after being a recording artist, guitar and 
banjo player, singer, recording engineer, band leader, 
and artist agent, Riley finds that what he enjoys 
most is being a Mobile DJ. "1 stay with the events 
where my longevity, huge music library and 
firsthand knowledge of what I'm playing are 
definite assets." 


when most of it 
originally came out." 
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PROTECT VOUR INVESTMENT 


* * 


LLIITH STVLEl 




Black 



Yellow 



Cow 



Camo 



t lear 



StH (ritTII 


KROM™ (krom)- A product consisting of hue and appearance with a combination of 

quality, affordability, and style!! I 


side to side steel plate 
for stronger handle 
support. 


t^arge steel 
chrome corners. 


Heavy duly longue and 
groove assures proper 
halves alignment and 
tight seal. 


Hold approximately 
80 records. 


Heavy duty 
recessed latch. 


t/K k loop for 
added security. 


Assortment of colors 
and patterns. 



Large soli grip 
handle. 


Heavy duty 
innertined foam. 



Removable lid Ihinge. 


Fully rlvetted 
extrusions 


Special gloss printed finish 
to bring out richness in 
color. 


Light vveight - only 7 lbs (empty) 


Heavy duly rubber feet, 


One year limited warranty. 


ODYSSEY INNOVATIVE DESIGNS 
14520 JOANBRIDGE STREET, BALDWIN PARK, CA 91706 

TEL: 626 813 0878 FAX: 626 813 9038 

www.odyssey-cases.com 

www.kromcases.com 

All equipments pictured in this ca?abg ore dfuriralkm purposes only Specificottons subjected Jo change wrthoui nofcice* 
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"...AND THE GIRL COULD SING!" 


O ver the last decade, clients shopping for a DJ have 
come to expect a lot more than a personable 
presentation, good technical skills and a big 
music selection. Brides and grooms, in particular, are 
willing to pay the price for a DJ with high-quality sound 
and above-average hosting skills. 

With all the new demands being placed on the art of 
DJ'ing, it's a constant challenge for multi-system operators 
to find DJs who really stand out from the crowd. Mike 
Walter, owner and CF.O of New Jersey's Elite Entertain¬ 
ment has 18 well-trained, highly-competent and ex¬ 
tremely personable entertainers on his staff. While he has 
the highest regard for all, when pressed to pick the one 
who stands out above the rest, without hesitation he 
answered, "Tara Feeley." 

Walter originally discovered lara Feeley at a wedding 
reception. She was a guest and had been asked by the 
bride to sing a special song. As Walter recalls, "It was 
obvious right from the start that she was not only a terrific 
singer, but able to captivate the room. I knew she would 
be perfect for Elite. We have incorporated her unique 
talent into her show', which sets her apart from every 


62 


MOBILE BEAT 
























PYDJ020 - TRICK MIXER 

• 2 TURNTABLE INPUTS ((AN BE USED TO ACCEPT UNE LEVEL FROM BACK PANEL) 
•ECHO 

• INDIVIDUAL KILL BUTTON FOR BASS, MID RANGE. & TREBLE. 

•USER REPLACEABLE(ROSSFADEI 

• ZONE VOLUME (CAN BE USED AS SECOND OUTPUT OR BOOTH) 

• RECORD OUTPUT 


— ■ 


PYD720- SCRATCH MIXER 

2 TURNTABLE INPUTS (CAN BE USED TO ACCEPT LINE LEVEL FROM SACK PANEL) 
• PUNCH (SCRATCH TRANSFORMER) • USER-REPLACEABLE CROSSFADER 

• EQUALIZER (BASS AND TREBLE} • RECORD OUTPUT 




PT3200 - POWER AMPLIFIER 


• 3S0 WATTS PER CHANNEL AT 4 OHMS • 200 WATTS PER CHANNEL AT B OHMS • 500 WATTS BRIDGED AT 8 OHMS 


Get Some Pyle Geor into Your Mix ! 

HTT.'m-si ® AnpunBi»sFumon • n» .feurroD • ■dbcis ini • wash use ror to s mu 



1600 63rd Street • Brooklyn, NY 11204 • 718-236-8000 


1-800-444-5671 ^0x718 236-2400 












































"Everything happens 
for a reason." 


/ leading all tin. 1 activities via a wireless 
J microphone. She is a natural at relating 
to all ages and getting everyone into the 
party spirit. 

Feeley, who is in her mid-twenties, has 
been with Elite now for three years. She has acted 
and sung in numerous shows including "Cabaret For Life," 
which is a nonprofit theater group that raises money for 
Aids research. She had also been singing at w'eddings and 
hosting karaoke prior to joining Elite in 1997. Along with 
being Elite's all-star performer on the weekends, Keeley is a 
sales representative for the company during the week. ^ 


other 1>| in our area. She is niton asked 

in i. mipit-'s first dam e. She does 

beautiful job with "My Heart Will Go 

On,” "From This Moment" and "The Rose." 

She just blows the crowd away. Feeley also 
adds her special vocal talents to songs like 
"Paradise By the Dashboard Light" and "You're The One 
That 1 Want." Anyone who has heard her sing "Crazy’’ will 
forget about the original... it's truly Tara's highlight song." 

Her singing ability', however, is just part of the package. 
Feeley is a highly energized M( 1. She's totally comfortable 
dancing with the crowd in the middle of the floor while 


Company Name: Elite Entertainment 
Location: Eaton town, NJ 
Service Area: Tri-state area (NY, PA, NJ) 
Typical Rates: $750-51,250 for a Iwo-person show 


* Set yourself away 
from the pack with 

an unmatched pro look! 

• Your Logo in Lights! 
Truss system mounted 
onto unit! 

•Console folds into 
one compact unit! 
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The Burner offers quick and cost The new Brujo MP3/CD player from 

effective CD recording. netDrives is the first of its kind. 


Create custom CD's from MP3 
files or from any other pre¬ 
recorded media. 

Includes Toast and Easy CD 
Creator software by (<[ cidaptGC 


Plays CD-Rs & CD-RWs containing 
MP3 files, as well as standard CDs. 


Operates like a standard CD player 


299,99 eac 

or 

* 549.99 lor both! 



Create and play a CD that contains over 1 1 hours of music. 

With MP3 compression technology, you can record 11 hours of music 
onto ONE DISC! No more searching through stacks of tapes and CDs 
for music to fuel the party, even if you're raving till dawn! 


Use the netDrives Burner to custom make your own CDs. 

Use the netDrives Imj to play MP3/CDs and standard CDs on any sound system. 


All netDrives products feature: 

One Year Limited Warranty 
Toll-Free Phone Support and Ordering 



www.netdrives.com 


Dealer Inquiries Welcome 

P Nil 

r a ' 4 



netDrives • 227 Cherry Street • Ithaca, New York 1 4850 • info@netdrives.com 





































Van 


Sent/ us a nice color 
photo of your DJ/KJ 
vehicle 

Mobile Beat Magazine 


The Mobile Beat Top 200 DJ Song List, f 

which is compiled and used by DJ^ nationwide, 
is an awesome marketing piece to give to your clients. 

This splendid promo piece has been reproduced 
as a four-page, two-color, glossy spread. 

It's a MUST-HAVE for any DJ! 

5wg lists vs sold in pocks of 25 co/ws fo> $20* (OS fads) M Mes s/n (add SfQfovgi). 

For credit cord orders 

CALL to order TODAY! or ORDER ONLINE ot 
(716) 385-9920 www.mobilebeat.com 

Send check or money order to; 

Mobile Beat * PQ Box 309 * E, Rochester, NY 14445 

'/ft KStitDit pie&8 vti Fi ms fa*. 


will be featured in 
our OCT/NOlf issue 

U=^sidlixi fcjr ^rjsr 

J u iv 7 , 


www.Supersite.Bigsmart.com 


ren/J1 

2M0p.5p£f£l 


I)J Song List 


To join the Odyssey Coses/Mobile Beat All Stars, just send us a few 
facts about your business along with a couple of cool 

photos of you iff action. 


In selecting All Stars, we look for DJs with: 

Exciting promotions-lnnovative marketing- 
Heavy community involvement- Big sound, light and video systems 
Unique hiring and training programs—Wild performance concepts 
Specialized skills—and a great success story to share! 

Send us a brief outline with your best photos to: 
DJ All Stars c/o Mobile Beat Magazine 
P.O. Box 309 East Rochester, NY 14445 
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ARE YOU... 

the largest & most popular DJ 

service in your city? 

DO YOU... 








0 


1 purchased 
my Complete 
Music fran¬ 
chise after 
getting my 
degree. This is 
a fantastic 
business that 
produces a 
great deal of 
income.” 

Pan and 

Piane Sims - 5t. Louis, Missouri 






Bj 


Do you charge more than anyone else because your DJs are the best in 
yourcity? OUR FRANCHISE OWNERS DO. 

Do you have an outbound telemarketing department that generates new 
business for you? OUR FRANCHISE OWNERS DO. 

Do you keep your shows fresh and exciting by constantly updating your 
DJ repertoire of new icebreakers? OUR FRANCHISE OWNERS DO. 

Do you have experts who help you find, train and maintain a superior DJ 

staff? OLJR FRANCHISE OWNERS DO. 

Do you have a state of the art internet site that produces daily leads 
for you? OUR FRANCHISE OWNERS DO. 

Do you have anyone who helps motivate you, encourage you and has a 
vested interest in helping you succeed? OUR FRANCHISE OWNERS DO. 

Do you substantially increase the number of dances your company 
performs EVERY year? OUR FRANCHISE OWNERS DO. 

Do you have cutting edge sales materials, such as a CD ROM that you 
can send out to potential customers? OUR FRANCHISE OWNERS DO. 

Do you have accountants, attorneys, ad agencies and business experts 
at your disposal? OUR FRANCHISE OWNERS DO. 


'9W Do you have a personalized computer program that informs you when to 
call back POTENTIAL customers, tracks your booked dates and out¬ 
standing contracts, organizes your office, assigns your DJs and even 
helps you network? OUR FRANCHISE OWNERS DO. 


To find out how we 0 


can help you earn 
more income, 
call Complete Music 
today! 


10 


Do you have a music software program that tracks all your music 
libraries for your different systems and keeps track of your customers 
song requests? OUR FRANCHISE OWNERS DO. 

Do you NET more money on every dar\ce performed than anyone else in 
your city? OUR FRANCHISE OWNERS DO. 



1-800-843-3866 


COMPLETE MUSIC - 20 YEARS YOUNG! 


DISC JOCKEY SERVICE 
































































TOD A Y'S ONLINE 
AUCTIONS ARE LIKE 
GARAGE SALES ON 
STEROIDS. 



S ome guys will do anything to 
impress a woman. When the 
girlfriend of Maryland software 
developer Pierre Omidyar wondered if 
there was a way she could interact with 
collectors of her favorite t reasure, I’ez 
dispensers, lie created a Web site for 
her to do just that. In 1995 that Web 
site evolved into eBay, the world's 
largest personal online trading com¬ 
munity. 

As the number of people shopping 
on the Web has increased, so too has 
the number of companies who have 
begun to auction goods on the 
Internet. Within three years, sales of 
$14 billion from online auctions are 
projected. 

Today there arc literally hundreds of 
auction Web sites, many of which 
specialize in certain types of items such 
as antiques, computers, and electron¬ 
ics. The process itself promises exciting 
interaction and a great deal. But if 
you're not careful, what it delivers can 
vary drastically from those expecta¬ 
tions. 

BUY, BUY MISS AMERICAN PIE 

Most online auction sites are set up 
with similar functionality. Before you 
can buy an item, you must register 
with your name, address, phone 
number, e-mail, and sometimes a 
credit card. Many sites require you to 
certify that you are at least 18 years 
old. 

Then go shopping! For a DJ, the best 
way to get a feel for what's out there is 
to browse through categories like 
electronics and music. Of the general 
auction sites, eBay offers the most DJ- 
specific subcalegories like Photo & 
Electronics, < Consumer Electronics, 
Audio, DJ Equipment and Books, 


Movies, Music, CDs, and Dance. 

You can also enter a specific word or 
phrase to get more targeted results. For 
instance, while a recent search of 
auctions at Amazon.com using the 
word "CD" revealed 8,268 matches, a 
search for "Michael Jackson CD” (put 
your search phrase in quotes) found 22 
closer matches, including several 
imports from England and Australia. 

OK, you've found the perfect item at 
the perfect price and are ready to bid. 
First, look at the "bid increment." This 
is the minimum amount you will need 
to add to the current bid for yours to 
be accepted. On some sites you may 
also enter the maximum amount you 
are willing to pay and your bid will be 
automatically increased by the estab¬ 
lished increment until vour maximum 

4 

is reached. Some sites will also send 
you e-mail wiien you have been outbid 
on an item. 

After you enter your bid, you'll see 
immediately whether you are the 
current high bidder. It's best to put in 
your maximum bid first. Some bidders 
wait until just before the auction closes 
to place their bids and can effectively 
"steal" an item from you for just a 
buck or two over your high bid. 

Be aware of sellers using a "reserve 
price." This is when the seller privately 
sets a minimum price he will accept for 
the item, but can still open the bidding 
at whatever price he or she chooses. 
Using this method, an item can he put 
up for auction with a reserve price of 
$150, then set $50 for an opening bid 
with increments of $5. This encourages 
a high amount of interest from bidders 
who think they might get a real deal. 
But unless the high bid reaches the 
reserve price of $150, the seller doesn't 
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Money In Your Pocket! 



Distance 
yourself from 
the competition! 



* 




Raise 

your 

rates! 


Maximize 
your marketing 
dollars! 


Forget What You Thought! 
New Era... 

New AMQ...Be the Future! 

(800) 788-9007 


Although most auction 
sites have a written policy 
against the sale of illegally 
duplicated CDs, some 
sellers represent copies of 
Dj remix services and other 
compilations as legit. 

have to accept any offer. 

If you are the high bidder when the 
auction closes (most auctions last 3 to 
10 davs), the auction site will send you 
an e-mail with the seller's contact 
information. Most sites require that 
buyer and seller contact each other 
within three business days. Through 
the terms you agreed to when joining 
the auction site, you are under 
contract to pay him or her the amount 
of your bid plus any shipping ex¬ 
penses that are mentioned in the item 
listing. The seller is then under 
contract to send you the item. 

TRUST NO ONE 

The Internet makes it easy to obscure 
your real identity with readily- 
available free e-mail aliases You might 
want to think twice before sending 
money to a total stranger. Since the 
auction site is primarily a medium 
which only brings the buyer and seller 
together, they cannot assure that you 


get what you pay for. 

A few sites like eBay and 
Amazon.com offer free insurance for 
items you huy through their auctions. 
There are specific limits, mles, and 
exceptions to this coverage; he sure to 
read them. 

Sonic online sellers accept credit 
cards; obviously this will offer you 
more protection than sending a check 
or cash. For buying larger items from 
people who don't accept plastic, you 
might want to consider using an 
escrow service. ! his is an independent 
third party who holds payment in trust 
until the buyer receives and accepts the 
agreed upon items from the seller. The 
escrow’ service charges a fee based on 
the amount of the transaction and 
method of payment. 

DO YOU REALLY GET A DEAL? 

I he ultimate online auction opportu¬ 
nity' is finding someone who wants to 
turn a barely used item into cash for a 
cheap price. Although those “finds" are 
still out there, in some categories 
auctions are quickly morphing into 
channels for existing businesses to sell 
surplus merchandise. 

In a recent search of major online 
auctions, it appeared regular retailers 
were selling a good portion of the 
sound and lighting gear offered. In 
some cases the items were so-called "B" 
merchandise — refurbished, repaired or 
demo equipment that can't be sold as 
new. Now as long as the merchandise 


How can you still get a deal? 

Look for these three things: 

1. Make sure it’s a fair price. Put all the ex¬ 
citement of competitive bidding aside. Check 
to see if you can get the same piece of gear 
locally or from a catalog at the same price 
you’d pay at auction. 

2. Learn by others’ mistakes. Most every auc 
tion site allows people with whom the seller 
has completed a transaction to post positive 
or negative feedback in the seller’s profile. 
Be sure to read it before you bid. 

3. Don’t get soaked on shipping. Buying a 
CD for $2.99 isn't a great deal if you have to 
add $5 in postage. If the shipping charges 
aren’t clear in the auction description, e-mail 
the person offering the item before you bid. 


is disclosed as such, it can be a great 
bargain. Unfortunately, posts are 
plentiful on auction message boards 
about repackaged merchandise 
represented as new by seemingly 
legitimate businesses. 

This caveat also holds true for CDs. 
Although most auction sites have a 
written policy against the sale of 
illegally duplicated CDs, some sellers 
represent copies of DJ remix services 
and other compilations as legit. 

They may not have the cache of a 
world-famous auction house like 
Sotheby’s or Christies, but if you enjoy 
the thrill of (lie hunt for a great deal, 
today's online auctions are like garage 


salt's on sk roids 


•raids. • 0 
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D ISC P A ( K A G I N t; & S Y H T E M S 


Fori Catalog or 
Fax Ontar form 

PO to 28398 

Columbia, Ohio 43726 

000 - 992 - 82(2 

6M-529-2110 flax) 




Shop Univenture for all 
your disc sleeves and 
storage products! 

Univenture's 
Online Catalog 


www.univenture.com 


Your Image In Print 
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Specializing 


FUU Color 
Business Cards 

Brochures 
Magnetic Signs 
Logo Design 

MUCH, MUCH 
MORE! 


E FREE 

i i* 

Inw 

1 1 ■ 

umsuii 

it win 


MXRWtI NGMEGAMIX 


Here's some selected sites 

WORTH A CLICK: 

ONLINE AUCTIONS 

www.ebay.com - The granddaddy of them all with 3.5 million new 
auctions and 400,000 new items every day from which to choose. 

auctlons.yahoo.com - The sites that get almost 50 million unique 
visitors a month, offering a robust worldwide auction community. Ap 
pears to have more DJ items offered by dealers than individuals. 

auctions.amazon.com - What Amazon.com did for Web shopping, 
they promise to do for auctions. Some merchants allow you to pay 
for purchases online with a credit card through Amazon.com. 

www.digibld.com - IMo Beanie Babies to wade through here... just 
pro audio, iighting and DJ gear. Curiously, the listings do not identify 
who is actually the seller. Digibid says they screen all listings before 
posting them to their site. 

www.djgearbid.com - A great 
idea when it takes off. A re¬ 
cent visit showed only two 
items for sale. Easy-to-use in¬ 
terface; only DJ sound and 
lighting gear accepted. 

www.djauctlonworld.com - An 

environment for professional 
DJs to buy and sell gear. 


AUCTION SEARCH ENGINES 

www.auctionrover.com - Recently acquired hy GoTo.com, this search 
“dog" will "sniff out" items on many auctions with just one search. 
They were the first site to license eBay listings for legal distribution. 

www.auctionwatch.com - Advertises that they search over 300 online 
auctions. In several DJ-related categories, searches seem to return 
the most listings from Amazon, eBay and Yahoo. 

www.biddersedge.com - Says they search 78 auction sites with 5.5 
million items. Many smaller auction sites represented like BidZtlla, 
RoyalBid and BidSoup. 

start.prodj.com/free/auctions - Searches the five major auction 
sites and has built-in queries for lighting, speakers, amps, karaoke 
and more. 


ESCROW SERVICES 

www.iescrow.com - Charges $2.50 for items up to $100. For 
amounts over $100 and less than $25,000, it's 4 % for credit card 
transactions or 2% for cash, check or money order transactions. 

www.ibuyescrow.com - Many different pricing tiers and minimums 
ranging from 1% to 5%, depending if payment is in cash or by credit 
cards. 

www.buyersguardlan.com - Deals in cash transactions only on a 
sliding scale. Fees are $10 for transactions up to $100, $15 up to 
$400, $20 up to $1,000. 
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hr 23 years professionals 
and amateurs have depended 
on ProSouod for all their 
gear. The reason is simple... 
We are the #1DJ source. 
We stock DJ, recording, pro 
sound and club gear at the 
lowest prices...Guaranteed. 
ProSound & Stage lighting - 
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E100. For 
:redit card 
ctions. 

ninimums 
r by credit 

only on a 
$15 up to 


StektMetpack gjq 


EBEAT 


technics 

Technics SL1200M3D 

±8% Pitch Control 

Quartz Lock Direct Drive Motor 


11070 Volley View Street, Cypress, (A 90630 
(714)891-5914 FAX (888) 777-5329 
Visit our website al: www.pssl.tom 

DJ Swamp of Grammy Award Winner Beck 
Photography; Jeff Carlyle 









































Your Phone Number Is EVERYTHING! 

(So Use Ours) 


-800-DISC JOCKEY 


www.800dj.com 

Available in a limited number ol area codes. For details and availability visit our web site at http://www.800dj.com or call 1-888-THE-800DJ. 
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qction sites eBay.com and eDeal.com 
recently carried a highly unique offer 
“Professional Mobile Disc Jockey services. 
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Wealing Specialists. All styles, all events. We do 
it your way, vour choice from our large reper¬ 
toire of music Support for your itinerary 
planning. Ceremony music 
and sound support. Masters 
of Ceremony for your entire 
reception or event. Any¬ 
where in the Pacific 
Northwest. Winter months 
restricted to Western 
Oregon and Washington. 

Call or e-mail to insure date 
is open. Final booking 
contingent on open date 
and DEEMAZON DJs 
confirmation by phone or 
e-mail. This reserve price is 
$100 below our lowest rale. 

First dance song guaran¬ 
teed. Karaoke and DJ 

1 ighting available, no extra charge. Wireless and 
three dedicated karaoke microphones with song 
lyric monitor. Unlimited hours. Schools, parties, 
corporate. Web site is Deemazon, homestead.com. 
E-mail with your phone number if you'd like us 

to call vou." 

/ 

Despite the exceptional deal of $300, it didn't 
receive one single bid for Deemazon DJs & 
Karaoke who set up shop two years ago on the 
Oregon coast, about 120 miles southwest of 
Portland. 
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So why did Dee Hanscom, a 20 vear Air Force 
veteran, decide to auction her service online? 
Simple. She's a computer geek! And that's an 
affectionate term Hanscom will readily em¬ 
brace. “Yeah, I'm kind of a computer/Internet 
buff, so I'm sort of adventuresome about that 

kind of stuff. 1 want to do 
as much Internet 
advertising as I can. 1 
think eBay is big enough 
that for this small price it 
was an extremely 
reasonable way to get a 
lot of advertising and 
exposure for what I 
spent." 

It turned out not to be 
a total loss of the money 
Hanscom spent for the 
listings. “Someone called 
me from a similar ad I 
put on eBay and 1 
booked a wedding at full 
price." Of course Deemazon's full price is S400, 
and she'll have to drive 400 miles round trip for 
the gig, but Hanscom feels it's all part of 
building her business. 

"I'm trying to do more local gigs, hut I think 
it'll take a while around here to develop. My 
business is fairly new to Oregon and 1 want to 
expand my service area to all of the North¬ 
west." For now, Hanscom is enjoying the ride. 
She became accustomed to being on the road as 
a former musician in pop and country bands 
before becoming a DJ two years ago. 
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\ Mobile DJ since 1979 and regular contributor to Mobile Peat, Dan McKay is the owner of Party Hits DJ Party 
Hosts in Seattle, Washington. Dan confessed the last thing he bought through an online auction was an 
autographed Dick Clark trading card. 
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You ve spent thousands of dollars on your gear, practiced for 


countless hours, and you could blow it all by using an inferior 
wireless microphone! Unlike Inany of our competitors, Azden 
is the actual manufacturer. We’ve been making audio 
components for almost 50 years, antf^wireless products for 
more than 20 years. Just because you own another piece of 

l fc jr 

gear from a DJ or mic company'doesn’t mean that their wireless 
will be as good as the products they’re known for. f^Sgfi 


& 
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Azden offers a full line of 


and VHF wireless microphone systems 


and accessories, in every price range. They all have one thing in common: 
they work, every time, all the time! With Azden you also get excellent 
technical support, and rapid turnaround time on service. 


So, don’t risk your reputation by “cheaping out” on the one product 
which could make you look like an amateur. Insist on Azden, 
the choice of the pros who know. ' 
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To see the full Azden line, visit our Websi 


For the names" of DJ 
call 1 -800-643-7655 
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A AZDEN 


147 New Hyde Part Rd., Franklin Square, NY 11010 
(516) 328-7500 • FAX (516) 328-7506 
E-Mail-AZ0ENUS@A01.C0M 
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THE COMPUTERIZED DJ 



EVEN WITH TECHNOLOGY, WHAT'S OLD IS NEW AGAIN. 


by Reid Goldsborough 


I n the old days of computers you used a "dumb terminal" and rented process 
ing time from a big mainframe computer. Then we went through the fad of 
proprietary computers and software. No\v, once again, you can rent computer 
and software, but from the comfort of your own home. The computer is real but 
the software is not. It’s virtual. 


IT WORKS THIS WAY 

Instead of installing computer applications (apps) from a CD onto the hard disk of 
your computer, you access them via the Internet where they arc stored with a Web 
browser or a custom interface. You can still print and sometimes save data to your 
own hard drive, but the bulk of the processing and data storage occurs at a distant 
server. 

The benefits are that you outsource the chore of software maintenance to 
others and don't use up half your computer’s memory with apps. You can also 
access vour data from any computer anywhere, as long as it is connected to the 
Internet The drawbacks are that if you're not connected, you're not computing. 
What's worse, regardless of your computer's speed capabilities, if you do not have 
a fast Internet connection, you'll experience a sizeable drop in processing time. 



msh Hotmail 


WHO'S ON FIRST? 

The biggest players in 
the software industry 
are getting in¬ 
volved—including 
Microsoft. Bill Gates 

says the reason lie recently quit his post as 
Microsoft's chief executive officer was to 
spend more time developing the Web 
versions of Microsoft’s products. 

Today many Web apps are free, though 
er or specialized apps may include fees 
Web apps were e-mail programs 
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Karaoke Gold - The Millennium Edition. 
26 CDG discs containing 515 of the 
most requested karaoke songs! 

Bonus disc with fifteen #1 songs 
of 1999. 



Oldies • Standards • Rock • Party Songs 

•All Time Favorites 
All at an incredible price! 
For song titles check our website at 

musicmaestro.com 
orcall your local supplier. 


The Music Maestro • 605 S. Douglas St., El Segundo, CA 90245 800-543-7664 to call • 310-727-0752 to fax 
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FOR THE LOWEST PRICES ON ALL 0 J, LIGHTING AND PRO SOUND GEAR, GOTO 

www.djexplosion.com 

1 - 800 - 648-8460 


Today many 
Web apps are 
free , though 
larger or special¬ 
ized apps may 
include fees. 


such as Hotmail. Some of the 
handiest Web apps today are 
those that help manage your 
personal information. 

Excite Planner (http:// 
planner.excite.com l is the best 
Web app of this kind that I've 
found. It tracks your schedule, contacts, to-do 
items, and notes and synchronizes with 
Microsoft Outlook and the Palm hand-held 
devices. 

SmartOnline.com is more business oriented. 
It not only lets you create a calendar and to-do 
list, but also provides business letters, legal 
forms, business and marketing plan generators, 
and an incorporation guide. 

Other Web apps are more focused, perform¬ 
ing just a single task. X:Drive is t lie best site 
pros iding off-site storage, which is convenient 
for sharing documents or hacking up a few 
files. XrDrive distinguishes itself by letting you 
use an interface familiar to you, whether it's 
Windows Explorer or a third-party utility such 
as Mijenix's PowerDesk. 

NetStudio.com helps you create Web 
graphics such as buttons, headings, banners, 
and photos. 

Quicken's Turbo l ax for the Web 
(www. tu rbota x. co m) 
provides forms and help for 
completing your income 
taxes. Filling out a 1040F.Z is 
free. A more complex return 
costs $9,95 and a state 
return costs another $9.95. 

Net Ledger (www.netledger.com) lets you and 


your coworkers work on the 
company's books from any 
location. 

Office suites such as 
Microsoft Office are 
beginning to become 
available on the Web as well 
through application service providers (ASPs). 
ASPs such as Digex are attracting millions of 
dollars in investments from big names such as 
Compaq 
and 

Microsoft. 

But don't 
expect 

Microsoft to give away its cash cow for free. It 
derives more than one-third of its income from 
Microsoft Office, according to analysts. 

At Personable.com you can rent Microsoft 
Office for fees ranging from $9.95 to $24.95 per 
month, plus access and usage fees charged by 
the site itself. 

Sun Microsystems is Microsoft's main 
competition in online office apps. Its StarOffice 
suite (www.sun.com/staroffice) is available as a 
free download. You can also run it as a Web app 
for $30 per month at the application service 
provider Thinter.net. 

Office suites are complex 
programs, so don't expect 
stellar performance over the 
Web. Microsoft Office was 
agonizingly slow over a 56K 
modem, particularly with 
Word tables and Excel worksheets. I also tested 
it over a cable modem and, though the speed 
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If getting there (Point A) 
and back (Point 8) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo ... every time out! Wells 
Cargo is the sound saving, image 
making way to go. Ask about 
our Leasing Program. 

Call ( 800 ) 348-7553 

far a F R EE info packet 

Visit our Web Site: WWW.WELLSCARGO.COM 
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increased considerably, the going was still slower than 
normal. 

Still, Web productivity apps are worth considering for 
individuals with older hardware or limited hard disk space. 
Casual users who need a program for a short time may also 
find virtual apps useful; as well as newer or smaller compa¬ 
nies who want to use industrial-strength applications 
without committing significant financial or personnel 
resources. Larger companies seeking stable and predictable 
software costs may also benefit. 

Thus far, Web apps have been more popular with indi¬ 
viduals than companies, though more companies are 
expected to embrace the idea in the future. 


Web apps have been more popu¬ 
lar with individuals than compa¬ 
nies, though more companies are 
expected to embrace the idea in 
the future. 


Reid Goldsborough is a syndicated columnist and author of the book 
Straight Talk About the Information Superhighway. He tan he reached 
at reidgoldtsiietaxs.coin or http://niembers.home.net/reuigold. 
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MP3UPDATE 


A Bridae to the Future, 



MP3 IS TAKING MUSIC DISTRIBUTION INTO UNCHARTED TERRITORY. 


T here is a new frontier land rush happening on the 
Internet. Thousands of companies are maneuver¬ 
ing for pieces of digital dirt on which to build their 
economic homesteads. Virtually every industry is being 
affected by the new world-linking technology, and 
nowhere is the frontier wilder than in the music business. 
MP3 is the bridge that everyone is rushing over to get to 
the digital music promised lard. 

DIGITAL FREE-FOR-ALL? 

At the recent New York Music St Internet Expo (March 3- 
5, 2000 in N.Y.C) it was apparent that this frontier 
mentality is in full force. As was revealed during the panel 
discussions involving representatives from industry players 
like EMusic.com, MyPlay, Inc., MCY.com, Napster.com, 
and others, shortcomings in the copyright laws are being 
ignored, shouted about, or debated quietly/while staff 
lawyers work behind the scenes. However, any legal gray 
areas are certainly not keeping hundreds of new compa¬ 
nies from taking advantage of the power of the MP3 
format. . 

Music on the Net means different things to everyone. 
So where do DJs fit intg this brave new world? In a way, 
nothing has changed. Yes, MP3 downloads give us a 
different way to access and playback our music. Yet we 
still have to deal with the reality of music licensing, 
decidini i how far to go in carrying out the letter of the 
law. The temptation of quick and easy but illegal track 
accumulation, whether it's by way of a bootleg CD or a 
questionable MP3 download, still exists. In other words, 
whatever your attitude is, it probably will not change 
because of MP3. 

STANDING BY THE RECORD MACHINE 

However the legal issues end up sorting themselves out, 
there is no denying the exciting possibilities that MP3 is 
r i irrently helping to turn into realities. A good example 
will be unveiled this spring at Tower Records, Record 
Town and other stores, in the form of custom CD vending 
machines that allow you to create your own compilation 
Ds Having already offered this service on the Internet, 


where you choose and pay for music at their Web site 
and receive a CD in the mail, Musicmaker.com is now 
making the new tec hnology available to everyone, even 
if you don't do the Web yet. According to the April issue, 
of Wired, only independent label music will'initially be 
available, but EMI (Virgin and Capitol are amonglits 
many labels) is expected to license its material shortly. 

To get your CD; all you'l< have to dels walk up to the 
musicmaker.com kiosk, select your tracks with the 
touchscreen and give them a preview listen on the unit's 
stereo system. To receive your CD/complete with a 
jewelcase and song list insert, you can pay with cash or 
plastic. The first five tracks cost $9.95 and additional 
tracks are $1 each. Typically the whole process should 
take about 5 minutes. You can also transfer tracks to a 
Diamond Rio player lor $1 each. (Other MP3 players will 
be supported in the future.) For DJs, this could end up 
being a solution to the "have to buy the whole CD for 
one track" problem. 

HISTORY IN THE MAKING 

The kiosk idea is Just one of many ways MP3 has 
become a vehicle for expanding music distribution. The 
New York Expo was filled with exhibitors who have 
carved out various niches on the music download 
frontier. A panel entitled " the [Future of MP3," moder¬ 
ated by Laura Betteriy of PCDj.com (VisioSonic), didn't 
deliver any news flashes, but one comment struck me. 
Gene Hoffman* the president of EMusic.com (one of the 
Web's many MP3 download sites) said succinctly, "MP3 
is DOS." : ' i- 

In computer history, DOS was the operating system 
that made PCs possible and, for better or for worse, it 
still lurks behind your Windows platform. The point 
Hoffman was making was that MP3 is only the first part 
of the revolution, but an important part nonetheless. 
Other more efficient and better sounding formats are on 
the way, but, since MP3 has become a de facto standard 
for music downloads (even the maker of a competing 
format, Liquid Audio,’has added MP3 support to its 
player), it will be around for some time. ^ 
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life Sucks Then You Die 

The Fools 

Pis sin * In The Wind 

Jerry Jeff Walker 

Dirty Polka 

Dirty Polka Hand 

Ai_bole 

Dennis Learv 


88 Lines About 44 Women 

The Nails 

Rodeo Song 

Garrv Lee 

# 

Ttie Bad Touch 
Bloodhound Gang 


You’ve Gotta 

Ruth Wallis 


Have B bs 


Shaving Cream 
Bcrmy Bell 
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CD+G - For 


The 1-95 A_ hole Song 

August &The Spur Of The Moment 

Doughnut Song 

Tom Lane 

Strokin* 

Clarence Carter 

Sex (I’m A.,) 

Berlin 

Pussycat Song 

Connie Y'annett 


Bi Me 

Red Peters 
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Red Peters 
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Mv Ding-A-Ling 

/ P n 

Chuck Berry 

Why Don’t We Get Drunk 
Jimmy BufVett 


To Order Call Lilith Music Corn. 1-877-652-7265 
























































































REALITYCHECK 



WHERE DO YOU DRA W THE 
LINE WITH OFFENSIVE LYRICS? 




W hen playing for school and other youth-oriented 

dances, you have a delicate situation to handle. 
On the one hand are the requests for songs that 
contain offensive lyrics. If we play these rough versions, 
we'll probably win with the kids but be in the doghouse 
with the adults chaperoning the dance. 

On the other hand, if we play the deaned-up versions, 
the kids, who have been brainwashed by hearing the real 
version, will purposely shout out the offensive parts. Thus, 
we run the risk of inspiring them to use profanity without 
even playing it. I call it the "Mony, Mony" syndrome. 

At the crux of this dilemma is the fact that the kids have 
the offending CDs in their own collections yet we get heat 
from the adults if we play the real version at a dance. On 
one occasion, I received stem words from an advisor after 
playing a cleaned up version of a particular song. The 
advisor argued that it was my fault that the kids sang the 
"dirty" words. Sad to say, I lost that school as a client. 

As DJs, we are easy targets in this struggle over what our 
kids should be subjected to. Is it really the DJ who corrupted 
little Johnny by playing VVu-Tang Clan? Despite little 
Johnny's complete Wu-Tang collection with wall art, T-shirts 
and other items, we are seen as the great contributor of little 
Johnny's corruption. 1 think it's the parents who should take 
primary responsibility for the morality of their children, 
then the teachers and a host of others. Unfortunately, with 
so much finger pointing as to whom is the root cause for the 
deterioration of today's youth, we are the scapegoats when 
we play an offensive song. 


DOING THE RIGHT THANG 

No doubt you are aware of the trend in contemporary dance 
music for the performers to include profanity or offensive 
words in their lyrics. Recently, the song "Back That Thang 
Up" by Juvenile was all over my request sheets at high 
school dances. On the cover of the CD is a parental warning 
label which is a good clue of what's on the CD. Not being 
familiar with the song, I sought advice from the store clerk 
who proudly informed me that the whole disc is chock full 
of profan ity. 

Not wanting to spend S17 on something 1 can't use, l 


MOBILE BEAT 


* 


























With over 10,000 useful songs that 
can be played at an event, I'm pretty 
sure we can find enough good music 
that won't offend. 


decided to look for the single as either a 12", cassingle or 
CD-single. No such luck. I'm told it’s available only on 
the album. 

Refusing to yield to the record company's wish that I 
blindly purchase the album, 1 logged onto the Internet 
and found the song on at least five different sites. The 
first version 1 downloaded contained the "N" word. I 
also found the word Thang as Azz. Three other versions 
of the song each had a variation of the name and all had 
the profanities that 1 was trying to avoid. 

In the past, I've written about CD recording and a 
very useful sound editor called (loot Edit I,ike a word 
processor, it allows me to cut and paste audio segments. 
After identifying over 15 occurrences of the "N" word, I 
conceded to make this song fit into my music library. 
Plus, there was the risk of messing up the rhythm. Case 
closed. 

Urban songs aren’t the only culprits. Look at the 
success of the fagged Little Pill CD due to the teadoff 
single "You Oughta Know.' 1 can only imagine teenagers 
playing the snot out of that song in their locked bed¬ 
rooms after school. 

TAKING A STAND 

Personally, I have made the decision to absolutely refuse 
to play any song that has the "N" or word or any 
negative connotation. It doesn't have to be just a school 
dance. Sweet sixteen parties, graduation parties and 
other youth parties, no matter how private, are not 
enhanced by this kind of lyric. 

I use this stance to my benefit when speaking to a 
potential client hiring me for one of these dances. 
Typically, they are very nervous about the DJ taking over 
in case things get out of hand. By assuring them 1 am a 
responsible DJ (with two kids of my own), the client is 
able to trust me to choose the appropriate songs to play 
during an event. 

With over 10,000 useful songs that can he played at 
an event, I'm pretty sure we can find enough good music 
that won't offend. Besides, most of the offensive songs 
kids are clamoring are just hits-of-the-moment. My job, 
however, isn’t. 



DJ’s on the Go... 

Move Their Gear Like a Pro 


// 


/ 


Rock N T Roller® Multi-Carts® have revolutionized how DJs 
and musicians move equipment by allowing them to set-up 
and tear-down in 1 >2 the time and 1/2 the effort. In 2 seconds 

i n the ingenious Multi- 
Carts" transform into 
any of 8 configurations 
to fit your equipment. 
Long, short, bulky, 
slim, odd shapes... 
move all you equip¬ 
ment in one trip. 
Then fold Multi-Carts^ down to the size of a suitcase for small 
storage. They are the most successful equipment transport 
carts in the history of the music industry and the most critically 
acclaimed carts or dollies ever invented. Now used by major 
TV networks, pro football and basketball teams, and even 
the military! The credits just keep piling up! It was invented 
by a successful musician and recording artist who under¬ 
stands the needs of music people. If you plan to move up 
in the music business—better know how to move your 
equipment— 


“...vastly 
superior to any 
moving aid 
we've ever seen... 


“...the most 
innovative cart or 
dolly that we’ve 
seen in 30 years.,,' 


Glaa&on Cofp Representative 
(easier whue giant;, 
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The Entertainment’ Technology Show 

October 20-22, 2000 * Sands Expo & Convention Center • Las Vegas, NV USA • www.ldishow.com * www.etecnyc.net 


LDI 2000 fuses the power of tomorrow's technology with a high-octane mix of the people, projects 
□ no products that fuel the imagination of the entertainment industry. With cutting-edge exhibits 
and super-charged training opportunities, IDl 2000 has all it takes to power your dreams. 


YES1 Please send me more information on: □ ATTENDING LDI 2000 

For information only This dees not register you tor LDI 2000. 

First Nome Lest Nome 

EXHIBITING at IDl 2000 

Ti tle Com pony 

Address 

City Stole Zip 

Country 

Phof>e* Fax* 



+1*720-489-3165 

LDI2000 Registrotion/lntertec Extvbitions 
5680 Greenwood Plazo Blvd., Suite 100 
Englewood, CO 80111 USA 

1-8 00-2 88-8606 or +1-303-741-2901 

■■■■Ml 

trode_shows@interter.com 
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• ‘Provide dn’r \ l you wish fo receive nev;? ard updates , a email 1 


Scores ADI3 


.vvvw.ldisho-w.com or www.efecnyc.net 


Spomo'.dby: | ; |(i||T|\(i 
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Additional support comes from these other tntertec /PRIMEDIA Publications: 

Mix, Millimeter, Video Systems, Broadcast Engineering, World Broadcast Hews and Shopping Center 
World. With cdditionol support from: N5CA (National Systems Contractors Association) and ILDA 
(International Laser Display Association] 


































































PLAYSOMETHINCWECANDANCETO! 



"ANYONE WHO SAYS ROCK 'N' ROLL IS A PASSING FAD OR A FLASH 
IN THE PAN HAS ROCKS IN HIS HEAD , DAD!" (ALAN FREED , 1955). 


G enerally, in discussions 
of history, college 
courses with titles such 
as Western Civilization 101 or 
American History Since The 
Reconstruction come to mind. 
All college students, regardless 
of their major, are expected to 
take one or two history courses 
in a Liberal Arts curriculum. 

Typically, based on my own 
experience as a college profes¬ 
sor, college students take a 
history course only because it is 
a requirement for graduation, 
not because they actually have 
any interest in learning about 
the past. Perhaps they question 
the relevance of the Boston lea 
Party or the Magna Carta in 
their life. 

On the other hand, if a 
university offered a course in 
the History Of Pop Music 
(1955-present), I would guess 
there'd be a line just to get on 
the waiting list for the course. 
The coolest part is that any 
Mobile DJ with a few parties 
under his or her belt could 
probably teach the course. After 
all, isn’t our practical knowl¬ 
edge in the field equal to at 
least a Ph.D, in rock 'n' roll? 

DR. ROCK 

The history of rock 'n r roll, sock 
hops, and Mobile DJs all can be 
traced back to 1955. The man 
due much of the credit for the 
birth of this genre is Alan 
Freed—who coined the phase 
"rock and roll.” 

Alan Freed, Wolfman Jack 



and Dick Clark were some 
of rock's deejay pioneers. 

In 1955, Freed sponsored 
the first rock 'n' roll 
dance in New' York City. 

The event drew 15,000 
people at two dollars 
each. The following year, 

175 police were needed to 
handle the mob as they 
lined up for an AUm Freed 
Show . 

In the late '50s, Freed 
was without a doubt 
America's number one DJ. 

I le played music that not 
only crossed but began to 
break down the existing 
race barriers in the music 
industry. Meanwhile, in 
Philadelphia, Dick Clark's 
American Bandstand was 
bringing rock 'n' roll to 
the masses. It's ironic that 
Clark w r as making such a 
small salarv on the 
original Bandstand that lie 
had to supplement his 
salary by making personal 
appearances at record 
hops. 

ROCKY TIMES 

It's an understatement to 
say that rock 'n' roll 
music had a rocky start. 

Controversy rained in 
from all directions. Songs 
such as "Wake Up Little 

Susie" w'ere banned in BY J AY Maxwell 

major cities such as 

Boston. There was a 

national parental push for 

calypso music to replace 
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SOCK HOP DANCE SONGS 


SONG TITLE....*........* ARTIST 

1. Let's Twist Again ............Chubby Checker 

2. Shout.......*..«*,..*...Otis Day 

3. Rock Around The Clock...Bill Haley & His Comets 

4. Twist ....«*.*.***•*.**.,...* Chubby Checker 

5. Limbo Rock.........Chubby Checker 

6. Swing The Mood *_.........................Jive Bunny 

7. Twist and Shout............ Beatles 

B. Under The Boardwalk .......... Drifters 

9. At The Hop* *........* Danny & The juniors 

II0. Rocki n* Robin A ■ A ■ A Ai A ■ A * + !+-■■■■**$* ■ ■ ■ ■ *■¥ ■ ■ ■ P -r ■ A ■ A ■ Arfl A ■ ■ I-# ■>A A* » ■ A Bobby Day 

11. Do You Love Me...............Contours 

12. Louie Louie............Kingsmen 

13. Great Balls Of Fire........Jerry Lee Lewis 

!4.Twistin f The Night Away......„ i *™*.„.. Sam Cooke 

15, Tequila........... Champs 

16. jailhouse Rock ..*......... Elvis Presley 

17.1 Got You (I Feel Good)..........James Brown 

18 Oh, Pretty Woman....... Roy Orbison 

19. Kansas City ..............Wilbert Harris 

20. La Bamba ............... Ritchie Valens 

21. Devil With A Blue Dress On ..........Mitch Ryder 

22. Loco-motion ....„•„.****,.,....**...... Little Eva 

23. Good Golly, Miss Molly.....,...*.Little Richard 

24. johnny B. Goode...... Chuck Berry 

25. Maybellfne....„***.*.**.....Chuck Berry 

26. Shake a Tail Feather.....James & Bobby Purify 

27. Wanderer,.........,.................. Dion 

28. Grease Megamix....... Olivia Newton John 

29. Cool Jerk.......... Capitals 

30. Peppermint Twist.............. Joey Dee 

3 I . Willie And The Hand Jive....Johnny Otis Show 

32. You Never Car Tell.., .....Chuck Berry 

33. Wake Up Little Susie .......... Everly Brothers 

34. Whole Lot Of ShakirT ........Jerry Lee Lewis 

35. Blue Suede Shoes.........Carl Perkins 

36. Hound Dog.............Elvis Presley 

37. Mack The Knife ......... Bobby Darin 

38. All Shook Up.......... Elvis Presley 

39.1 Saw Her Standing There............. Beatles 

40, Chantilly Lace..........Big Bopper 


SOCK HO) * SLOW SONGS 


1, What A Wonderful World .,......Louis Armstrong 

2, Only You............Platters 

3, Can't Help Falling In Love ..... Elvis Presley 

4, Unchained Melody.,.....Righteous Brothers 

5, Great Pretender ...............Platters 

6, You Send Me..*...........Sam Cooke 

7, You've Lost That lovin' Feeling.....Righteous Brothers 

8, Smoke Gets In Your Eyes...........Platters 

9, Crazy ........ Patsy Cline 

10, Love Me Tender ...—........Elvis Presley 

11.1 Only Have Eyes For You....„„.. Flamingos 

12. Goodnight Sweetheart.,..........Spaniels 

I 3, Earth Angel..........,......Penguins 

14. In The Still OfThe Night .....*™*„*.™......Five Satins 

15, Are You Lonesome Tonight «....... Elvis Presley 

I 6. All t Have To Do Is Dream ..... Everly Brothers 

17. For Your Precious Love .....Jerry Butler 

18. Hey There Lonely Girl .....Eddie Holman 

19. Donna.....*****...... Ritchie Valens 

20. Blue Velvet_________ M .___Bobby Vinton 


rock, Sing-along king Mitch Miller was advising parents to 
use reverse psychology and tell their kids that they liked 
rock, ' then they'll surely drop it." 

Big band leader Kay Kvser said that the U,S. public wanted 


It's hard tobelieve that the 
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music from the Sock Hop era 
could ever have caused any 

controversy, espjeciallvjvhen 

compared with somjmf 
todav^nustc. 


music with melody, not rock that no one understands. 

Police chiefs from Connecticut to St. Louis were clamping 
down on rock 'n' roll parties. Religious leaders were urging 
that rock 'n' roll be banned. A psychiatrist once called rock a 
"communicable disease" and a "cannibalistic and tribalislic 
form of music." People predicted a quick downfall for the 
genre. 

SOCK IT TO 'EM 

It's hard to believe that the music from the Sock Hop era 
could ever have caused any controversy, especially when 
compared with some of today's music, today when we play 
the songs from the early days of rock 'n' roll, we think about 
the innocent times. They were fun times. One thing that 
hasn't changed over the years is that, regardless of the event 
we are playing, the music should be danceable and fun. 

When I think of a traditional Sock Hop, I usually think 
about playing mostly fast songs. Of course you don't want 
the entire night to be hopping. So play some classic ballads 
from the timeless slow song list I've included as well. Also 
note that I included the songs "Swing The Mood" (live* 
Bunny) and "The Grease Megamix." Of course these songs 
did not come out during the Sock Hop era, but they have 
the right “feel." 

If you want to go a bit further with the Sock Hop theme 
you could dress the part. Leather jackets and blue jeans with 
a white T-shirt or a poodle skirt is all that's needed to look 
like you stepped out of the fifties. You could also pick up 
some hula-hoops and hold contests. 

Speaking of contests, what Sock Hop would be complete 
without a Twist contest or two? Also bring the limbo pole to 
do the Limbo. As with any event, attitude is important to 
success. So think Grease. Think Animal House. Think, let's 
have fun! 
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Howcase 

Tresentations 



’One of the finest pant nets 
ever made for pro IJ.l v. 

They are the beat tr 
I Bobby Morganstein 
BMP Productions 


ROAD CASES 
PORTABLE TABLES 
CD & MD STORAGE 
LIGHTING BOXES 
LIGHTED DANCE FLOORS 
Di BOOTH FACADES 


”l've never looked 
(tetter! Wy v et up and 
braik down is the 
easiest (tnd fastest everT 

Mike McLaughlin 
Seismic Sound 






I taut til never huy 

antf otht*r road vase 

Tommy Demers 
Get Down Tonight 






Limited doalorships 
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CROWDPLEASERS 


by Mike Richer 



TAKE THOSE OLD RECORDS OFF THE SHELF! 



H ey Daddy-O! Sock Hops offer a rich vein of audi 
ence-involving activities. All you need are an 
abundance of 1950 and '60s gimmicks, distinctive 
attire and a jukebox full of rock ’n' roll. 

CONTEST TIME 

Freeze dances, broom dances, balloon dances, and the limbo 
an* just a few of the crowd-engaging activities. Stroll lines, 
the Hand Jive and the Twist barely set foot in the jungle of 
fad dances that emerged from the fabulously energetic '50s. 


champion limbo dancer is crowned. While Chubby 
Checker's "Limbo Rock" is the definitive dance number, 
other limbo tunes from the rock 'n' roll era exist, including 
Danny and the Juniors' "Oo-La-La-Limbo” and t he Champs' 
version of "Limbo Rock." Do not worry about appropriate 
form {the knees should not crouch while the dancers bend 
their back to navigate under the bar)—just have fun with the 
dance. 

All of the above activities should last no longer than 5-7 
minutes and should be followed with a vigorous tune to 
capitalize on the excitement generated by the dances. 


1 reeze dance, hick a few guests to serve as judges. Particr 


pants dance until the music stops. Then, freeze. If a contes¬ 
tant moves after the music stops, the couple is removed 
from the dancefloor. Music con tin ues to stop and start until 
one couple remains. Besides creating a buzz in the room, the 
freeze dance offers a great vehicle to award a prize at an 
event. Maintain an up-tempo music environment and, since 
oldies are usually short, cue up a second or third song in case 
the contestants are exceptional performers. 

Broom dance. Similar to (he freeze dance with a slight 
variation, contestants dance with a broom for a few seconds, 
then pass it to another couple. If contestants have the 
broom when the music stops, they must leave the 
dancefloor. Music continues to stop and start until one 
couple remains. Keep the music energetic and cue up a 
second or third tune in case the floor is packed with contes¬ 


tants. 


Balloon dance. Solicit a few guests to serve as judges. 

* Contestants place a balloon between them and attempt to 
keep it afloat while the music plays. If the balloon falls to 
the ground or the judges determine contestants are not 
moving actively, they are removed from the dancefloor. In 
addition to a sure-fire laugh track, this activity offers 
another excellent opportunity to present an 
award. 

Limbo. Remember the broom? Well, 
remove the bristles and your limbo stick 
is ready to go! Ask for a couple of 
volunteers to hold the pole, start high 
and lower it after each round of 
individuals has passed under the bar. 
When an individual knocks the stick 
down or falls to the ground, they leave 
the limbo line. Again, music and the 
procession of candidates continue until the 



BOP! 

Shunning the conventions and discipline of ballroom 
dancing, the disciples of American Handstand followed their 
own creative pursuits on the dancefloor. While the staples of 
partner dancing like the Foxtrot, Cha Cha and Swing 
underwent a style update, line dances such the Stroll, Watusi 
and Hully Gully plus the avalanche of fad dances, including 
the Twist, Mashed Potato, Hand Jive and Philly Dog capti¬ 
vated the young generation. 

Stroll. This traditional mating ritual disguised as the Stroll 
features contra lines of dancers extending from the front of 
the dancefloor to the rear. Executing mirror patterns, the 
dancers pair up to sashay down the center aisle. Many a first 
date was struck in the Stroll tine. In addition to "The Stroll" 
by Diamonds, try "C.C. Rider ” by Chuck Willis, "Blueberry 
Hill" by Fats Domino and "You've Really Got a 1 lold on Me" 
by the Miracles to extend the Stroll line. 

Hand Jive. The continued popularity of the various 
incarnations of Grease keeps the I fand Jive at the forefront of 
popular nostalgic dances. Young and old can do the Hand 
Jive and, frankly, there are no wrong moves in the dance, 
just variations freshly created. Keep it simple, keep it fun, 
and move around the dancefloor. 

Twist. Although Hank Ballard wrote and originally re¬ 
corded " The Twist" (it was a B-side!), Chubby Checker lifted 
the l wist to pop culture super-stardom with his version in 
1960. In fact, Chubby scored seven Hot 100 hits with songs 
featuring "twist" in the title. Just move those hips to and fro 
while one foot rubs the floor in a side to side motion and 
you're "Twistin’ The Night Away!" 

Put on your saddle shoes, don that bowling shirt, slick 
back your hair and step back in time for one of the most 
pleasant DJ events ever—the sockhop! 
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FEED THE NEED! 



• digitally mastered • original artists • current hits 


B7J- Entertainment 

Resources Group 

call: 1-800-465-0779 or surf: www.ergmusic.com 
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SOCKHOPS 


THE STROLL 

DESCRIPTION: Aisle line dance, singles, 12-count basic, 6-count break 
MUSIC: "The Stroll" Diamonds, "C.C. Rider" Chuck Willis, "Betty And 
Dupree" Chuck Willis, "You Really Got a Hold On Me" Miracles, 

"Walking To New Orleans" fats Domino 

A hip update of the old Virginia Reel, the Stroll features dancers forming 
tight contra lines, creating a lane down the middle wide enough to 
allow two to stroll down the aisle. Popularized through exposure on 
American Bandstand in late 1957, the Stroll stands as one of the few 
nationally-popular line dances of the 1950s and '60s, rivaled in 
prominence only by the earlier Bunny Hop and the subsequent Hully 
Gully. Crab your partner—c'mon, baby, let's Stroll! 

COUNTS/DESCRIPTIONS 

BASIC PATTERN - RIGHT SIDE TOWARD FRONT OF LINE 

I- 2 Touch LEFT in front of right; touch LEFT back to previous 

position 

3-4 Touch LEFT in front of right; step LEFT to left side 

5-6 Cross RIGHT behind left; step out left w/LEFT 

7-8 Touch RIGHT in front of left; touch RIGHT back to previous 

position 

9-10 Touch RIGHT in front of left; step RIGHT to right side 

II- 12 Cross LEFT behind right; step out right w/RIGHT 

To coincide with the song's beat, start dance with a timing step out 
with right foot. Execute this step only once at the beginning of the 
song. Basic pattern repeats continuously throughout song. 

AISLE WALK - RIGHT SIDE TOWARD FRONT OF LINE 
1 -2 Turning 90 CCW (facing open lane), step into lane with LEFT 

foot; slide RIGHT behind left 

3-4 Walk forward w/LEFT; walk forward w/RIGHT 
5-6 Slide LEFT behind right; step forward w/RIGHT 
Count 1 on aisle walk replaces count 4 on basic pattern. Complete 
basic pattern steps 1,2, and 3, then head down the aisle! When you 
reach the end of the line traveling down the middle, fold into contra 
lines and pick up basic pattern when comfortable. 

BASIC PATTERN - LEFT SIDE TOWARD FRONT OF LINE 

1 -2 Touch RIGHT in front of left; touch RIGHT back to original 

position 

3-4 Touch RIGHT in front of left; step RIGHT to right side 

5-6 Cross LEFT behind right; step out right w/RIGHT 

7-8 Touch LEFT in front of right; touch LEFT back to original 

position 

9-10 Touch LEFT in front of right; step LEFT to left side 
11-12 Cross RIGHT behind left; step out left w/LEFT 
To coincide with the song's beat, start dance with a timing step out 
with left foot. Execute this step only once at the beginning of the song. 
Basic pattern repeats continuously throughout song. 

AISLE WALK - LEFT SIDE TOWARD FRONT OF LINE 

1-2 Turning 90 CW (facing open lane), step into lane with RIGHT 

fool; slide LEFT behind right 

3-4 Walk forward w/RIGHT; walk forward w/LEFT 

5-6 Slide RIGHT behind left; step forward w/LEFT 

Count 1 on aisle walk replaces count 4 on basic pattern. When you are 

at the front of contra lines, complete basic pattern steps 1,2, and 3, 

then head down the aisle! When you reach the end of the lane 

traveling down the middle, fold into contra lines and pick up basic 

pattern when comfortable. 


HAND JIVE 

DESCRIPTION: Singles, open dance, 16 count basic 

MUSIC: "Willie and the Hand jive" johnny Otis Show, "Hey Little Girl" 

Dee Clark, "Bo Diddley" Bo Diddley, "I Want Candy" Strangeloves 

One of the highlights in the retro classic "Grease", the Hand jive 
remains of the most popular audience participation dances in the new 
millennium. Although many variations of the basic pattern exist, this 
is, arguably, the most popular and synchronized version. Feel free to 
create new movements, stroll around the floor and smile like way out 
Willie! 

COUNTS/DESCRIPTIONS 
BASIC PAIIERN - Double time 

I & Slap thighs twice with both hands 
2Es Clap hands twice 

3& Cross LEFT hand over right at chest height twice with palms 

facing ground 

4& Cross RIGHT hand over left at chest height twice with palms 

facing ground 

5& Tap LEFT fist on top of right fist at chest height twice 

6& Tap RIGHT fist on top of left fist at chest height twice 

7& Touch left elbow with RIGHT hand twice (elbow parallel to 

body and at chest height) 

8& Touch right elbow with LEFT hand twice (elbow parallel to 

body and at chest height) 

BASIC PATTERN - Single time 

9-10 Hitchhike with LEFT hand twice 

11-12 Hitchhike with RIGHT hand twice 

13-14 With both feet, jump forward; with both feet, jump back 

15&16 Hop forward three times in two counts (bunny hop) 

ADDITIONS - DICK VIVIAN'S HULA JIVE 

1 -8 Open both hands to left and continue opening both hands 
hula style as you move in half circle upward from left to right 
9-10 Open both hands to left, about waist high, twice 
11-12 Open both hands to right, about waist high, twice 
13-14 Open both hands to left about waist high; open both hands 
to right about waist high 

15-16 Open both hands to left about waist high; open both hands 
to right about waist high 

17-20 In front of body, roll both hands, wrist over wrist, down¬ 
ward on four counts, bending forward and alternately shifting weight 

on both feet 

21 -24 In front of body, raise both hands with palms facing up on 
four counts, rolling back up and alternately shifting weight on both 

feet 

When performing the Dick Vivian Hula jive variation, execute basic 
pattern counts 1 through 12. Omit basic patterns counts 13 through 
16 and start with count 1 of variation. After completing variation, 
return to basic pattern, count 1. 
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CD/CD+G Digital Jukebox 





INSTANTLY ACCESS UP TO 12,000 CD/CD+G SONGS 


Newly Arrived!!! CAVS JB-99, a multi-functional music machine designed to meet the demands 
of professional DJs and KJs. It is three-in-one machine, combining the functions of a traditional disc 
player (plays audio CD, CD+G, video CD), a traditional disc changer (holds up to twelve thousand CD 
or CD+G songs) and a traditional jukebox (enables access to any songs instantly). CAVS JB-99 is a 

marvel achieved by using the latest technology in MP3+Graphics 

Download CD/CD+G songs with music AND graphics into 
JB-99 directly from your CD/CD+G discs or ..directly 

from the Internet! 

(Easy PC download software included) 

FEATURES 


Play CD/CD+G songs from the internal memory of JB-99 using MP3+Graphics technology 

Play any standard audio CD, CD+G and video CD (ver 1.1,2.0) 

Capture CD and CD+G songs directly from CD and CD+G discs 
Support IV3P3+Graphics data file download and backup through PC and Internet 

Memory capacity of 12,000 songs 

Built in equalizer 

Key control, tempo control, voice cancel functions 
Tempo change, key change, voice cancel and fanfare functions 


Visit our website for more details: 
www.cavsusa.com 



800-957-2287 Long Beach, CA 











































MUSICNEWS 



This month's offerings of hot 
compilations are fakin' to the 
streets as well as taken from the 
streets. From Calk Ocho in Mi¬ 
ami comes more Latin passion 
and from streets everywhere come 
top R&B, Hip-Hop, Oldies and 
new dance tracks. !t's summer 
2000 {S2K) and the only crashing 
I've seen is by partiers. These 
compilations will keep your 
dancefloor looking like the Los 
Angeles Freeway—jam packed! 


by Fred Sebastian 


/for more Information end avallabltly on 

any of the CDs In this column contact 
Sebastian at (971) 711 5290. 


/ 




HIT DANCE 2000 (not 
to be confused with 
Dance Hits 2000 later in 
this article) serves up 33 
solid dance and Hip-Hop 
tracks. Some of the titles 
here have already hit the 
charts, and manv others 
are on their wav. The 

M 

sound here is main¬ 
stream Top 40 and dub 
dance. Among its unique tracks is a remake of "Those Were 
The Days," done to a Hip-Hop beat. Though this compila¬ 
tion does include some explicit lyrics, most tracks are clean. 
This is a great collection of hot and mostly-new dance 
tracks. The two-CD compilation's tracks are: 


Why Go?...... FAITHLESS 

Sssst... Listen...........................................JONAH 

Claps.....Dj SHAH 


AXEL KONRAD 


S--I ft« mm ft fa ft rft+i+ft ■ 11 r p ■ ■ m ■ + ■ + h + ■ b 4 -fi ft H rlriTiiiiia ft* rp ft 


.. N EUROGLI der 


R.U.F.F. Beat. 

Sarcasmo ... 

Outface 2000.DJ TOM STEVENS vs. FRIDGE 

Turn It Up..KILLER K. 

Eternity......LIGHTFORCE 

Only One Scream..CRIZZ LEE 

Better Off Alone.. ALICE DEEJAY 

Tropical Paradise.POCO LOCO GANG 

Te Quiero (Pulsed river Remix) .. CENTRAL SEVEN 

Reach Out..ZE. EXPRESS w/ CAPRICE 

GotTanzte.......DJ TAYLOR & FLOW 

Your Love..... MARK ’OH vs.JOHN DAVIES 

Those Were The Days ......GHETTO PEOPLE 

365 Days.....LUTRICIA McNEAL 

It's On...A.K, SWIFT 

Nobody Does It Better... NATE DOGG w/WARREN G. 

Somewhere Out There...TONE 

Thank You..G’s INCORPORATED 


Praise My DJs.RUN {of Run DMC) wf JUSTINE SIMMONS 

La Dolce Vita..... D.V, 

Tell Me The Way...COMA w/ LTG 

Lets Roll.JUMP & JOY 

El Passion....MB COMPANY 

Sunshine & Happiness.NERIO'S DUBWORK w/ DARRYL PANDY 

Everybody Up!.....DJ 88 KEYS 

Feel Good..... PH ATS & SMALL 

Don't Go *99.....YAZOO 
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The Vipe$il fs one of VocoPro's most 
systems fn our Professional* Karaoke Series, 
complete system is contained within two c 
road cases. Enclosed in the top case is a sin 
space 300w power amplifier and VocoPro's 
CDG-X3Mark II player. The Mark II CDG player 
is shock resistant and features a cassette deck to 
play and record, digital echo and delay, a 19- 
step digital key control, 3 microphone inputs (one 
for announcements or instruments), vocal cancel 
and vocal partner Karaoke features and plenty of 
expandability options. The lower case features 
two professional 15" Eminence® woofers which 
are enclosed behind sturdy metal grills, and two 
Motorola® horn tweeters. The Viper II is truly an 
excellent choice for any professional Karaoke 
application. 
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www.vocopro.com 


For your nearest Vocopro Dealer Call 

(800)678-5348 
Fax (626)968-1998 
E-Mail: info@vocopro.com 
or Visit us on the web site at: 
www.vocopro.com 
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MUSICNEWS 


The sound of the streets is R&B, Hip- 
f lop, and Top 40 crossover dance hits 
in th' new release STREET VIBES 4. 
This two-CD collection is the newest 
volume in this successful series. It 
features many of the biggest names 

and hits on the airwaves. Tracks are: 


U Know What's Up...DONNELL JONES 

Genie In A Bottle.CHRISTINA AGUILERA 

If You Had My Love.JENNIFER LOPEZ 

Movin'Too Fast.ARTFUL DODGER 

.& ROMINA JOHNSON 

Little Bit Of Luck.DJ LUCK & MC NEAT 

DooWop.LAURYN HILL 

Can't Get Used To Losing You.COLOUR GIRL 

Bomb Diggy...ANOTHER LEVEL 

Girl On TV... LFO 

Sweet Love. FIERCE 

What’ Cha Gonna Do.ETERNAL 

Never Let You Down.HONEYZ 

Why.GLAMMA KID 

Sun Is Shining...BOB MARLEY 

...vs FUNKSTAR DE LUXE 

Re-Rewind.ARTFUL DODGER 

My Lovin’ Will Give You Something. 

...ANGIE STONE 

All ‘N* My Grill.MISSY ELLIOTT 

Tell Me It's Real.K-CI&JOJO 

Street Symphony. MONICA 

Almost Doesn't Count. BRANDY 


Breathe & Stop .... 

.QTIP 

Bills Bills Bills. 

.. DESTINY'S CHILD 

Girlfriend/Boyfriend ... 

.BLACKSTREET 

Sunshine (Mix) ...... 

.GABRIELLE 

Silly Ho ...... 

.TLC 

1 Do... 

____..JAMELIA 

Bye Bye Baby.... 

.TQ 

Greatest Day.... 

BEVERLY KNIGHT 

What's So Different. 

.GfNUWINE 

The Bricktrap vs Gitty Up. 

.SALT N PEPA 

808. 

.BLAQUE IVORY 

Where My Girls At. 

.702 

Blue Angels.... 

.PRAS 

Straight From The Heart. 

. DOOLALLY 

Still Believe... 

.SHOLAAMA 

Georgy Porgy.. ..... 

.ERIC BENET 

Sunshine ...... 

.COKO 

Anywhere .... 

. 1 12 

Sitting Home.. 

.TOTAL 

Never Gonna Let You Go *. 

.FAITH EVANS 



New and likely to get lots of use this 
summer is DANCE HITS 2000, This 
double-CD compilation includes many 
huge dance hits of the past year. It 
follow ups by major acts such as 
"Move Your Body," which is Eiffel 65's 
new single. Forty tracks in all, a partial 
tracklisting goes like this: 

Pure Shores (The Beach Life Mix).. ALL SAINTS 

Sweet Love 2k (Stargate Radio Edit .FIERCE 

Genie In A Bottle.CHRISTINA AGUILERA 

If Ya Getting Down Radio Edit)..FIVE 

Move Your Body (DJ. Gabry Ponte......... 

Radio Edit).EIFFEL 65 

Adelante (Radio Edit).SASH! 

Because OfYou.SCANTY SANDWICH 

Steal My Sunshine (Album Edit).LEN 

Can t Get Used To Losing You... 

(Marvel & Eli’s Southside Edit) .. COLOUR GIRL 

Gettin’ Jiggy Wit It.WILL SMITH 

Bomb Diggy (Radio Edit).ANOTHER LEVEL 

2Times (Original Radio Edit).ANN LEE 

Waiting For Tonight.JENNIFER LOPEZ 

Breathe & Stop (Radio Edit).. QTIP 

King Of My Castle.WAMDUE PROJECT 

Sun Is Shining (Radio De-Luxe Edit) .... 

.BOB MARLEY vs FUNKSTAR DE LUXE 

Sing It Back (Boris Dlugoseh.. 


Musical Mix Edit)..MOLOKO 

Pitchin* (In Every Direction).. HI-GATE 
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THE # I BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 




SPINNIN' 2000 explains in defail... 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

• MANAGING A DJ SERVICE • TRAINING DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS 

• AND MUCH MORE! | 

For Visa/Mastercard orders go to http://mall.prodj.coni/dibooks 
or coll 800-892-4060 


Or send check or money order for $19.95 plus $3 s/h 
with name and shipping information to: 

Spinnin' Pro DJ, R0. Box 5, East Rochester, NY 14445. 
NY Residents please include appropriate sales tax. 
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MIXED EMOI It >.YV 3 offers many 
excellent ballads and love songs, both 
slow and upbeat. This compilation is 
the newest offering in this series of 
classics and recent hits. An ideal 
compilation for mixed age gatherings 
at weddings. It's two CDs of familiar 
Pop hits. Songs are: 


Love Is All Around .... 

2 Becomes I. 

All That I Need. 

Lost In Space... 

Let’s Get It On. 

So Amazing .. 

Fall At Your Feec.. 

I Will Come To You 
Right Here Waiting... 
Never Tear Us Apart 

I’ll Stand By You.. 

Romeo And Juliet. 

Always ..... 

Still. 


.WET WET WET 

.SPICE GIRLS 

.BOYZONE 

LIGHTHOUSE FAMILY 

.. MARVIN GAYE 

.. LUTHER VANDROSS 
...CROWDED HOUSE 

.HANSON 

.. RICHARD MARX 

. INXS 

.PRETENDERS 

.DIRE STRAITS 

.ATLANTIC STARR 

.COMMODORES 


BestThingThat Ever Happened To Me.. 

...GLADYS KNIGHT & THE PIPS 

Mad About The Boy.DINAH WASHINGTON 

True Love.KIKI DEE & ELTON JOHN 

Forever Love..GARY BARLOW 


The Power Of Love 


.FRANKIE GOES TO HOLLYWOOD 

Jealous Guy...ROXY MUSIC 


Sacrifice. ELTON JOHN 

Never Say Goodbye.BON JOVI 

Back For Good.TAKE THAT 

How Do I Live.LEANN RIMES 

Don’t Wanna Lose You .GLORIA ESTEFAN 

Sometimes Love Just Ain’t Enough. 

.PATTY SMYTH & DON HENLEY 

Don’t Be A Stranger.....DINA CARROLL 

The Tracks Of My Tears SMOKEY ROBINSON 

.. &THE MIRACLES 

Ain't No Sunshine ..MICHAEL JACKSON 

Don’t Wanna Lose You.LIONEL RITCHIE 

Too Much.Too Little.Too Lite... 

.JOHNNY MATHIS & DENIECE WILLIAMS 

I’ll Never Fall In Love Again . DEACON WILLI AMS 

Without Her.NILSSON 

She’s Gone...TOM HADLEY 

Just When I Needed You Most. 

....... RANDYVANWARMER 

Words.BEE GEES 

Lost Without Your Love.BREAD 

Senza Una Dona.... ZUCHERO w/ PAUL YOUNG 



Latin passion in music continues to 
attract newcomers and hard core fans 
alike. The i iglli Street it alle Ocho) l air 
is probably the most popular venue for 
showcasing today’s top Latin acts from 
around the world. Located in Miami, it 
continues to showcase talent such as 
what's found on the following two 
releases. Here's a partial listing: 

SAISA En La CALLE OCHO 2000 

Tu Me Vuelves Loco..FRANKIE RUIZ 

Pensando En Ella.TITO ROJAS 

Me Nego ... ADOLESCENT’S ORQUESTA 

Princesa. FRANKIE NEGRON 

Ave Maria Lola..ALQUIMIA 

MERENGVE En La CALLE OCHO 2000 

Caminando.TONY TUN TUN 

El Ritmo Bomba.... LA MAKINA 

El Fantasma..KINITO MENDEZ 

Me Enamone DeTi.TONO ROSARIO 

Como Duele. RON NY SOLER 
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PACESHIP 


$ 54.50 
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$15 

* 3 MOTOR UFO 



SQUARE-DERB Y 


DJ-TOWER 

115 
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BOW-TIE 


Spins 2 
ways 



DJ-TOWER 
215H 


$139 



k $95 


I Bi 9- 
Sound Active, 

Great Colors 

BOTTLE-ROCKET 


SUP 



BULBS 


4515 

$3.39 

64514 

$6.45 

BRL 

$2.75 

EHJ 

$4.95 

ELC 

$7.55 

ENH 

$9.85 


13’ Black 
Aluminum Tripod 




TECHNO FAN 



KALETDOSCOPE-A 

dichroic glass inside an oil 
wheel. Very Retro 


; 



Dichro color changing 
sound active sweeper 


The DJ Magazine 


93 

















































































MUSICNEWS 


The following titles offered on 2000 
GRAMMY SOM IS ADOS LATIN 
provide an excellent variety of hits that 
were all nominated for Grammys. This 
Latin compilation includes two strong 
CDs that deliver a great assortment of 
Latin hits from Latin Rock to Latin 
I’op, Salsa, (lumhia and more. This will 

likely be a timeless collection. 

Dia A Dia.RUBEN BLADES 

El Niagara En Bicideta.JUAN LUIS GUERRA 

Se Me Olvido Otra Vez.MAN A 

Amarte Es Un Placer.LUIS MIGUEL 

Llegar ATI.JACI VELASQUEZ 

Romania Guajira.CARAVANA CUBANA 

Silencio.... ..IBRAHIM FERRER 

Flores.JUAN CARLOS FORMELL 

Pintate Los Labios Maria.ELIADES OCHOA 

Mambo Birdfand.TITO PUENTE 

La Mona.CARLOSVIVES 

Pincame..ELVIS CRESPO 

Atada...GISELLE 

Como Baila.GRUPO MANIA 

Encontre El Amor. JAILENE 

En Las Nubes.MANNY MANUEL 

Me Estoy Acostumbrando A TiPEPE AGUILAR 

Si Nos Dejan.PLACIDO DOMINGO 

Loco..ALEJANDRO FERNANDEZ 

Mementos...LA MAFIA 


Also released for the Grammys is the 
2000 GRAMMY NOMINEES RAP. 
This year's offerings of huge hits are 
available on CDs with either clean or 
explicit versions. These Grammy 
compilations are a sure way to add top 
hits to vour collection that vou mav 

J / J 

otherwise have missed. Tracks are: 

Gimme Some More..BUSTA RHYMES 

My Name Is.EMINEM 

Wild Wild West.WILL SMITH 

.w/ DRU HILL & KOOL MO DEE 

What’s It Gonna Be.BUSTA RHYMES 

.....w/JANET JACKSON 

Still D.R.E..DR. DRE w/ SNOOP DOGG 

Guilty Conscience.EMINEM & DR. DRE 

You Got Me... THE ROOTS w / ERYKAH BA DU 
She's A Bitch ... MISSY"MISDEMEANOR’'ELLIOT 

Nas Is Here....NAS 

The Next Movement ........................THE ROOTS 



Released late last summer, the compila¬ 
tion '60s SUMMER LOVE stands 
apart from the rest. From start to finish 
it's full of favorites. Here's a sample: 


Happy Together.THE TURTLES 

Dedicated To The One I Love ... 

... MAMAS &THE PAPAS 

Waterloo Sunset.. THE KINKS 

A Whiter Shade Of Pale.. PROCOL HARUM 

A Groovy Kind Of Love ..MINDBENDERS 

jesamine.CASUALS 

Don't Throw Your Love Away.SEARCHERS 

It MightAsWell Rain Until September... 

. CAROLE KING 

I'll Never Find Another You.SEEKERS 

Game Of Love.WAYNE FONTANA 

...&THE MINDBENDERS 

Wondrous Place .. BILLY FURY 

The More I See You.CHRIS MONTEZ 

Just Like A Woman.MANFRED MANN 

Sunny. BOBBY HEBB 

Sitting In The Park.GEORGIE FAME 


Sorrow ... 


ffHfif M ... 


.. MERSEYS 


You Don't Have To Say You Love Me..... 

...DUSTY SPRINGFIELD 

The First Cut Is The Deepest.PR ARNOLD 

Will You Still Love Me Tomorrow.....SHIRELLES 

You’ve Lost That Loving Feeling... 

..THE RIGHTEOUS BROTHERS 

This Old Heart Of Mine.ISLEY BROTHERS 
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download the demo or buy it online! 


For more information, 
call 877-MEGASEG 


877-63 4-2 734 


777 Fidelity Media 


ftagahng. ihe jwjrl boo, ord Fidelity jMoc!«a are fradcrnarki of Pdt ity AVr Sq ( n _ 
iMoc -Bob*, PowerMac, and Power Boot oro krodeipaim; c4 Aopb. Hv* 

::?000 F*Mity Mmq, Inc 
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Anniversary 




Read Between The Lines 

15 Year Anniversary (HD 

NO GRAPHICS • NO LYRIC SHEETS - YOU’RE ON YOUR OWN 


V7n? 


V4j.i iiTTfnrrn^ 


Morissette 


Since these sonqs cannot be 
licensed for CDG, we are diving 
them to our customers F REE on 
a CD without graphics or 
lyric sheets. 

Check our website for this FREE offer. 

www.soundchoic e.com 


Mail Cashiers Xheck Or Money Order For $ 5.00 To: 

_ Sound.C hoice 
Dept. 1 MBjAnniversary Disc 
""14100 South’ Lakes Drive - 
Charlotte? NC 28273; I 


stooping and handling charges are : 5.00 
Available to North America Residents Only 
L mited to 1 per person 











































MUSICNEWS 


This hot new 
arrival is 
loaded with 
Mambo, 
Calypso, 
Samba, and 
more. LATIN 
CARNIVAL 
MIX combines 



many i^atin 

and tropical party anthems in a two 
CD set. Though not cover versions, 
most are excellent and refreshing. The 
CDs are mixed so they can be tracked 
and played individually. Tracks are: 


La Bundiroha ......COCO LOCO 

Tic Tic Tac.LOS DEL MAR w/JOSE GARCIA 

Mas Que Nada.RIO SOUND MACHINE 

Summer Samba *»fc4i444*-*4r44444*4444444444-4r4444 WHIGFIELD 

Ritmo De La Noche.IBIZA PARTY PROJECT 

E-O-Tcban ivi * 4 #4*4 *4 *4 # 4 04B*C*4*«*4 4 *4 44 BATIDA DE COCO 

Co pa De La Vida.ROBBY CARLTON 

Caribbean Feeling .......... RYTMICA 

Latinos..SOMBRILLA 

Olele. ASHE 

Round & Round. EMMANUEL 

...w i LORAINNE LORAINNE 

Fiesta De Brazil.CARRILIO 

VengaVenga..DA COPA KIDS 


Latinos Del Mundo.. LATIN THING 

Brazil..ATENNA 

La Bamba .. * , 4*4 4 * mm mm mm mm ... m + m mm .4 #f #. .. - p* #4 41 ■« *4-4* LOS AMIGOS 

Java.MAM BOLERO 

Rattle & Roll.....THE MAMBO REBELS 

Be My Guest Tonight..THE MAMBO REBELS 

Caramba.LOS ENAMORADOS 

Para Cuba.......... RAMON RAMIREZ 

..y SU GRUPO LATINO 

Mambo Mambo.ATHOS & MANCINI 

Tequila...-VALLE MANIA 

Maria Isabel (MamboVersion) ...COSMO DE LA 
FUENTE 

Non C'ho Una Lira.RAOUL CASADEI 

ORCHESTRA 

Mambo Jambo.. TACO VALLEJO 

Mambo No.8.RITMO LATINO 

Lost In You.... MATT BIANCO 

Mambo Tropical.LOS CHICOS 

The Speak Up Mambo . THE KING OF MAMBO 
Te Quiero Mambo.TALK OF THE TOWN 


I lere's the lowdown on the new LINE 
DANCE FEVER 10. Most notably, 
these CDs are DJ-friendly and include 
BPMs as well as dance-step instructions 
for a variety of new' and popular 
dances. Here's some of what the 
country dance hot spots will be 

stompin' to on this release: 


Syncopated Rhythm.... SCOOCH 

ElVahine Maohi E....FENUA 

2 Times ANN LEE 

JU I II I IV-J *-.|4 4|-4.fr*444«-§44h44*14 4*4+tf 4444«*444+++fl-**l-fr4*4+h*« fll ’ ■ ' W L. 

Wait A Minute..SARA EVANS 

Single White Female.. CH ELY WRIGHT 

Islands In The Stream.KENNY ROGERS 

»4 *444 441*4 14 44#9 *4 4441 4-4 4 4 4*4*4 4 4 44414 *44-444 **■#* *4 & DOLLY PARTON 

The Rose + 4 * ■»■ -149 + 1 + 8 + * 4 ^ 4 -*>« ft « *•*■ LEANN RIMES 


And finally, this column just wouldn't 
be complete if 1 didn't give you the 
latest on that multiplying bunny. Yes, 
it's another live Bunny and he's taken 
Iris Mastennixers in a slightly different 
direction. This one's called JIVE 
BUNNY' & THE MASTERMIXERS - 
SOUND OF MOTOWN. A track listing 
was not ready at presstime, but the CD 
will be available by the time you finish 
reading this sentence. So what are you 
waiting for? Pick up that phone! 


For more information amt availability on 
atty of the CDs in this column contact 
A.V.C. Sebastian at (973) 731-S290. 
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HANDLES 

$5.*“ 




*5 


CORNERS $.50 




LATCHES 

f fi lit: 

$4. ,s 


LRGTflll PRICES! 




!i;\b'J £fw pJjk 


n F R OJOiLE—M AN U FACTU RE R! 


11940 JE. Washington Blvd. 

44H 


600 WAFTS MAX 
100 08 SPl 
F R. 50HZ • I6KUZ 
19 W x 16 D * 26 H 

100 MADE IN USA! 


$299 




open 


TO TIIC| 

PUBUC! 


RAW WOOFERS 
TWEETERS, 


DJ COFFINS STARTING $f T9 00 


CD CASES 
FROM $79" 

12"*RECORD CASES 

FROM $79'’" 


COMPRESSION 
DRIVERS & 
CROSS OVERS! 


800 WAFTS MAX Of 
HEART POUNDING BASS! 
F.R. JSNZ - I200HZ 
24 if x 24 D x 24 N 

IQ06« MADE IN USA! 


$289 


PA OR D1 
EMPTY CABINETS 

FROM $59°° EA 


COMBO RACKS 
STARTING $139 




Whittier, CA 90606 


CALL FOR FREE CATALOG 


(562) 907-9528 • FAX (562) 907-9438 • Emil: Jawee2l3@iol.tom 
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MUSICUPDATE 


Rhino intros Electronic Dance Superset 



C all it ethereal... spacey... even weird, 
but the electronic dance music of the 
late 1970s and early 1980s has certainly had 
its effect on today's club remixes. Until now, 
many of the electronic hits of 20 years ago 
have been difficult to find. With the release 
of "Machine Soul; An Odyssey Into Elec¬ 
tronic Dance Music," Rhino as assembled 28 
of the most influential tracks. The collection 
includes the work of electronic godfathers 
Kraftwerk and Gary Numan, pioneering 
producer Giorgio Moroder, dance hit 
machines M/A/A/R/S and Donna Summer, 
techno-rapper Afrika Bombaataa and a 
heavy dose of mainstream hits by Depeche 
Mode, New Order, Prodig)’, The Chemical 
Brothers, The Orb and Underworld. 1 Iighlights include 
rare remixes and hard-to-find tracks from current Dj 
heroes. According to Rhino's Craig DeGraff, co¬ 
producer of the compilation, "The tracks range from 
the pioneering electronics of Kraftwerk to the bubbly 
syth-pop of Orchestral Maneuvers in The Dark to the 
driving intensity of such current artists as Underworld 


and Prodigy, spanning the dawn of disco 
through the eras of house, techno, l ranee 
and bevond." The set is available In stores 

Jr 

for $28.98 or on the Web through 
www.rhino.com. V 


Depeche Mode 


▼ Kraftwerk 


CLAY PAKY 


MARTIN 


GEMINI SOUND 


CHAUVET LIGHTING 


LYTEQUEST 


ELATION LIGHTING 


NESS LIGHTING 


TECHNI-LUX 


SHURE 




CITC 


LIGHTCRAFT 


ITTCORP. 


MBT LIGHTING 


MOBOLAZER 


NSI CONTROLLERS 


ULTIMATE SUPPORT SYSTEMS 


CALL TOLL FREE AT 888.782.4339 OR 518.346.5000 ‘ FAX TOLL FREE 800.252.8249 
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Subscribe on line at 

www.karaokestngermagazine.com> 

Call 716-385-9920 (charge to Visa, MC or Discover) 
or send this coupon along with S23 for 6 issues to: 
Karaoke Singer Magazine 
P.O. Box 309, East Rochester, NY 14445 

Name_ 

Address 


City/State/Zip 

Phone 


e-mail 

















CLUBVIEW 


by Dave Kreiner 


Heating It 

For Summer 

The latest wave of remixes will help yon take 
your crowds from winter to spring and summer 
without skipping a heat. 

X-Mix #53 starts with their trademark House of X-M/x and a sizzling 13:16 
mufti-artist medley from DJ Chaos at 127 BPM. It starts with a very retro 
disco-sounding club hit by Michael Moog called "That Sound." There's tons 
of energy to be found here. There is a real disco flavor to this whole medley 
with lots of filtering and plenty of breaks. Play this one late at night to keep 
the dancefloor totally packed. 

'N Sync’s huge radio hit "Bye Bye Bye" gets an incredible workout from 
Lenny Bertoldo at a blazing 1 30 BPM. This tempo really works for this song 
and is the standout performance on this CD. This remix will work with any 
high-energy set with its pumping bass line and energized beat. 

Another huge radio song is Eiffel 65's "Blue" at the original 128 BPM. f 
wish all the songs on Top 40 radio were playing these high BPM songs. This 
remix will keep this song on club playlists all summer. Enrique Iglesias' latest 
"Rhythm Divine" gets a real Euro workout on this brisk 128 BPM remix by 
Ryan Foley. 

Brian McKnight's "Back At One" is played as a ballad on radio but is revved 
up for this dance remix at 1 30 BPM. DJ Serg does a great job with dean edits 
and sparse arrangements —a great pumping drum beat for late-night sets. 

Also on this compilation is Bryon Stingily's "That's The Way Love Is." It is 
strictly a club song and is consistent with his other HI NRG dub hits and 
clubland's latest hot product Groove Armada with "I See You Baby." This song 
will work well with Fatboy Slim and other breakbeat artists with its mostly 
sampled vocals and lots of beats. La Rissa closes out the set with a Freestyle/ 
Techno slammer "I Do Both Jay & Jane" with a kicking girl vocal at 132 BPM. 

X-Mix 's Urban Spur Series if 36 has all the big radio hits on this latest hip- 
hop remix, featuring clean radio edits. "Bling Bling" by BG is a huge radio hit 
and gets the sweet treatment by Roonie G. This is the best mix on this set and 
will last all summer long. It features a killer synthesizer intro and lots of beats 
with which to play. 

Blaque and 'N Sync's big radio hit "Bring It All To Me" is here with strong 
intro, middle and outro beats that will blow away the radio version. This hit is 
very usable for all times of the evening. 

Another huge radio and club hit is "You Can Do It" at 100 BPMs, which is 
Ice Cube's most accessible song in a long time. This strong remix makes it 
much easier to program. It contains great beats, pumped up bass and lots of 
stuttering vocals. 

"I Wanna Made Man" by Made Men closes out the set with an energized 
107 BPM. Subtle Chaka Khan "Do you love what you feel" samples are done 
tastefully in the background. 

Hot Tracks #78.5 continues their streak of well-produced remixes. There is 
also a free bonus 11 song CD with extended (not remixed) dance versions of 



Funkymix #41 * 

Blaque & N Sync.Bring it All To Me_ 

0 Tip.. Breathe & Stop ... 

Dr Dre & Eminem..Forgot About Dre. 

DMX.... What’s My Name. 

Missy Elliot...Hot Boyz. 

Notorious BJ.G....Notorious. 

Snoop Dog ..G utf Up .... 

Southsyde Conn X Shun .... Who Let the Dogs Out 
Shaggy CD Bonus.Boombastic. 


BPM 


. 89 
. 99 
134 
. 94 
.92 
101 
.98 
140 

t os 


X-Mix DANCE #53 (2 Vinyl/I CO) 

...Y2 Chaotic House Of X 

a. Micheal Moog...That Sound 

b. Paul Johnson.Get Down 

c. Kick 8...Chocolate Coming 

d. Busta Funk.. Funkyllenium 

N Svne Rvfi Rye Ryp 

Eiffel 65.Blue (Da Ba Dee) 

Enrique Iglesias...Rhythm Divine. 

Brian McKniglit.Back At One., 

Bryon Stingily.That’s The Way Love Is. 

Groove Armada.I See You Baby. 


127 


I I I M I 1 I I i 


RH-IISil-liM-lij'lliiBlili 


IfelliitaldifiiBri 
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130 

128 

128 

130 

132 

130 


La Rissa.CD Bonus: I Do Both Jay & Jane 131 

X-Mix URBAN Spur SERIES #36 

The Roots / Jaguar..What You Want. 91 

BG/BabyfTurk/Manic Flesh/ 

Juvenile...Bling Bling.98 

Blaque / N' Sync...Bring It All To Me.89 

Ice Cube....You Can Do It..100 

Made Men..I Wanna Made Man CD Bonus 107 


HOT TRACKS 18.5 

Robert Farrell’s '99 
Yearend Megamix 

Mandy Moore. 

Mandy Moore... 






1 r * ■ B ■ 1 


.. Various Artists.128.1-135.4 

.. Candy...100.5 

.. Can by 127.9 

.126.7 
.127.8 
. 129.3 


Vitamin C.Me, Myself & I .. 

Simply Red.Ain't That a Lot Of Love... 

Coco Lee .Do You Want My Love 

Yazz.Situation. 


■ » * 1 B 1 + ft ■ I * * r 1 


129.6 

Soul Solution 

f. Carolyn Harding.All Around The World.130 

System 3...The Only Way Is Up.130 

133.2 


I ■ * * B d I- di HI 


Brian Mcknight. 

Sash F / Shannoicky / 

Lou Bega.. 

Ricky Martin.... 

Eiffel 65. 

The London Suede. 

Fl 0 l n a « t ■ 1 111 I I ■ m B I feia ■ BIN ■ ■ b 

Michelle Crispin.... 

y 4 # + iff r Biiiiiiii 

Jennifer Lopez. 
Blaque. 


1 f f 1 i 1 


.. Back At One 


liM'flf + ffH+fPl'ffll 


fBiffB4 


« . d 4 . + * ■ 
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.... Move Mania ... 

.... Shake Your Bon Bon .. 

.... Blue (Da Ba Dee). 

.... Everything Will Flow .. 

.... Anything For Love., 

.... Your A Superstar. 

.... Arriba 

....Waiting For Tonight.. 130 

808.109.5 


■ h i d- 4 ■ I i B i 1 1 1 ■ d- m i 


151.2 
.99.7 
.. 128 

130.3 
.. 133 
124.9 
.. 131 
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CLUBVIEW 


Funkymix U41 starts off with "Bring It All To Me" by Blaque 
and 'N Sync. It times out at 89 BPM. Lots of breaks will make 
this one a lot of fun to work with. Next is Q Tip's "Breathe & 
Stop" at 99 BPM. It's well mixed with scratches, old school 
samples galore and a strong Busta Rhymes vibe done well by D] 
2nd Nature. Dr. Dre & Eminem's "Forgot About Dre" is done 
bravely with a booty beat at 134 BPM that breaks in half once 
the song gets started. A cool idea that works well late night. 

One of the biggest songs on radio is Missy Elliot's "Hot Boyz" 
with Q Tip at 92 BPM. This is a well done remix but with XXX 
vocals, so beware. 

Notorious B.I.G/s "Notorious" at 101 BPM is here with lots of 
Duran Duran "Notorious" vocal samples and slamming beats. 
Snoop Dog "G'ud Up" at 98 BPM is done with sparse instru¬ 
mentation and trademark Snoop Raps. Southsyde Conn X Shun 
joins with a blazing booty record "Who Let the Dogs Out" at 
140 BPM. This is a great spring break song and mixes great with 
every booty record you've ever heard. Closing out the set is 
Shaggy with "Boombastic" at 105 BPM, 

These remixes will be great ammunition as we head into the 
summer season. As with any new material, review all cuts before 
playing to familiarize yourself with breaks, language and beat 
structure. / 

Dave Kreiner is the owner of The Source />/ Musk Supply. All the CDs 
reviewed above are available at www.thesourcefbrmusic.com or call 
1800) 775-3472 or e-mail SCMSRECORDtsaoi .com to receive a free 
catalog. 

The Ultimate Music 
Guide for Mobile DJs! 

Play Something. 

Wk Can DanceTo 

Since 1982, Mobile Beat’s Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. • 

• Now available ON DISK for just $9.95 additional! • 


To Order: With Visa or MasterCard • Call 716-385-9920 or 

Cr C > 1 I r -1 'tL i ■' jfc* k.' ' 1 ‘rt , 11 r " h . 

send check or Money Order for $59.95 (Includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.0. Box 309, East Rochester, NY 14445 


Categories include: 

Alternative/M odern Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blues/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 


many Top 40 and radio songs. 

We start off with their trademark medley timing out at 13:18 
with 128-1 35 BPM. It contains all the huge dance mixes of 
many 1999 club and radio songs in a nonstop medley. Cher, 
Ricky Martin, Donna Summer, Whitney Houston, Amber, 

Jennifer Lopez and many more are in the mix. Club and Mobile 
DJs will, both be able to utilize this great medley. Mandy Moore's 
"Candy" is given a flip hop treatment at 100 BPM and also a 
techno/house version at 127 BPM, with a cool little "Willie 
Wonka" sample in the beginning. Vitamin C's "Me, Myself, And 
f" is given the Latin house treatment at 126 BPM and features 
the trademark Santana vocal sample. Simply Red is given a 
trance feel on "Ain't That a Lot Of Love" with lots of synthesiz¬ 
ers. This is for late-night club use only. 

A song that refuses to die is Yazz' "Situation" which has 
gotten a lot of different remixes and treatments the last 6 
months. This one is pumping hard with "I like to move it, move 
it" vocal samples, sparse vocals, and tons of synth bass and 
samples. 

System 3 is here with "The Only Way Is Up" with Earth, Wind 
and Fire's "September" vocals and samples, it offers tons of late- 
night energy at 130 BPM. Brian Mcknight has given a total 
makeover to a freestyle version of "Back At One" at 133 BPM. 
Techno darlings Sash have teamed up with Shannon for "Move 
Mania" at a blazing 136 BPM. This is one of the standout club 
songs on the set and will work very well after midnight. 
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800 - 776-7464 

FOR "ALL" YOUR KARAOKE NEEDS! 
LOWEST PRICES - LARGEST INVENTORY 
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ULTIMATE CHOICE OF KARAOKE ENTERTAINMENT 
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ONE-STOP-SHOPPING 
PROFESSIONAL SALES STAFF 
SAME DAY SHIPPING 
FINANCING AVAILABLE 
PROFESSIONAL DISCOUNTS 
WHOLESALE PROGRAMS 


AVF Latin 
Backstage 
Daichi Kosho 
Legend Series 
Nikkodo 
NuTech 
Panasonic 
Pop Hits Monthly 
SunFly 
SyberSound 
Top Hits Monthly 
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Real Sound Quality 



St*rDisc 


Join our mailing list and receive discounts on karaoke products! Sign up a friend too! 
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K-Stars Wow 
Crowd at Vegas 
Showcase 

ATTENTION ALL SINGERS! KARAOKE SINGER MAG A 
ZINE IS SEEKING SINGERS FOR THE LAS VEGAS 
KARAOKE SHOWCASE 2000. 


by Sandy 

SwEETSOUND 


t | That was the head 
I line of the invitation 
A for the first [.as Vegas 
Karaoke Showcase 
sponsored by Mobile 
Beat's sister publication, 
Karaoke Singer, The 
purpose of the event w f as 
to give Vegas' best karaoke 
singers, as well as K-fans in 
town for the Mobile Beat 
DJ Show, a stage from 
which to display their 
talent. 

According to Greg 
Tutwiler, managing editor 
of Karaoke Singer, "This 
was a keynote event in the 
campaign to introduce 
Karaoke Singer. The 
magazine is aimed as 
much at the typical singer 
as it is the KJ. Vegas is a 
hotspot for karaoke, and 
with the Mobile Beat 
Show going on in the 
same hotel, it made for a 
terrific mix. We pul the 
word out at clubs in the 
I^as Vegas area hoping to 
draw in the best singers. 

As this wasn't a competi¬ 
tion, we weren't sure who 
would show, but we 
couldn't ha\ e asked for a 
more talented line up." 

Rased on the reception 
they received from the 
audience, the singers who 
performed were outstanding, displaying a 
passion for their music that could be felt 


throughout the room. As expected, many of the 
vocalists were from the Las Vegas area, however, 
several states were represented as well. Kimberly 
Dyane came from Old Bridge, N.J.; Christina 
Smith made the trip from Vista, Calif, and 
Bruce Susinger traveled all the way from Anker 
Point, Alaska, 

Many of the singers, like Jerry Rispoli and 
Nancy Puzar, from Clearwater, Fla., arc Kjs as 
well as performers. Others, like Guy Ellington 
from Las Vegas, are big karaoke fans who travel 
from club to club. 

Co-producer and on-stage host for the 
showcase was Danny Gobel, a Las Vegas area KJ 
and producer of the local karaoke guide, Las 
Vqjiris Lounge Entertainment. Danny G, as he likes 
to be called, kicked off the evening with a 
smooth rendition of Van Morrison's "Domino," 
followed by a captivating recreation of Celine 
Dion's "River Deep Mountain High" by Las 
Vegas' Sonia Schad. 

"1 was amazed at the talent level of the 
participants," said Tutwiler. "When we began 
planning this event, our intention was to 
deliver a show full of singers with a high level 
of talent and ability. Because of time constraints 
in setting up the show, we began pre-registering 
the singers just a few' weeks in advance. We 
expressed to each participant the format of the 
event and what we needed from them—man, 
did they deliver!" 

Those in attendance were treated to some 
really awesome performers. Each and every 
singer had his or her own style and unique 
presentation. And every one of them showed 
the crowd whv karaoke lias become such a 

m 

popular form of entertainment today. 

Plans are under way for a similar event at the 
Mobile Beat DJ Show in Cleveland in June and 
a repeat engagement at next year's show in Las 
Vegas in February of 2001. 
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1. Barri Hudgons 


2. Candi Gobel 

3. Ken Overbey 

4. Lisa Capitanelli 


5. Dyanne Wasserman 
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Indicate toow many tapes of each selection you are purchasing In the space provided 


BARMITZVAHS 

1_The Mitzvah Connection 

2. _ A-B-Cs for the Bar Mitzvah DJ 

3. _Bar & Bat Mitzvahs 

THE BASICS 

4. „ DJ 101: Part 1 

5. _ DJ 101: Part 2 

6. _ Ten Steps: Starting & Operating a Successful DJ 

Service 

DANCE AND DANCES 

7. _ School Dances 

8. _ Kids From 2 to 22: Parties, Dances, Special Events 

9. „ School Daze Dances 

10. _ Dance For DJs: From A to Z 

11. _The Video Dance Party 

12. _More Than the Macarena: Latin Music 

PERFORMANCE 

13. _Mobile Mixing: Yes You Can! 

14. _More Mobile Mixing 

WEDDINCS 

15. __ Finding the Bride 

16. _ Wedding Performances: The Finishing Touch 

17. Wedding Receptions: Control! 

18. _ Wedding DJ Supersession 

BUSINESS OPERATIONS 

19. _Getting Your Price: Part 1 

20. __ Getting Your Price: Part 2 

21. _Increasing Your Profits 

22. _ Increasing Your Profits, Part II 

23. _Developing Your Entertainment Team 


24. _99 Ideas tor ‘99 

25. _ Problem Solving Forum 

26. _How to Expand Your Mobile DJ Operation 

27. _ Single Operator Forum 

28. _ Single for Life: The One Person Operation 

29. _ Single Operators: How to Survive Large Companies 

30. _ Multi-systems: Options & Ideas 

31. _Working With the Competition 

32. _ Beating Burnout 
33.Organization 

MARKETING 

34. _ McKay's Marketing Megamix 

35. _ Buzzwords: Corporate Proposals 

36. _ Newsletters, Printed Materials, Keeping in Touch 

37. _ Bookings Through Agencies & Party Planners 

INTERACTIVE GAMES 

38. _ Icebreakers 

39. _ Icebreaker Supersession 

40. _ It’s More Than the Music: Magic & More 

41. _ Beyond DJ: Props & More 

LEGAL/TAX 

42. _ Taxes & Bookkeeping for DJs 

43. _ Legal Contracts, Contractors & the Competition 

44. _ Legal & Business: BASIC 

45. _ Legal & Business: ADVANCED 

46. _ The 1099 Subcontractor 

47. _ Payroll & Taxes 

48. Legal Warfare: Boot Camp For DJs 

TECH 

49. _ Tech Support: The Speaker FAQs 

50. _ Understanding Your Sound System 


51. _ Audio Troubleshooting 

52. _ The WOW Factor: High-End Toys 

53. _ Tech Tips & System Design 

54. _ Tech Talk: Bi-amping, Tri-amping 

55. _Lighting & Special Effects For the 21st Century 

56. _Lighting From A to Z 

57. _ Robotic Lighting, Design, Dichroic Colors 

58. _ Soundcheck: Can You Hear the Difference? 

KARAOKE 

59. Karaoke Koncerns: Part 1 

60. Karaoke Koncerns: Part 2 

61. _ Karaoke: Alive & Growing 

62. _ Target Marketing For Karaoke 

SPECIAL INTERESTS 

63. _ Making Money With Trivia, Nostalgia & Reunion* 

64. _ The Over 40 DJ: In For the Long Haul 

65. _ Women in the DJ Industry 

66. _ The Mobile DJ & Music Promotion 

67. _Video: All Aspects 

68. _DJ Association Forum 

69. _ Be All That You Can Be 


PRICE PER TAPE: 


1-5 

$8 ea. 

add( S 3s/h) to total 

6-20 

$7 ea. 

(S 5 s/h) 

21-40 

$6 ea. 

(S 8 s/h) 

over 41 

$5 ea. 

(SI 0 s/h ) 

#of tapes 

x $ 




price ot tape 

Please add S & H* 

- 

Total amount due 



Please fill in the required information 
and mail this form, with payment, to: 


Mobile Beat Magazine 

PO Box 309 • E. Rochester, NY 14445-0309 

or for credit card orders only, 
call (716) 385-9920 or fax this form: (716) 385-3637 
or order online: www.mobilebeat.com 

Make ctiecks or money orders payable to Mobile Beal Magazine 
PAYABLE IN US FUNDS ONLY 


NAME 


ADDRESS 

CITY 

STATE 

ZIP 


PHONE 

FAX 



CARD# 



EXP. 


CARDHOLDER SNAME (please print) 
CARDHOLDER’S SIGNATURE 
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MOBILE BEAT 
































































Courtesy of Donee Music Authority 



1 

AMBER . 

... Above The Clouds (Remixes) 

Tommy Boy . 

. 131 

2 

SONIQUE . 

... It Feels So Good (Remixes) . 

Republic . 

. 134 

3 

ALICE OFF IAY 

. Better Off A lore 

Republic 

139 

4 

GIORGIO MOROOER .... 

..The Chase (Remixes). 

1 n p i mip 11 * i 

L og to i ii i. 4 f fii. ■«i ■ «i 

. 137 

5 

CATAPILA . 

..Void (1 Need You) . 

Tommy Boy Silver... 130 

7 

EIFFEL 65 . 

„ Blue fRemixesl 

Universal 

130 

3 

MICHAEL MOOG . 

... That Sound . 

Strictly Rhythm., 

. 127 

9 

FI! TFR 

Take My Picture . 

Reprise . 

.129 

10 

PET SHOP BOYS . 

... New York City Boy ... 

Sire . 

... 130 

11 

BARBARA TUCKER .. 

... Stop Playing With My Mind . 

Strictly Rhythm . 

i* m 

i i Mm ii 

12 

TINA TURNER . 

... When The Heartache (Remix) . 

Virgin . 

. 129 

13 

ANGELMOON . 

... He's All 1 Want . 

V2 . 

. 128 

14 

PAUL VAN DYK ... 

... Another Day .. 

Mute . 

139 

15 

SHANNON . 

... Give Me Tonight (Remixes) . 

Contagious . 

. 130 

16 

VENGABOYS . 

... Kiss (Remixes) . 

Groovilicious . 

. 134 

17 

SHAFT . 

...Mucho Mucho (Sway) / Remixes..,. 

Jellybean . 

. 135 

18 

KIM ENGLISH . 

... Missing You . 

Nervous .. 


19 

DAWN TALLMAN . 

... Be Encouraged (Remixes) . 

Rampage . 

.126 

20 

JONAH . 

,..(Sssh)...Listen (Remixes) . 

Nervous . 

. 136 

21 

ACE OF BASE . 

... Everytime It Rains (Remixes) . 

Arista . 

133 

22 

SHAWN CHRISTOPHER . 

... Another Sleepless TSIioht 2000 .. 

Rampage . 

.124 

23 

MADONNA . 

■ >-* Ani6r(csin Pi ^3 *■ ■ ■ ■ ip^ .1 b ■ t . 

Maverick . 

. 129 

24 

KATE PROJECT . 

... A Better World . 

Megahit. . 

. 134 

25 


...My Imagination .. 

Logic .. 

. 132 

26 

BYRON STINGILY . 

... Why Can't You Be Real (Remixes) .. 

Nervous . 

. 126 

27 

JESSICA SIMPSON . 

... 1 Wanna Love You Forever .. 

Columbia . 

. 130 

28 

SANDSTORM . 

...The Return Of Nothing . 

Blueplate . 

. 132 

29 

RICKY MARTIN . 

...Shake Your Bon Bon . 

Columbia . 

. 114 

30 

JUDY ALBENESE . 

...You .. 

Contagious . 

. 129 

31 

WHITNEY HOUSTON .. 

... 1 Learned From The Best (Remixes) Arista .. 

. 136 

32 

BACON POPPER . 

...Free .... 

Megahil . 

. 135 

33 

PINK . 

...There You Go .. 

LaFace . 

. 125 

34 

JENNIFER HOLIDAY . 

...Think It Over . 

Jellybean . 

. 132 

35 

ERIN HAMILTON ... 

... The Temple . 

iffax liiiiiiiiiitfeaif ih 

. 133 

37 

ENRIQUE IGLESIAS . 

... Rhythm Devine (Remixes) . 

Intercope . 

. 123 

33 

GROOVE ARMADA . 

... 1 See You Baby ... 

Jive Electro . 

. 130 

39 

LA R1SSA ... . 

... 1 Do Both Jay And Jane . 

Aureus . 

. 130 

40 

SATOSHIE TOMIE .. 

> T i LJ p ! ri f” 1 s p ■ $ * ■ • ■- * * * *»v ■ ■ 4 ## * * * * * • * ■ * * * * * 4 §++ 

C2 / Columbia 


41 


Rainbow Country . 

Fripl 

Ly Ml 

. 128 

42 

WAMDUE PROJECT **.*,»...*«.. 

... King Of My Castle (Remixes) . 

Strictly Rhythm . 

. 125 

43 

RICK GARCIA .. . 

... Jungle Jazz ... 

Afterhours. 

Various 

1 u 

44 

PUSAKA.. .. .... 

... Praise The DJ . 

Tommy Boy Silver... 134 

45 

TAYLOR DAYNE . 

... Planet Love (Remix) . 

Jellybean . 

. 132 

46 



Groovilicious . 

. 132 

47 

RICHARD HUMPTY VISSION . 

...Alright . 

Tommy Boy Silver... 128 

48 

VICKI SHEPARD . 

...AH 1 Ask Of You . 

Redzone . 

......120 

49 

SISQO. 

...Thong Song. 

Def Soul. 

.122 

50 

CHER. 

... Dov’e L'amore. 

Warner Bros. 

.124 



The complete guide 
to 19" rack mountable 
Dual CDPs-Just what options 

do you haue? 

Ice breakers; 

How to get the 
party started 



DJ entertainer 


Look for Mobile Beat#60 
oni Newsstands Mid-May 
or have it brought right to 
your door: Subscribe today 

online at 

www.mobilebeat.com or 
call & 716-385-9920 



To learn about this fellow¬ 
ship of Christian DJs & Kjs, 
visit www.crossmix.com or 
stop by the CrossMix booth 
at the Mobile Beat show. 


The DJ Magazine 
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ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $45 per column inch (call for specs). All camera- 
ready ad copy and payment-in-full for the August/September issue #61 must be received 
by May 12, 2000. For more information, or to place your ad with Visa, Discover or 
Mastercard, CALL: 716-385-9920, x-103 or e-mail; mobilebeat@aol.com, 
fax: 716-385-3637. Ad design is available: call for rates. 


Give Music Advice. 

GET PAID FOR IT! 


love-track.com 


Sign up NOW as a 


Ceremony Music Expert 



wvuvu.DJ-Connection.com 

1 78 RPM SL-1200’S 

| Online Catalog | 

Modify Yours or 
Buy New 

Guaranteed low prices 
American DJ, Camnuity, Numarlt... 
800-245-7221 

■ K . A . B J (908) 754-1479 



New England DJ Supply 


(508) 771-7464 


We will not be 
undersold! 


ir rov uke ro sine, 
ws r vp cor vttg jroMc^i 


11840 Ctupminttwy., Stymqtr, TN3J*<5| 

Sa 1-800-347-5504 

wwwxhartbusterkaraokexom 


USED EQUIPMENT 


Altman f. Spot.-. 

Technics SLI200.. $395 

Denor DN2000F. $595 

Rare MP24 NIX.............$795 


419-774-0303 

www.nyte-flyte.com 


Need Gear? 

www.littledjstore.com 

Featuring ”DJ BUMPERS" 

Personalized or Generic Vocal Drops 


WANTED 


DJ RECORD COLLECTIONS 

Disco • Rap • Soul 
House • 12" Singles •Albums 

WILLTRAVELFOR LARGE COLLECTIONS 

Buy ■ Sell ♦ Trade 
• WANT LISTS ACCEPTED * 


21st Century Music 

1 - 800 - 846-9501 


(201) 641-6610* fax [201) 641-9309 
www.21centurymusic.com 
e-mail: sales@21centurymusic.com 



Buy at Dealer Cost! 


CDGs as Lou.' as $4.95 

We carry most brands 
For price list. See us on the web 
http://www.karaohe-wholesale.com 

or call 

Karaoke W holesale 


1 -888-900-DISC 


lav: 1-602-864-1884 


LIGHTS 
NEW & USED 


New 4515 Bulbs $3.39 
New Fogger $59.50 
10'Tri-Truss $89 

Free Catalog 
800 - 880-0885 

www.cheaplights.com 


Party Sensation 


--Compare & Save!- 
Plastic Leis 1.50 dz 
Tambourines 7.00 dz 
Inflatable Mikes 3.00 dz 
Black Fedoras 3.00 dz 
Tinsel Maracas 7.75 dz prs 
Disco Necklaces 2.50 dz 
--And Much More-- 


Your Party Favors 
e-Business 

www.party-sensation.com 


AU TH&j&r Credit Accepted 

Smlt Ad 



£%rry(hm$ ftigfttcfubs ihW/r Pff 




(Pop 


1(U IV VW Need 
At lie Pww Vc-u 


Oil Olr Toll Fnrr 11 Too I Linf" 

(877) DJ IDOLS 



Sound like a Superstar DJ in 3 easy steps. 




Step 1: Think of 10 cool ways to say your 
name, like "body to body and ass to ass, 
DJ Chuckie Fresh is cooking with gas! “ 
or ' you’re getting freaky with DJ Maliki." 
Step 2: Order Custom Clubdrops from 
www.djresource.com. 

Step 3: Play them in public, then sign 

autographs. 


Ever listen to the radio and hear something like 
"DJ David X is in the mix"? Sounds pretty cool, 
doesn't it 9 Now you too can project a superstar 
image with Custom Clubdrops 1 Chuck Fresh will 
record 10 of these bad boys for you, professionally 
produce them, then send you^a CD, MD or MP3 
file that you can take to your p*arties and play between 
songs. You'll sound like you're some big famous DJ! 


Mention this ad and save $20 bucks! That's 10 custom drops for only $49! 
Such a small price for fame. For samples and to order, visit our website at 
www.djresource.com, or call 1-703-921-0997. We’ve got lots of cool books 

and information for DJs made by DJs, 
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Two Hot New Products 


BMP CD #21 


$28 


‘Hie Complete Original Party CD 



00 



CD#1 
WEDDING 
CrinJ E|4vii<t 

1. Th* Bridal Party 
(The Bridal Party! 

2. Everybody Louis A Wedding 

(Bruie and Groom) 

Bride led Ciein 

J,Happily Ever After 
4,Marry Me 

Nlhtr and Bride 

§, Pretty Girl 

6. Daddy 

Mtllttr and Green 

7, My Son's Wedding Day 
«, Lighthouse 

Wedding Niifillineent 

9 .The Biggest Catch (Bouquet) 
tO.Good Luc b Men (Carter) 

11.What b The Meaning Of The 
Wedding Cube (Wedding Cube) 


BAR/BAT Mlf XV AH 

let Mlltveh ley A Nelnet 

1 3 .On Vour Bar Mitrvoh Day 
13 The Promiit Of Lout 
H Vqu it A Star 
(Bar Mltiuah Version) 

■ at Hllxveh Cltl A farther 

\h On Vour Bat Mitlvah Day 

16. My Little Lady 

17. You're A Star 
(Bat Mttvoh Vernon) 

MISCELLANEOUS 

IwtH Iliiiin 

it.Sweet Sixteen Song 
(Father and Daughter) 

An nl verfary 

lo.Our Anniversary 
(Hgtfaand and Wife) 

Sirpilie Party 

20.Surprise. Surprise 

Cleier (End «f Party) 

21.Picture In A Frame 


CDdi 

1 Ciue Them A Hand (Grandparents) 

2,Light Vour Candle Pleat* (Aunt Unde Old) 

I. Mort Than My Aunt A Unde 
(Aunt Unde Cloie-Younger) 

i Cousin Forever (Cousins) 

5. Best Frirndi In The World (Beit Friends) 

6. A Friend Of Theirs Is A Friend Of Mini 
(Patent* Friends) 

7.Our Neighbor* (Neighbor*) 

■.Shout It Out - You Are A Friend Of Mine 
(Kids' friends) 

©.Summer Friends (Camp Friends] 

10.Here Today In Spirit (Memory Candle) 

II. Stepp in In (Step-Mother or Stepfather) 

12. Hey Little Brother (Younger Bret her) 

13. Hey Little Sister (Younger Sister) 

14. You Made It Eaty ■ Brother (Older Brother) 

15. You Mad* It Elly * Shier (Older Siller) 

16 Hey Mom. Hey Dad (Mom A Dad) 

t).The Lost Candle (Bar But Mitjuah Child) 


BMP Video #10 

Party Dances Volume 3 


$50 







J\ 










f . > 

\ * * 

- - 4 i 

m ' > * 






TH* COimiTt "HOW to- 


>/ 


WOIO 

MO 


INw 9mm 
MlKt4h^Cm 

V I P ■ O MO 


1. Disco Strut 
2. Stayin' Alive Strut 
3. Feel It 

4. Funky Cold Medina 
5. Maria 

6. Kung Fu Fighting 
7. Wild Wild West 
8.Twist Medley 
9. Millennium Chicken Dance 
lO. Bonus Game - Feed The Baby 




'Calf Today For Vour Free DemoKD 

(800) 355-8288 • www.bmpbeat.com • sales@bmpbeat.com 




















































SINGERS ! VOCALS ^ 

Unlimited Backgrounds"' 

l inn Si,ii k I.n i | KftTHlK & 

< IK wHfiiji'Thompson Vocal I 
Eliminator lv tVill ir ** 

InfDhmn lifx 1 . 

IT Sound 1* |>t Mil l 

7!jmh IT Parkway 

Uitiririki. c;a :«r>K 

bimiH ■ lMl|r I ISrifilmiii 

24 Hour OmlC Hrilo Line r 770(402 *240$ 
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DJ Cases.com 
Sells Gear I 


Mixers ■ Amps 
CD Players ■ Speakers 


I HOT,HOT,HOT 

9 vr. old Austin,TX 
DJ Company For Sale 

Four(4) Systems. Lighting, Music 

Future Bookings included. 

Excellent Community 
Reputation 

For info, call Donnie or Amy 

1(512)288-8863 

E-Mail: amy@fiestaranclt.com 


Everyday 
Low Prices I 


9x6 Mixer 
Combo $139.95 

1’877-DJCASES Free 
( 352-2737) Catalog 


www.djcases.com 





Personalize the top site on the Internet for DJs. Check out http;//startprodj com 
for an alt-new way for disc jockeys to start their Internet day. 


Dynamic content for your own personalized start page onto the net that you 
choose from including: 

News - from ProDJ.Com, Mobile Beat, Billboard 
and dozens of other sources. 

Reviews - of all the latest equipment and music. 

Chat/Conversation - the hottest on the netl 

Fantastic Search System - to find everything DJ 
and non-DJ related 

TONS of Free Stuff - from web sites and email 
accounts to t-shirts, software and contests. 


http://start.prodj.com 



' 





Light up your karaoke shows 
with the sensational new 
Rty'tr r n& lights Tambourine! 

HIGH-QUALITY 

ALUMINUM 

BATTERY-OPERATED AND 
SOUNDSENSITIVELIGHTS FLASH 
WITH EVERY BEAT! 

ONLY $44.95 (In: titles Sapping') 

\ A A DJ J KJ Knti'rluiiiriH-ul 
PA Box J 6 

Simi Valiev. CA U.VMiMXI.l* 

Fv Iniotmlion of Ordet Placement fan 


RHYTHM ftllCHTS* 


(800) YOU-SING 

V////////////////////;//;////7777//////77/?/777A 









CJi 

■ 





Organized 

NOW! 1 


Customware 

Systems 





dj business & music software 


www.cwarenet.com 


the HOTTEST audience participation-interactiveil! 




Bv Creative imqi/vtFfmq 


800 644-3141 

(954) 3 1 6-600 1 Call for information on the 

http: w^vvw crcativeimagill^ring.com NEW GSS-4 Game Shim System] 


Winning product in 
Propmaster Competition at the 
American Disc Jockey Awards 
in Las Vegas ’98 



Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remix@buffnet.net www.powerhouse-remix.com 


r NEED MUSIC? i 

Call the Nations Largest Supplier 
of CD's a 12" Vinyl For Mobile & 

Nightclub DJ s! 


800 - 775-3472 



^www.tllesourceformusic.com^ 
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HOT DEALS!!!! 

ON START IIP/ADD ON 

PACKAGES 

AS LOW AS 




PERFECT DJ or KJ 


JVC- SV22 



1 DRAWER UNIT 

PERFECT CD+G PLAYER ADD ON 
FOR ANY SYSTEM 

2 MIC JACKS 
DIGITAL ECHO 
DIGITAL KEY CONRROL 
1 tt KEY DIRECT ACCESS 
PLAYS CD+C S, AUDIO CD'S 

Bl VIDEO CD S 
9 STEP PROGRAMMING 
REMOTE CONTROL 


PURCHASE THE KARAOKE DK MILLENNIUM 114 CDtG COL 

RECEIVE THE JVC-SV22 





3 DRAWER UNIT 

PERFECT CD+G PLAYER ADD ON 
FOR ANY SYSTEM 
3 MIC JACKS 
DIGITAL ECHO 
DIGITAL KEY COHRROt 
1 0-KEY DIRECT ACCESS 
PLAYS CD+G'S. AUDIO CD'S 
& VIDEO CD'S 
9 STEP PROGRAMMING 
REMOTE CONTROL 




*1000’S OF CD+G’S 


* KARAOKE AMPS, 

* MIXERS & MICS 


KARAOKE 


OR VISIT US ON THE WEB AT 


(ASK FOE EXT. 101) 

www.karaokenet.com 











































































































Phone: (603) 476-2720 N ° W 00 th ® Web!!! Fax: (603) 476-2725 


An American Manufacturer of Mobile DJ & Small Club Lighting 
Control Systems... With a Two Year Unconditional Warranty 


Lowest Prices 


American DJ, Nadv, Cirundorf. 
Bulbs. CDGs, Lasers. Karaoke 

We Won ’t Be Undersold! 

A-l Entertainment cw.il. 


847 - 679-4000 


Best Selection, Best Price, Best Service 

Karaoke Discs & Equipment 

www.BossEntertainment.com 

I-800-760-SING 


Paid Working Vacation 

Cruises: DJs needed for 
teen discos, must be 
professional and outgoing. 
Call Robert at 1(818)885-6925 


SHOW KNHANTKR 

W hat's So Funny? 
You Are! 



With 81 original voice drop cuts on CD from Gag Central. 
Performed by nationally known voice-over artists entirely 
for Mobile DJs. Volume I, only $39.95 includes S&H. 


Qaf CENFR Al 

THE PROFESSION MOBILE DEEJAYS PRIVATE COMEDY SERVICE 

P.O. Box 301 

Lakewood, California 90714 



We make Mobile Beal’s 

BIG GOLD RECORD AWARDS 

for Las Vegas and Cleveland 

■——• Your Company Label 
“ —• Produced By... 

Your Name and Phone Number 

The best way to PUT your client's Wedding 
First Dance and YOUR NAME FOREVER IN 
THEIR MEMORIES! They’ll know who to 
call the next time they need a DJ! 


Pro DJ Special! 
$25 + s/h 


www.goldrecord.com 
(231) 943-0585 


The DJ’s Guide to Running Weddings 



The complete 
professional 
guide to 
coordinating 
weddings 
and hosting 
wedding 
receptions. 


VIDEO TRAINING PACKAGE 


THE TOTAL PACKAGE: 

Video. Book & Custom Forms - $95 +s.n 

IF ORDERED SEPARA TEL Y: 

• The Video (60 min) - $69 ($2.50 s/h) 

• The Book (65 pgs) - $19 ($1.50 s/h) 

• Custom Forms (Contracts, protocol 

sheets, questionnaires) - $29 

800-639-8586/508-660-9137 

www.prowetldingguide.Gom 

Visa and MasterCard accepted 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in 

CD COMPILATIONS for DJs. 

Specialist in Various Artist CDs — Every Type of Music, Today's 
Hits and “DJ Only" titles and Box Sets. For Catalog of over 5,000 
various-artist CDs with complete track listings send $14.95 to: A.V.C. 
Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

• Dealers Welcome • 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


WHAT ARE YOU 


to advertise. 
Call Art Bradlee at 


WAITING FOR? 


716 - 385-9920 




Infinity Mobile Sound & Light Show 

writs \ 

NEWEST 

M0IIII H S0\ so\<; 

<7/f fast JCiuUj Jtr , Wy jCij 

On Paul Todd's new CD 

U A Little Bit Of Swinf 


$15.00 plus S&H 
Toll Free: 877-849-2525 



For more 





ip visit 


wminfmitydj.com/firsUady.htm 


AUTHORIZED DEALER FOR 

YORKVIUEicGEMINI-fcAMERICAN OJliOMNI 
VISIO-SONIC* VOCOPRO * CHAU VET ^ WOOD WORX 

The Equipment °Tou Steed at *Everyday 'Low ‘Prices 

AMPS*MIXERSwSPEAKERS 
CD DECKS&ROAD CASES^MICS 
^INTELLIGENT LIGHTING^ 
FX LIGHTING*FOG£SNOW 


1 - 808 - 240-3535 

ONE-STOP ENTERTAINMENT 

www. 1 stopen terta i n me nt.com 


> ITS HERE >Y > 
THE ULTIMATE 

IN DJ PRESENTATION! 

FIBER OPTIC FRO NT D ROP 

lit (JmiStifem 

A facade of changing colors 
O NLY <699.00 includes 
Carrying Bag & Controller 

Ckecfc. Tkis Qutf 

Yorkville 

DJM806 - 800 Watt 

Stereo / Mixer Combo! 

Tons of Features! 

Call for More info & Price 



Your One Stop for CD+G’s 
& KJ Equipment from 
Pioneer, VocoPro & Felco 

Asfr about our CD+G Club! 
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ELECTRONIC BARGAINS NATIONAL DJ 

It we don t have it...You don't need it!" 

Call 1-800-336-1185 SUPERSTORE! 

W E WILL NOT Bf UNDER S OLD! IF YOU ARE READY TO BUY AND FIND A LOWER PRICE WE WILL BEAT ITI 
OUR ADVERTISED PRICES ARE THE ABSOLUTE BEST DETERMINED BY MANUFACTURERS SPECIFIC GUIDELINES. 
WE WANT AND APPRECIATE YOUR BUSINESS! GIVE US THE CHANCE TO MAKE YOU A HAPPY CUSTOMERI 

Illuminated 


[AMY MESSAGt 
| AMY TIME f 
¥ AMY WHEPEI* 



*• *• *• 


Theater Marquis 
Sign with 140 letters, 
C numbers, & icons! 

$99! 

Tn pod Mountable 1 

Cniirt 51 





*4# • 





BEST SELLER!!! 


SUPER SPECIAL! 

Hoavy-Duty 
Black Tripod 
Speaker Stands 


DJ 

GAMES 

HOOK 

AM erf Ihu |*Oft4ihjl ||4«HU» 

lor Of* In p% of fwwIiM 

$ 14.95 


MINI FOGGER 

I 



Speaker stand bags hold 
(2) stands Only $29 951 


IS69.95 



DUAL CD PLAYERS 


MIXERS 


ROAD CASES 


SPEAKERS 


FI ON L EL R CMXSOOO 
DL NON DN«79UUI 

demon r>N-?nanMx;iu 

DL NON OH I HUII# 
Mttrmwk CON-34S 
Hummk GDN-37S 
N until k tON»V7 
Nitmofl CO MfX-l 
Oamm CO 340 
Grniini 00-/40 
Girniit^ CD/1 U 
ADI Uud CD Huyuii 
Pjffnmtd f#t‘f,D70 


CALL 
4 17W.W 

$799*99 
NLW Call 
4690 9$ 
$$99.9$ 
$299.9$ 
$$99.9$ 
$099.9$ 
$$99 9$ 
4399.95 
CALL 
1349,99 


RANI MF 701 6 
RANt MP-74Z 
RANI MF-77Z 
RAMt MM8Z 
Numrtik CM 1000 
Nnmui k DM I / JO 
Nijitkm k OM ■ I 700 
Nunmrfc DM-I 090 
G«»mil n 900 
Gmtrfni PS-/00 
Gciimiii PDM /4S 
Guinim PDM 1 4 
Gnnwni POM-1 fl 


CAU 
CALL 
CALL 
CALL 
$$99 9$ 
$799,9$ 
$1999$ 
$1 39,95 
1369.9$ 
$709 9$ 
1/59-vs 
II 79.9$ 
41 39 9$ 


Shtiwi utu 

Sbuwi uvu 
SKowrrjMj 

Shnwrnsn 
Sbuwi tm: 
Skinnuia 
Shttwrfr-n 
SKuwt ava 
ihowrn'.n 
Shaw* ittn 

1 11 iMfr 1 UVU 

ShflVr mtA 


CD i 70 CD Caia 1/9 
CD I 60 CD Cmu 4II V 

MD-100 MD Cwe |/9 

MD 7UI> MD Gnu 1119 

8 i 7 Comb« lock 1149 

U m 4 Combo Rock 11 $9 

It x A Combo Rock % I 09 

10*4 Combo Rmk 11 /9 
I 0 x A Combo Rock 11 119 
IOxH Combo Rock 1199 
4 Spotu Amp Rock 199 

Tuj nlublu Coll mi 1199 

RC 1 HI 4 199 


Mu* ho SUM 4 bO 
IBL TH4 75 
ini f on isoo 

JBL MR 97 $ 

JBL MR V:i'i 
IBL MR VI B 
JBL ION Ptiwi 
JBL ION Powf 
IBL I OH Sub 

SFI LM-177 

ipi iM is? 

SFI MM | $$ 

III MS-( n 


CALL 

17 59 Indi 
1349 f nHi 
15/9 1 mli 
CAU 
CALL 

%$99 l och 
1479 f oH» 
16BV I m li 
1399 Fail 
1499 Pot! 
1999 Pw.fl 
1799 Pmii 
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TURNTABLES 


fetehilic* Si 1 7UO MM I 
NEW DEMON PP-DJ1O0 
NEW DEMON DP-DJ1 SCI 
Ntimotk 1*10 n 7 
Niintmk TT-ICIO 
Ntin.mk TMS7U 
Nitmmk TT-I 51 0 
OfHTiin ; PT-3000 
Gunuiu PI -1 UOt) 

Gr*rniiii XL-600 
GufiMiH XL 50U 
Grmini 11-400 
Gmuini XL 1 LMJ 


CALL 
CALI 
CALL 
4JVV.9S 
1749 9 4 > 
$1/9,9$ 
$99 9$ 
CALL 
$799.9$ 
4749 9$ 
1199,95 
4140 9$ 
$99,9$ 


MICROPHONES 

Pytuniid Cuidod Mil w/ctuti $ J9.95 

Audio Spnrlntm Corded Mif 459.95 

LinNxInHi Ph.j|-J.i CwettAri Mir |69 9S 

Outturn VM I U I Wifulttfc* Ifumlhuld IH9.95 
Gomini NX-710 Div*f4ly HcmdhNd IE 99,95 
Gumiftt NX-770 Dual Havdhrrfd 1799.95 

Gmtini NX-770 Hmdhd<VH»tiiai CALL 

A*d™ 31 I XT Pint]-In Dtv^rOty Hvufli*443/9 9$ 
A»4m 771 XI Plug-In Dual Ifufidhtild 1499.95 
Ardew 371 RK Rcwk Kjl lor wkidmi 149.95 
Round Baiu Mfiivplmmi Slund 41 9.95 

Tti|wd Scsto Mioopbrute Slortd $39 9$ 

PjNamut PR I IJOU 4 CIkniiioJ Mic Mijum 139.95 


LIGHTING 


AMPS 


Cliuuvul Mint Maun 
CbnivH Comrl 

Otuuvrf ImiihuI Sim 
CbntvH OchiMp De.by 
Amur k gii Ol Aviiiii)tM II 
Ammirmt DJ SrrMty If 
Ammicrtti Dl Ir4.it 
Amueumi DJ Slmtitid If 
Ammtrcrn DJ Worp 
Stinwiu^u 4 fm Box 
Sbowrnut fl Pin Bo* 


$$9.99 
1/9 99 
199 99 
II 09.99 
11 49 99 
11 29.99 
II /9 99 
If 99 99 
1149.99 
17 I 9 99 
1799 
1399 


Sboutnut Ouutio & Butt 1799 


Pfiurnid PA 600 

I Ml Wdl i * 7 ; v 4 nbffli 

Pytfttnid PA-1000 

JfJU Wlift A? 10/ 4 ohm* 

Phftriir MAR-4 

47 $ Wall * * 7 V# 4 trfimt 

New QIC RMX SmiM 

QIC PLX-1607 

SOU Wirftib K 7 . V 4 uhfrtt 

QIC PLX-7407 

/O0 Wtfh h 7 IV 4 nlimt 

MpcfcU M.unrt, 

500 Willi i 7 0 4 oltmt 


17/9 

1399 

1499 

CALL 

CAU 

CALL 

1599 


www. ElectronicBargains. com 

I*iku> ttibjnd lu tiiumic wdluMil fioliiu, N trf tuiipuu «iLJu tut tjrpugiupfutd imnit, r».mv vulid !u. null MtkH mill n>h nivl 0*4 













































The Most 
Comprehensive 
Supplier of 
State-of-the-Art 
Equipment Lighting 

and Special Effects. 

« 

AUDIO 

<g LIGHTING 


STORAGE & CONSOLES 2 


l DJ REFERENCE MATERIALS 7 


I ACCESSORIES 2 



MUSIC 


KARAOKE 



Your One-Stop DJ Shop 5 ' 
for all your 
DJ equipment needs. 

Visit us at our newly 
remodeled quick-loading 
user-friendly web site: 


ttttttttwtji rnr 




h** 1 


ir^r 


— • i “ i -t" ■ 


SILVERFLIGHT 

Dine JocMy equipment v Supplies 





teal 



|-^1 Mv ^(| <£*1 




or call us toll-free: 

(888) 678-2112 

Phone (480) 539-5588 
Fax (480) 539-2525 
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Lost And Found In 




I should have realized something was wrong when I had 
not even left Providence, R.I. and my opened can of V-8 
juice was stolen right from under my nose as I was 
washing my hands in the lavatory. 

As my traveling companion, pop singer Kristina, and 1 sat 
patiently in Newark, NJ. awaiting our flight to Las Vegas for 
the Mobile Beat DJ Show, we heard over the PA that our 
flight was over-booked. We were told that they would get us 
out first thing the next morning. Standard procedure 
dictates being put up at a hotel. We were taken to a Howard 
Johnson s and given a voucher for the 
dining room. The dining room, 
however, was closed when we got 

there. > i 

At 6 o'clock the next morning we C 

were first in line in the dining room C 

v i 

with the airline's complementary food 

vouchers. Why were we first in line? ^ 

Well, when the restaurant doesn't s' 

open till 7:30 a.m. and you show up at 

6 a.m., it's a pretty good bet you’ll be 

first. Our flight was supposed to leave 

at 7:30, so we never got to use the 

food vouchers. 

The airline had brought us over to 
the hotel in a bus but we had to pay 
S17 for a cab to get back to the airport. We were then 
informed that we should get a bite to eat because our flight 
to Las Vegas was now an 11:30 a.m. departure due to delays. 

After enjoying an Kgg McMuffin Benedict that i had to 
pay for and reading any and everything I could get my 
hands on, it was flight time. Five and a half hours later, we 
touched down at McCarren Int'I Airport. I desperately 
needed a shower, clean clothes, and no more hassles. We got 
into the terminal and were directed to where our luggage 
should he circling. We pulled Kristina's garment bag from 
the conveyor belt and started to look for my four day old 
Samsonite 31-inch Pro Entertainer. After about 30 minutes, I 
decided it was probably wherever my clothes were, which 
did not appear to be in Las Vegas. 1 headed over to lost and 





We'd Love to hear it and so would everyone else! 

Just mail in your typewritten story tor 

Mobile Beat Magazine, PO Box 309, East Rochester, NY 14445; 

or E-mail it to us at MobiieBeat.com. 

Mobile Beat reserves the right to edit any submissions. 


WWAT 


found to report my missing luggage and grudgingly gut in 
line with over 11K) other angry passengers without their 
luggage. 

After about 45 minutes in line the clerk very politely 
handed me a form to fill out. As I did this, she asked me for 
my ID. No problem. I took out my wallet and placed it on 
the counter next to me while I completed the forms. 

All of a sudden a guy yelled, "Hey pal, that guy just took 
your wallet!" I ran after the thief but knew it was pointless. 
He had disappeared into the crowd. I was sick to my stom¬ 
ach knowing my money, credit cards, 
ID, and pictures of my family were all 
"A gone in an instant. 

We notified security and the l,as 
) Vegas Police Department, but I knew I 
would never see the contents of my 
a wallet again. After another 45 minutes 

0 of more paperwork, we headed over to 

the Tropicana Hotel. I had not a dollar 

_] to my name nor any clothes except 

K > what I was wearing. Kristina paid for 

^ / the taxi and reassured me she would 

, try to help me out for the week. 

a wan We arrived at the hotel and the first 

thing I was asked for was an ID. I 
explained what had happened but 
they would not let me into my room without it. I went 
down to Mobile Beat’s registration office and ran into Gail 
and Jimmy Johnson, who are regular contributors at the 
Mobile Beat Shows. I was on the verge of tears. Immediately 
Gail and Jimmy told me not to worry about the money and 
to remember my heart condition. They assured me that 
whatever 1 needed for money, it would be there. 

A few minutes later, show producer Mike Buonaccorso 
walked in. After lilling him in on the details, he too tried to 
calm me down as well and asked what he could do to help. 
Within a day T had clothes to wear and more invitations to 
dinner than I had time to accept. Even people who didn't 
know me were there when I needed a kind word instead of 
"Why did you have that kind of money with you?" I really 
don’t think I will ever be able to express my gratitude for the 
kindness shown to me bv so many. 1 would like to thank 
everyone at the show who demonstrated to me the meaning 
of caring. I lost some material items but I found some great 
friends. It's an honor for me to be considered "one of vour 


own. 
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Billy Zilembo, Billy "Z" Productions 
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Manufacturing 


OEM Since 1988 





1830 Belcroft Ave., So. El Monte, CA 91733 • Tel: (626) 401-9901 

www.toptonemfg.com 


Fax: (626) 401-3688 


CD-330 

Wider Division (5-3/8 1 ) 


M-2000 


GS-1400 


GS-201-14X4 


D-250 (Regular CD) 

D-250L (Wider division for Pro-sleeve) 


W-2016 10-spx6-sp 
W-2126 12-sp x 6-sp 


TT-120 


Double Light Case 


Also avaible 


D-155 

Wider Division (5-3/8”) 


M-2200 


Pro DJ Case 
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Crown’s powerful CE 4000 
amplifier is rocking the industry 
and redefining efficiency! The 
advanced patented technology of 
the CE4000 allows you to place 
twice as many amplifiers on any 
given power outlet. Don’t be a 
player, be a performer. 

Whether it’s for a mobile DJ. 
nightclub, or touring rig, the 
CE 4000 has the power to meet 
your application needs. See your 
authorized Crown dealer or 
contact Crown direct for more 
details on the revolutionary 
CE 4000 and the entire line of 
legendary Crown amplifiers. 


CROWN CE 4000 

• Patented and award winning. 
Crown's Balanced Current 
Amplifier (BCA) switching tech¬ 
nology is an engineering 
advancement. BCA will generate 
more power and less heat than 
traditional linear amplifiers 

• Crown's Switch Mode Power 
Supply allows enormous power 
and performance with much less 
weight—it’s only 34 pounds! 

• Power Factor Correction (PFC) 
for global power compatibility 
means your CE4000 will work 
with nearly any line voltage 


MAJOR FEATURES 

• The new Crown CE 4 OOO will 
deliver 1300 
watts per channel 
(both driven) into 
2 Ohms*, 1200 wa 
into 4 Ohms, and 
watts into 0 Ohms—now 
that’s Powerful! 

• Compatible with Crown’s 
system solution topologies (S5T) 
input modules for added flexibility 

• Choice of three dual output 
connector modules (CE4P, CE4C 
and CE4E) 

* 2 20OV IIiid roltagtf 
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Gera d R Gtariey 
Croivn Rock'll Scientist 
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COLOR 


DMX 


Affordable , Intelligent color changer 
7 colors + white 
Linkable via XLR cable 
OMX Programmable 
or Sound Active 


Affordable „ Intelligent scanner 
7 colors + white 
11 gobos + spot 


OMX Programmable 
& Sound Active 



Duality * Reliable * Intelligent Fixtures 

Made Affordable for Mobile DJs, Bands & Clubs! 


(F/ultip^t units ah j.n in photo) 


$ 299.9 


EB 


Contact us today for authorized dealers in your area and a 
free copy of our Lighting and Audio catalogs! 

New Products 2000 Brochure - Now available! 


Test drive our lights at your local American DJ dealer 
and telf us what you think at djtalk@americandj.com. 

S§&|uhat other DJs are saying at 
^*www.americandj.com/djtalk. 




800 . 322.6337 

e-mail: info@americandj.com 

www.americandj.cam 


★ Factory Advertised Price available through authorized American DJ dealers 
only. Pricing in U.S. dollars. Specifications subject to change without notice. 

©American DJ© Los Angeles, CA 90058 U.S.A. 

Distributed in Canada by Sounds Distribution 
TeL 412.299.0665 - Fax. 412.299,4416 
e-mail: sales@soundsdist.cotn 




THE REVOLUTION CONTINUESl 




















































